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R
INTRODUCTION

F.B.L.A. and Phi Beta Lambda chapters across the United States
. - have for many years engaged in projects and activities designed to
L= create greater awarehess of our free enterpr1se gconomic system
‘, Begxnn1ng -with PROJECT ANARENESS in 1976, a- pr03ect conceived and
developed initially by Nat1ona1 PBL President Tommy Cole, chapters
began_educating.themselves? their fellow sfudents,'and the general
public ahout;theemerits of our ec%nomic system.
" ' 7f‘. Ihe national office of FBLA-PBL has served as a clearing house

for materials Ideas about projects and activ{ties abound. The

Amoco Awards for Ach1eyeﬂént in Busitness Advocacy brought a new

FE
‘e . spark of enthusiasm to these prejects. However, many chapters have
ll never participated in Project Awareness, business advocacy, or free
¥ ~ enterprise projects and activities. , !

’

. *  In Kentucky, and probably in other stetes as well,.members and

-
2

'advisers still ask: "What can we do?’ and "How do we get started?"

Part1c1pants in a "Prob]ems in Busaness Educat1on workshop at Western

~ ., -~ .o~

§ Kentucky University attempted to answer these quest1ons by deve]op1ng

¢ . JES
<

. . this guide. . ) ' ' -,

? . e

T*we’nty-f‘]'vee projects/activjties‘are described.in 'drciaﬂ. They ,
follow a somewhat standard putldne and offer step-by-step'suggestions )
for carrying out projects. The Length and cbmplexdty;of the projects

> vgry from a one-day activity that could be- p1anned in a short per1od
of time to a complex’ "Free Enterpr1se Fair"® that would take a year

‘¢ : to plan.and execute and would need the-assistance and backjng of other
o o : ' .2

q
i

* - .
# o 5 PAE




) community’groups.
In addition, four other sections of this report contain in- .

valuable information that should be helpful to groups considering

*

free enterprise awarénes% projects: "

ot

1) Other Projects and Activity Ideas

2) Sources of Free Enterprise Information .,

3) Bibliography . -
4

< .
) Free Enterprise AudiotVisual Materials

(
(
(
(
Most of the material in this report originated in FBLA or PBL
Qfehapters, in other organizations, in the FBLA-PBL national office, or
1n mater1als wh1ch have been published on the subJect of free enter—
prise. Many of these projects have been described in TOMORROW'S
BUSINESS LEADER or other national office publications.
:This<;2/ﬁere1y an attempt to pull it all together into a single

onomic awareness projects and activities.

4

guide for
be jncorrect in some instances since .nnovative concepts are often the
produgt of group thinking. The purpose, however, of this pub]jcatidp,

We hope that chapters will

is to share information in a single source.
N ) L 4

use it for that purpose.

vJ .

Credit lines méy -

-

~
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GENERAL SUGGESTIONS FOR PLANNING AND w» '
MANAGING ECONOMIC AWARENESS PROJECTS - ,

-

A LS ‘ . L]

Project Objectives. -The objéctives of ecopomia awareness brojects

-

and’activities are to create an awareness of the free ggterprise (some-’

¥ ’ .

times calﬂqp private enterprise 6r capifé]ism) economic system--its

foundation, the prinqip]eé upon which it funcpions, the freedoms and

a c
advantages it provides for citizens, and the forces.which threaten its

continued existence.

4 " ‘ : - '

"Target" refers to -the group toward which activities are-directed.
Ask youfse]ves this question: Whose economic understanding and aware-

ness do we hope to improve by conducting thiﬁ projéct?

. . "5
Project Targets. Initially, the target for learning ekperiences

~

and activities should be the chapter members. Unless members have a

g}asb of at least some fundamental concqptsggbout our economic system,

they should not embark upon a program for others. Chapter officers

who have beell exposed to economic awareness programs at summer camp

or officer training cgnferepces may bgnqble to conduct chgpter education <
and aWarengss programs. Such efforts may be suppgrted by films, gquest s
speakers, or panel discussipps as chaptér progr;m§. Business departﬁent \
faculty members may- be willipg to supp]emghﬁ'a ch?pters' self education
program by includigg c]a;Zroom materials, units of study, qnd s ecial
prggrams‘which high]ight the foundations of the American freegii%erprise

system. N . Lo

1

After the chapter membebs are .aware of and. comfortable with_economic

. terms, other-projects may be targeted for other student groubs or the

cpnmun¥ty. -
] . ' X1 lO

- * -~ “« ‘ \
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. Economic Concepts. Try to 1dent1fy the economic fact;, concepts,

" ideas or pr1nC1p1es wh1ch will be emphas1zed by the prOJect A single
concept and a relat1ve1y s1mp1e 1dea may be eas1er to deal with than
complex econom1c theory Projects which limit the number of comp11cated
ideas or reduce a complex idea'co‘easy-tozunoerétand layman's terms

are more successful.

x s T ' . ’ ) R ‘ R 4
. Some examples of concepts which are stressed in the projects .in
this guide are: ' L0 N -
. : 2
' Profit as an incentive for r1sk
Capital .
- Risk . -
Competition b L
Inflation ‘ S L

Alternative economic systems : .
Market, competitive market '

‘Private property ’ \
Economic freedom o g ' 3
Role of gqvernment ’

.Economic cost of regu]at1on
Freedom cost af regulation ,

- Standard of living , T ’ o

. Comparative cost (in work hours) of necessities } i
Freedom . ) ‘

.~ .Entrepreneurship ., ¢,

If yon cannot‘identify an economic concept which your target will

3 N . 1 '

better underé%and after your project is completed, or if your project
will not identify the level ofsunderstanding of some economic concept,

-then you need to rethink-the nature of ydur activity, and its targets. )

Activities. Any activity that is educational for some target group

_is acceptable. Don't think too big;yhen brainstorming, ideas for projects -

and/or activities. A series of smaTl, independent activities may be as_
edocat1ona1'as a huge, comp11cated project. Your own. chapter members *

ideas and the ndeas presented in this guide should give you unlimited
N / . L R .

‘possible activities.. Advisers' guidance and direction will help to

v A

.
® &

Xiij




evaluate a]ternatives. The basic criterion against which every activity"

w~

should be _measured is: ’ . '

-
Py

s "Win this act1v1fy\oreate a better understanding and
apprec1at1on of Dur economic system among the target group?

Many activities pcov1de nob]e and worthwhile gestures for 1nd1v1dua1s
and groups, but they don' t rate under this tr1ter1on Youééay take up -
a co)lection and buy holiday food baskets for deserving people, but this

) is not likely to make a significant contribut;on to economic understanding.‘

' ) N B . ‘ Y N
~Most of us know that' deserving people exist and that some of .us feel an

ob]igamion to help, them. ' ' . A,

P]an commun1ty serv1ce prOJects because that is a fundamental goal

\ ;o< -

of FBLA and PBL; "but don't confuse them w1th econom1c education prOJects

&

Once the basic criterion is sat1sz€d: dther criteria will help you .

P )

'select.from a]ternative activities- namber of people served, cost and

~
-

‘ “member t1me requ1red, re]at1onsh1p to program of work, sat1sfact1o\n of

-
v

chapter goals, etc. ’ L *
. .. e ) \ P
-~ — "_ N X "

"+ v Methods, Materia]s, and EApenses The chapter or a project committee‘

.

should carefu]]y analyze proposed actﬂv1t1es and;dec1de how the act1v1ty

will be carried out,. what mater1a1$ w111 be needed, and probab]e exy enses.
N .
Some activities descr1bed in this guide actually generate revenue.

Bus1ness student groups should be smart enough to pay the1r own expenses

or” earn the1r own expenses * Dop' t beg 1oca1 businesses for money’ to carry

out a project.” If they applaud your efforts and offer contr1but1ons, use
7 .
it to good advantage, but business peop]e’are more impressed when ydﬁ ask

r's

them. for their kpouledge, expertise; advice, and cooperatidn than when you

seek a handout, ,

Various grOUps support may be des1rah1e or. necessary the sC 001
~ _ administration, the 1oca1 ‘Chamber of Commerce, professional groups, etc

-e("lii 12

?

1
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. Follow Up and Evaluation. Some method of measuring'the impact of .
- L}

[N

the activity is’,desirable. Surveying the target grohp, supparting groups, : ‘

- : . . Ty .
and members who “partigipated in the activity is one method of accomplishing -

. - this. Feedback, even when it is negative, is valuable in p]abnni,ng future

. factivities. -
oy R o T

¢ -

// Comgetitiori. Once a Qroject*gr a series of activities is complete,

submit reports’ o'ﬁ that activi‘t‘y. for competition. The Future Business

. Ei

Leade.ns of Amer1ca - Ph1 Beta Lambda Compet1t1ve Events Program rewards ,

exceHence in this type of act1v1ty< Under— ‘the foHowmg categories: . '
[4

£

=

. . Achievement in Business Ady acy _ U . N
i Money Management Project (FBLA ,
, s . National Advisory Councﬂ Leadei‘ﬂﬁp Awards®
. ~ Qutstanding Project Ya
I Commun ity Service ProJect (PBL on},}c)% - .
. ' a9 % Vh,g, ‘)‘> v‘-\brﬁf_{: -. RS
-~ In add1t1on many’ other group.sewspdns‘or égmpehtwe ‘events for econ0m1c
. s T Yo
S educat1on proJects. Two - such grougs a;e Sﬁﬁgnﬁs .in Free Enterprise and ¢ ‘
e '_Freedoms Foundation at Va]]ey Forger: (Val'iey "’For‘ge, PA 19481) Chapters .
are. encouraged to seek d1rect1ons for cempet1t1on from these gruops.
w\’i#{‘ . H e . P i , )
'V ’ . 64 ‘ & 0




S , © WORKSHEET FOR PLANNING § :
- ‘ - ' ACTIVITIES AND PROJECTS - /ﬁ\i\\
. ) :' c s / ~~ . I
) Proposed Attiyity :(In general terms-what is the proposed activity
S which will improve knowledge of and understanding of our ecoﬁomic - ;

Co system?) _' i 1 : C O\ 4 ’

-3

Project Objectives (What do you hope®to accomplish? Behavioral

objectives are good, but don't limit yourseTf to these. ée as
specific as bossib]e.)-fExampleSEQM(lf Ktter eomp]etion of this

* project, every member 6f this.chapter w{]l be able.to identify
three risks- faced by sma]] businesses. (2) When this project is

- complete, the students in our school will better understand the
freedoms that they enjoy because our economic system is re]at1ve1y -

free. P

w

'S

8

r - .3 Projects Targets '(What group is the majqratarget‘for this activity?)

a

e members of ] chapter.

students in "\ program(s}. .
all students at 1 school. T
students in ~ grade at - . school.
the general pubTic ' . B ‘
employees of

other:

T




. " L an R . * -
Adtiva‘ty\EVa-]uagjon g S - 7
will'.this_activity create a better understanding of 'anq.apprecfation . .

*of our economic system among the target grodp? ' ‘
L. L * & X * . 4 ’ ~
- yes . -, -
ot .. g )
L2 s g . :
Y  no-. . v ° .
g’ .
.- . N 4 A\
If yes, how? . . "
- : a

5
M
Il

’.wha.t' know]edggs.: concepts, or understandings will be improved?

-

~
»
a ’ .
A ¢

~ How does thj_s activity compare with alternative

) activities jin
’ ..

satisfying-the ' ° o : "
V4
‘A - . Y
Methods . - .
"What will you do? v , . :
- \

) N ' Q -
. ) . -

Materials o N o o . o

5 What materiais will you need, and where will you get them? *°

‘?& A « - , s, J

' ARL I - . - . . ' . 7
L Dz
S \ RS
. Expenses
Wi the project/activity generdte any revenues? 'Whatoexpensés do yoi
anticipate? How will you finance the expenses? _ ' : .
% - - M . . © \\
ot N - - A
N . XV 15 ) .
¢ -




+
~

Supporters (What individuals or.gfoups,wi]] be approached to support

s

these activitiés?)

*
A

—

Activity Mhnageﬁen%_ (List;committee or committees needed and hembers‘

who are willing to work. 'chlhde public relations activities, news v
7 {releases, and writing report(s) necessary.) .
. v : \ 4
’ .
) N v
h . 2 [ 4
Time Frame (List target datgﬁﬁfor completion of the various phases
[ -
of the activity.) . : . ‘
. ‘ ' . ’
. . :
s . - - A
Follow-Up (How will the activity be evaluated?) .
s "/’
+ 4 :
~ . .
(1 J !
t e /
.~
- ‘ ) ’ R
oo
o _ R '
- : L - - .
. XV'\'\ , ) . . A . .
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.« . business students
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. . Chapter 1 ) .
FREE ENTERPRISE POLLS AND QUIZZES

By Paula York , A
" TARGETS : -

chapter mefibers

» all high school student$ . . , R
junior high students .
business and community , :

-

“ECONOMIC CONCERTS _ Y, ,
Any Free Enterprise Concepts . ) .
DESCRIPTION ‘ ' ' ~ -

s
’

C &, o . .
LT ﬂ This is a collection of quizzes, puzzles, opinion polls, pre-tests, and

~
’

-

~

post-tests pertaining to the Free Enterprise Economic system. R

Some. poss%ble applications follow and chapters may choose the activity » -
'which fits a project on which they are working. . :

""1. Any freesgnterprise activity gould be started with a pre-test,
*.and then after the project is completed, give the ppstjiest to determine
_ effectiveness of the activity- ” :
74 : C . .
2. Include a_quiz in the school newspaper for general -interest or
make it a contest, giving a prize to the first student who completes it-
and turns it in (or a drawing among-those who completed it).

’

-

.3. Pass out quizzes to business classes.

4. Give quizzes to junior high 'students. to introduce them to the term
free enterprise. -

T . > « ~ . '
5. Use a quiz or-puzzle to introduce a program on free enterprise.

6. Have placemats printed with search-and-find puzzles about free -
enterprise and distribute in local restaurants during FBLA week.
‘i 7. When giving a program for.a community brganig?j?%n, begin bynusing
a quiz and then tell how FBLA is helping edugate: the §chool -community about
free enterprise. =\ - : T :

-~
- -
.

8. Have a teacher-takes-a-test day and let FBLA members give the faculty
members an ecorfomic quiz. i )




~

?

“\\g. Use the opinion polls in the schoo] or community and _publish results
in local newspapers.

/

-METHODS AND MATERIALS

A 1977 National Opinion Survey

(Taken from 20,000 random]y se]ected college students, h1gh schoo] teachers,
ior college and university professors.) )

and j

Summary of Major Conclusions

/

~

i

*

¢~

¢ 2

1.

Less than 9% of all students and‘fatUTfy_Uﬁderstand well the meanings

- of, basic economic terms like "free market," "mixed economic system," and
"collectivistic system.”

3

3.

. .
Only one out of five holds views consistent yith free market principles.

The dp1n1ons .0f college students toward the free market remain

1arge1y unchanged since 1973.

4, H1gh school and college 1nstructors are near]y as unfavorable to
the free market as are students .

e

National étudent Op%nions ' C° (

\ )
Only 16% of al]l students are cons1stent1y pro- free market, Another 28% S
are cons1stent1y ant1 free market. -

About 37% do not th1nk 1nd1v1dua1 11berty is in. peril when the government
is g1ven more power, and . ) .

67% of the students do not be]ieue in @ strictly 1imited government;

More students are worr1ed about connect1ons between business and government
(57%) than are worried about connec%ions between labor unions and gdvernme-l
(a23).
* Almost three- quarters of all students think there would be many "large monopo]ies“
in a free market, yet 55% -of these students say government is the cause
of today's monopo]ies . . '

" About 65% think the government "should legislate that which is for ybur

own good" (paternalism), yet 78% of these students do not think the government
should outlaw act1ons wh1ch do not- threaten the lifei 1iberty, or property
of others. . o %y - .

This means that at least 43% of these students fthe excess of 65% + 78%

over 100%) hold contrad1ctory views on these po1nts--and the percentage

‘may be much h1gher




/ - N .

A further contradiction shows in that a full 70% of the students believe -

it “is permissible for the government to force people to belong to a welfare
. security program. : .

This may. stgm’?}Om their belief (held by 87%) that the free market scannot
adequat@ly take care of those now on welfare. o

Regarding the energy' crisis, only 30% of the students think private enterprise
cah do a bettg? job than goveknment in a]lgcating present energy squ]ies
and in finding new energy resources. :

/ .

power more efficiently than government, and only -43% of the studepts do
NOT want to nationalize the oil companies. . / . p

»

Only 47% think the private enterbrise'system can deliver gas and elegtric

~

“Opinfon Survey

“'Please answer yes or no to the following questions: YES NO

1. Do you think individual liberty is in peril when the gov-
ernment is givek more power?

: ~ . -
2. Do you believe in’limiting the power of government? N L
3.. Are you worried about connections between business
and goyvernment? ' . L
&{ Are you worried about connections between labor unions ‘
and government? L L
. N ) o -
5. -Do you think thepg’would be many large monopolies in a ’
free market? " - - _—
6. Do you think . the govefnment is the cause of tbday's )
monopolies? - L
2 7._ Do you think the government "should legisiate th!& .
" which is for your own goad"? A & . -
. 8. Do you think the governmént should outlaw actions
which do not threatem—the 1ife, 1iberty, or property
\ of others? R . .
9. Do you_ think it is‘permissiQ)é for a government to
~force people to belong to a welfaie security program? o .
10. Do you think the free maéket system can adequately ] )
take care of those now on'welfare? . ° . L N
..11. Do you think private enterprise can do.a better job ‘
than government in allocating present energy supplies
and in finding new energy resources? - .
- 3. ‘ . PO

v 19
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12. Do you th1nk‘thé private éﬁterpr1se system can deliver,

.gas and electric power more efficiently than the gov- . : -~ "
ernment? : , ‘ '
13. Do you,th1nk the 0il companies should be ngtiﬂn%;ized? N
Vol - . . . ‘& h w ) ) . »

- [}

Free Enterprise WOrd Scramble b

Unscramh]e the following ‘words that are 1mportant to an-understanding. of our
American free enterprise system.

rigefn enebitfs - #g,'

1catapi R

monciceo )

decuopye ' N

tenreserip ) . . ’

tubiidstre | . :
. ,
tiforp . : ‘

tarmek . ' i . .

ripce ' y ' A\

secorures ' : . -

barlo

noitpetimoc

nndealp ‘ L - »

, dar11ttn]ao ,Q e ° -

= .

o

(Source: DECA Re]ated Serv1ces, Inc., 1908/Assoc1at1on Dr., Reston VA 22091 )
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'. Inflation Search And-Find Puzz]e

‘

.Draw a clrcle around the words in the Search-And-Find puzzle below to fﬂ
in #he blanks=of the statements below. Words may be found spelled across,
vert1ca]1y, or d1agona]1y - '
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s 1. A.period of rising -prjces is called ‘ .’ t

&

: 2. .When a society's money su‘pp]—y grows much more sfow]y Ithg\ﬁ its pr:oduction,

3. During.a periéd of inﬂatwn, each do]}ar purchases

-
. goods
and services. ) . - .o

¢ 1, ’ ~ : k
o (4. One-way to influence the rate of inflation is to contrq] “the

-

.. 5. Inf.]ation- is the number brob]em faci.ng" Americans today.-

6. Root cause of inflation is government's increase™in the money
oo s .

.t e . > .
. 7. There has been Teast inflation when money was based on

e
¢
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1

. 106

8. The burdens af thflation tend to fa]] more heav11y on those who 1tve

on

incomes.

7

%

9. Duning inf]ationary times, pricés will come up }aster'th;n

by

Seek-A-Word y

the va]ue of money .

R

Inflation over an extended eriod of time Can affect peop]e S secur1ty

]
L 4

Hidden in the puzzle below are 26 terms re]ated to | Fgee'Enterpr¥se Economy,

Circle the terms you- can 1ocate

.one word.)

o
— o c O o
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EVIT

V A T E

P R O P E RITJIY

Note™ to Teacher:
)Y

v -

! ) \/ .

.%\Qe \

Work -

(Some letters may be used’ in more than

- R . a'ﬂ
TERMS ¢ . w
ﬂedy

pnta]1sm
mpet1tron~
DEmand

"'Econom1st

Freedoms -
Free Enterprise .. ~

- Goods

Inflation - *
" -Labor
" land .
«Market .
Money «
Opportun1ty
wnership
Power
ePr1vate Property
Product1V1ty
'Resources
Rights

. Sell

Services

. Supply”,

-Totalitarian

Lo

It,is your detisiom:to determ1ne whether your students
will need the terms with the puzzle. . :

- ..

~

Capital.’ o T




FreeFEnterprise'thz

Write T or F in the blank at the left to indicate whether the statement
is True or False.

-

‘1. Not everyone can begin the practice of freedom whenever he chooses
toydp so. . . . S .

“2. - Man must have the right of choice, even to choose wrong, 1f he
* shall ever learn to choose right.

3. It is by-]egis]ation, not morals, that states are we]]gdirected

0 4. ‘The only’ way)to avo1 respons1b111ty for another's m1stakes is to .
- allow him the full gjory ard reward of being right, aswellas the
full dishonor and pe a]ty of being wrong. . ; )
’ ¢ .

5. A1l growth depends upon activity. -There is no deve]opment phys1ca]]y
or intellectually without effort, and effort means work

6. Innovatjon, invention, change, all depend on the freedom of the
individual to stand on his Qwn feet.

7. Progress, is a]ways made by thqge who follow the crowd.

8 Learn1ng gives us a fuller conviction of the imperfections of
" ‘our nature; which one would think, might dispose us to modesty; -
for the more a man-knowg, the more he discovers his 1gnorance
. .

o 9. Rroperty is the fruit of labor. . T

10. Open the doors of opportunity to talent and virtue, and they
«y Will do themSe]ves -justice and property will not be in bad
hands. P )

11, Thefman who is permitted to own is owned.

12, Price equates the wanting of things with the supplying of things. -

13. There js in the market economy no ather means of acquiring and
preserving wealth than .by supplying the masses in the best and
cheapest way with all the goods they ask for.

14. There's no better way to serve consumers than to reward and
encourage " producers. _ . s

15. Multiplying wealth is by far the most inefficient way £0 help,
the poor. - \

16. wﬁrker‘who use their organized power to frustrate product1on )
: tend to cut off their on]y avehue to progress. o

17. Experience shou]d teach us to be most on gur guard to protect”
liberty when the government's purposes are beneficient. .

-




~ makeTa pro

J/

18. It is hard]y lack of due process for the government to‘reg- A
‘ulate that which it subsidizes. ‘

19. Power over a man's subsistence is power over his will.
. - , P «
' 20. %eep a man from exercising his mind, his body, his faculties .
: n the pursuit of his own wishes and delights, keep him from
.enjoying the fruits of his efforts--and.you have done every-
thing good 4or him !hat you can.

1‘ r~—
Keg to Quiz: 1. F 6. T " 11. F 6. T
_ 2. T 7. F 12. T 7. T} -
3. ,F 8., ‘T - 13. T 18. T .
4, T 94 T 14.° T 19. T .
V5.0 T 10.1& T (15 F 20. F '

Reference: "Truisms for Fﬁee Enterorise," The Free Man's Almanac.

. ) P
‘. 0 -
The Free Entergxise-gystem

. : %g

Write.the word TRUE or FALSE before each of the foTlow1ng statements

o 1. The American economy operates under a m called the free ~ ™
enterprise system. - . - . o

©
v

2. The free enterprise system is concerned with the r1ght of an
1nd1v1dua] to establish a business.

[N
——

3. The free enterpr1se system deals with po]1t1cs' wealth, and o?
class. )

A
1]

4. A system of free enterprise encourages 1nd1v1dua]s to-put forth

more effort in, the1r occupat1on -~
. -

5? The Ford Motor Company would be encouraged to compete v1gorous1y
“with a company like General Motors in a country like Russia.

6. The free enterpr1se system 1s a un1que combinatijon of personal,
political, and economic freedom. ‘L
= 7. ¥Free enterprise 1nvo]ves the right to speak free]y about anyth1ng
you wish. ya .

8. In a country that does not operate under the free enterprise
system, 1nd1v1dua]s have countless opportunities to ra1se their persona
standard of living. a% . . .

—— -"é' , )
. 9. Free enterpr1se-1nvo]ves the right to be your own boss or change
your job if you don't 1ike the man you work for.

10. Citizens in a country like Russia without a free enterpr1se
system work at their occupation knowing that the better they do their job

/the more opportunitiy they, or the company they work for, will have to
fgy at <the end of the year.

~ s 24
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QUiZ Key: I'I, 2-T, 3-F, 4'T,’ 5-F, 6'Ta 7-T, 8-F, 9'T, 10-F.
ANSWERS RATING
10 correct * Excellent
8=9 correct "~ Good . . X
5-7 correct Average . : -;fﬁ
~ /’

; ‘ -

- ‘ ~ ,'
WHAT'S YOUR E.Q.? - .

S

»

1° The American free eﬁterprise and incentive system has allowed us to °
define poverty in America at a level at leaSt (30%, 50%, "200%, -800%) above

the world éitizen’s dncome level.

2. In 1929 one out of 16 workers worked on the public payroll, the remainder
of the work force worked in private enterprise. Today, due tQ the growth
‘ of gowernment, gne out of every (4, 5, 6, 9, 12) work on publi payrolls.

o3 -Accorqing.to a public bpinion poll by Opinion Researgh éﬁ Princeton,
New Jersey, (21%, 38%, 54%, 63%) of Americans believe ifi governmental qwnersh
of banks, railroads, and steel companies. -

& 4. 1In the same sufvey referred to above, (22%, 36%, 48%, 61%) of Americans
said there §s no need for business profits. -
(R - ;
5. Out of the sales by American industry, on the average the actual profit
after operating expenses frog witich dividends and funds for expansion came
in 1977 'was (4.25%, 7.8%, 16.4%, 38.7%).

6. Since American Industry brofﬁts increased 26.7% in 1978, the average
actudl profit after operating expenses ‘today is (5.4%, 10.5%, 31%, 43%).

7. How much c&gité] does a large cOrporation néed per employee to maintain
operations? At least ($1,800, $17,500, $27,000, $46,000).

L]

8. If youwere to try to start a new business ih America today you might ™=
find 9t difficult to raise your venture capital because among industrialized
nations America now ranks (3rd, 7th, 17th, 24th) in the ability to raise ’
"venture capital for new business. ;’ L
. 9. In Sweden where the government is socialistic it takes 34 minutes of
work by a worKer to buy a one-pound beef roast. Under American free enterpri

it takes a worker only (5 min., 8 min., 15 min., 18 min.) to buy the sam
one-pound of beef roast. G e

10. ..Many believe our country is losing its free enterprise system because
too many do not vote. In Ame¥ica only (15%, 22%, 36%, 64%) of our people
vote in elections. - s B . B

ip

se
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/ If your economic quotient is below 70:%, maybe you shou]d learn more about.

the free enterprise system. For more information or to get involved in ‘
the free enterpr1se system, contact Student's In-Free Enterprise or Phj )
Beta Lambda Or. Marvin A]bm, Advisor, 514 Grise Hall, WKU. ) . .
Answers: 1. 800% 2. 4.5 ) 3. 63% " - 4. "61%
5. 4.25% 6. 5.4% 7..'$27,000 . ' 8. 17th
9. 15 min. 10, 22% . . ’-\_‘ .
o . - -

: " Productivit - o - ‘ ' -
] ‘ ZPre-test and/or Post-test) - - . - . ‘

circte the item which most near]y represer®s your opinion. s .
1. Historically,.machines havedecreqsed‘the tota] number of jobs 1in the ) ,
economy and put peop]e out of work. ‘ . -
* a. strong]y dﬂsagree . d. mi]d]y agree - L a
b..mildly d1sagree ’ e. strongly agree _ . N
¢c. not sure ’ T ,.’:fx
" 2. Most peop]e become familiar with machines only when they begin to study - !
‘ L them in school: .
. . = ’ -
-, a. strongly disagree ~» d. mildly agree ) L 4 .w
: b: mildly disagree . - . 4 e. strongly agree ) ”
i c. not sure ] )
* 3. Productivity means doingmfor less pay:
a.rstrongly disagree d. mildly aéree o
b. mildly disagree e. strongly agree . -
c. not-sure : T * vt

' . 4. Productivity means working harder for the money your earn:

’ ] . . ' :
2 a. strongly disagree d. mildly agree R .
b. mildly disagree e. strongly agree *
c. not sure . , S S - -
/ 5. Productivity means workiug']on'ger for the money you earn: o ’ ‘ .
* A Y . -
a. strongly disagree .d. mildly agree
b. mildly disagree ¢ ¢ e. strongly agree - =
c. not sure o : —_ DU
P L4 ) .d'/: .
h 4 R -
r » , 26 g ‘ ““““““
- L] . * '
e ]O . )
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. 6. Increased productivity lowers the cost you pay for a product:

‘ ) a. strongly disagree d. mildly agree
’ b. mildly disagree i e. strongly agree
C. not sure :

7. When productivity goes down, the'price of a product usually goes up:

a. strongly disagree R d. mildly agree
b. mildly disagree e. strongly agree
o c. not sure. .
RN ]
. 8. When a company 's productivity falls off, 1ts products may no 1onger
s "be priced in line w1th its competitors's . -~

N 2 a, strongly disagree\ d. mildly agree

5 b. mildly disagree - e. strongly agree
C. not sure. N '

- 9. Mass product}on‘created more jobs for more people: -
a. strongly disagree . d. mildly agree )
b. mildly disagree e. strong]y agree
7 c. not sure . _ .

10 Essent1a11y, product1V1ty is getting a job done_1n a shorter time:

‘ . strong]y d1sagree ) . mildly agree-
gldly d1sagree e. strongly agree

c n t sure
11 Product1v1ty is more a quest1on of how hard individuals w111 work
b than of what kinds of tools they work with:

e ' . p..strongly'disagree d. mildly agree
_— .. b. mildly disagree e. strongly agree X
. J -C. not sure . ' , - -
',; " *’:'l% X { . ) . . LIy
. 12. To increase productivity workers must work -overtime: o
M ., a. strongly disagree , d. mildly agree
. * b. mildly disagree " «’e. strongly agree o .
C. not sure .
13. The'cost of manufacturing a product is directly related to oroductivity:
. -~ + a.. strongly disagrees ’ , d. mildly abree M :
e " E b. mildly disagree e e. strongly.agree ’ -
L C. not sure , . . . . ‘
’ 14. Tools make it poss1b1e to produce more good§zln a given period of time
© without mak1ng people work harder or longeﬁg»
. ' \' - a. strongly disagree d. mﬂd]yn agree N

’

. ] b m11d]y#e1sagree : . e. stggngly agree

c not su
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ECONOMICS OF FREE ENTERPRISE & -

.. " PRE-TEST ' ‘ .

Economics is the study of how a society turns its resources into goods
and servicdes to satisfy the wide variety of needs and desires of its
members.  True __ False ____ .

Scarcity means that there is an ample amount or supply. True_ _ False., _

Here is a list of ten characteristics of an economic system. Ident¥fy .

each characteristic as either (A) Traditional, (B) PTanned, (C) Market
of Free Enterprise, by writing the appropriate ]etter in each b]ank on
the left. X

Depends heavily on a marketing system to direct the flow of goods from
producers to consumers. i
nmm;a‘wm.- L™

The question of "what to proguce" is determined‘by,the government.

The distrib“tion of goods and_services is often determined by order
of birth. '

The economic questions are often answered through social customers,
tradition, or religion..

This system is generally character1zed by collective ounersh1p of

‘most of the production and distribution system.

The economic ‘system in which the largest percentage of people work
for the government . -
]

In this system, all of the people determine the goods and services

g to be produced and d1str1buted by voting-in the marketp]ace

l::' |w ln
1 4

£

The United States has th1s type of economic system.

In this system, the factors of production are usually government owned.

This econom1c system is usua]]y associated with rural, agricultural
societies. _ ' .
&

Which of the following are characteristics of a free enterpr1se

,economic system only? (check all ofv those that apply)

____ competition et ____p]anned econggly
___property ownership \ ___ deflation
___currency ____an economic community

-

N ’ . 2353
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The‘“freedém to enterprise" quarantees one the right to success.
X True __ False

Tfyéupply decreases while dehand-is-steady, prices denera]]y go
X _up or __ down.°

‘Profit is what remains after all of the expensés of a business have
been met. .X True ___ False )

The high standard of living in the Unitéd States can be directly
attributed to: o .

°

" democracy free enterprise

_;;_tharity ____automobiles

3

o our system of taxation

~

____the constitutjon

»




THE ECONOMICS OF FREE ENTERPRISE '
- POST—TEST -- '

3

-

Part 1. Mu1t1p]e Choice: Circle the best response to each of the questions
or -statements. . o

1.

-

('D'Q.OU'QJ

The words applied economics” are often used to define the term:

capitalism- : )

private enterprise - . ~.
marketing . - -

socialism ; ) . '

sales ‘promotion . -t . , , . ¢

-~ he h

Which of the following are alj_e&ampjes of goods, in €tonomic terms:

Py
e
2

boat, car, hair dryer, movie-

TV set, candy, desk, lawnmower

a1rp1ane trip, insurance policy, health care, class
public education, house, tree, typewriter .
cigarettes, hair style, motel room,.steak S e

(2= o I @ 4 <]

In a traditional society, economic problems are so]ved: \ s

-a. following guidelines suggested by social customs, religion, ’

and history
b. by-the people who cast their vot8s in the marketplace
c. by a planning commission or.board which developes 1ong—
range economic plans ¢
d. by representatives who are elected(hy\magor1ty vote

- e. through a monarchy with the ru]er mak1ng the decisigns

" Which of the fo]]ow1ng is a fundamental difference between communism

and socialism? - -

a. In a socialistic economy, a_large percentage of the peop]e work
for the government this is not true in communism;

b. Communists believe in total:control of the means of production’

. and distribution; socialists do believe in some private owner-

ship of the -means of. product1on ),

c. In a communistic economyg’prof1t is the main goal of a business
or 1ndustry, this is not true in a socialistic economy.

d. Taxes in communistic soc1et1es are considerably higher’ than 1n
secialistic.

e. Labor strikes eccur frequent]y in communistic soc1et1es, they
are not permitted in those that are socialistlic.

. o




5. John Smart is an 18-year old young man who recenf]y completed high
- school. John decided to travel the summer after graduation before

' ! entering college in the Fall. He has decided he will major in forestry
} ‘ ) while in college. His father plans to pay the tuition, however, to
R S help meet other college expenses, John will work part-time this Fadll

in a department store. Based on the above desc®iption, in which
country do you th1nk John 11ves7 .
a. Uganda C
b. New Zealand
i C. Switzerland
d
e

The USA - -
Russia ‘ -

6. -Which of the following rights is not associated with the ownership ,
of property: e .

a. right to sell property ”

b. right to tax property - ~

C. right to decide how property is used

d. right to enjoy income from property

e

right to improve the property

7. Entrepreneur means:

a. profiteering
, b.  .businessperson
©og c. competitor
‘ d. enterpriser ,
e. manager - - :

8. Consumers cast their economic votes’ by

a. going to the pol]s during genera] elections
b. writing letters to the Consumer Protection Agency -

c. purchasing goods and services -

d. going into business for themsleves

e. accepting a job in some phase of production or distribution

9. One of the.resu]ts of competition is:

¢ .a. consomers pay more money for products ’

a
, . b. income taxes are greater .
. c. the demand ‘for industrial goods is greater - . L
' d. our economy is in a constant state of change o
. e. inflation is created

L8

' 0. The price of labor is called:

, a taxes
‘ b. wages
5 c. finterest
d. rents: .
e. unions




14.

15,

~

The driving force that directs how resources will be used in a free

.enterprise system is called:~

<

profit —
income
. incentive
s+ price
government

Y
search for profit has the effect of:

motivating people to invest in business

cau¥ing our economy to grow and advance

causing an eéffort by business to reduce expenses -
all of the above G
none of the above ‘-
Bus1nesses usually reta1§ about how many cents of every sales doltar
as profit? ) .
1¢

2-10¢

28-30¢

30-40¢

50-60¢ . *

If enough peop]e feel the government's role in our economy is
1naDDropr1ate, the solution available to them is to:

a. stop paying taxes . .
b. write letters to the newspapers o
c. ‘contact their Better Business Bureau
d. vote for different representat1ves in local, state, or . ®
. ‘federal government =
join Nader s Raiders

v e.

Fringe benef1ts provided to Amer1can workers amount to about. what
fraction of wages7

-

a. 1/4 ~
b. 1/2 . ,
c. 1/3
d: 1/6 ’
e. 1/10 - : . ( X
.\,\ M
“ he <

16
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o Part-I1I. True or False. Circle "T" if the stgtement is true,jqnd “F"Oif
‘l' it is false. ' e .
I F 16. , The emount of goods or si\V1ces a producer is willing to -
"sellis ca]]ed the deman
T F 17. The w1de detr1but10n of power in our economic society is
\ ; " a. resqé; of the right of ownership’ of private property. &

v T F 18. Freedom to enterprise means that peop]e are free to start
and own their own bus1ness

T F 19. The effort made by s1m11ar producers and d1str1butors to
obtain the most sales of goods and services offered to
customers is called consumer independence.

'T F 20. Competition for sales is always based upon price.
T F 21. }f supply fncreases while demand is steady, prices go up.
T F 22. In general, ithe demand for salt is elastic. ' s

T F 23. Changes in scarc1ty or abundance of products is reflected
in changes #n pr1ce‘

T F .24, "Because of var1ous types of government involvement in our
‘ . economic system, it is often called a mod1f1ed free
enterprise system\
T F 25. Businesses are completely free to refuse to sell their
goods or services to certain groups of people.

Part I11. Match1ng Choose the term below that best matches its definition.

Write the letter of the term in the blank provided. ¢
A. Capital > Fac. Econom1c System K. Merketing System
B. (Capital Funds G. Goods T L. Natural Resources
C. Communism - H. Laboy’ ) . ©OM. P011t1ca1 System
’ D. Democracy . L. Land ™ t N. Scarcity
ES 'Economics J Marketipg 0. Socialism
<" LS .. ¢ s
26. . A system in wh1cﬁKthe factors of product1on are brought together
- . to produce and distribute goods and services needed and desired
by the people.
27. .__ The money, buildings, machinery, and investments that are used *
T on ava11ab1e to make products or services for a bus1ness or
- industry.

@
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____The s1tuat1on that is brought about when there‘are not
~ 7 enough goods or services to’ s*ahsfy the need or disire o \ ' .
for them. .

29. _;__The study of how a country turns its resources into goods
and services to satisfy the wide variety of needs and
des1res of its members. ’ , g ‘

30. An economic term that describ€s a physical item that has
" monetary value and is .capable of satisfying human desires
and wants.

31. : The phys1ca1 and mental tasks that are performed by people oo |
: -in their work.

32. ___ 0il, water, minerals, trees, and land ‘are examples. °

33. __A poIiticaI system in which the peoplé select their govern-
ment representatives. -

4. A poI1t1caI system totally controlled by the:goverpment.
-\

35. __ The system d% business activities that directs the flow of
" goods and services for those who produce them to those whip(j

need or desire them. <

~

. ' ® POST-TEST KEY ¢
Part I. Multiple Choicé' \\;;¥t'II. True or¥alse  Part III atching - i
) ) ~ 4 . \ . |
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4. decuopr T

FREE ENTERPRISE WORD SCRAMBLE

Unscramble the following words that are important to an unders@and

of our American free enterpr1se system.

1. r1gefn enebitfs

8.

2. ]cataplx‘

3. monciceo -,

5. _tenreserip .

6, tubiidstre

7.7 tiforp

KEY ’ ™ N

Y

1. .fringe benefits
2. .capital - .
3. pcoﬁomfc ' :

* 4. produce : .

5. - enterprise
6. distribute
7. profit - L

A

J
¢ ®

-

.tafmei

{9. ripce
10.° secoruéés

~_ 1. barlo
12: ‘noiﬁpeﬁimoc
13. nndeaip
14. daritittnlao

8. “‘market ‘
9. price |
+ 10. resources -

11. labor
12. cémpetition o

—13. planned .
14. .gr@dﬁtiona]

SOURCE: DECA Related Services, Inc., 1908 Association Drive.;

S

Reston, VA 22091
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Aruitoxt provided by Eic:
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.
Economics st first glance may’ look 1ikk
a puzzle to students, so David Norflus
gives axtra cradit to students who craate
thefr own. Below are two ~- & crossword .
and 8 word finder -~ which he judged
especially good. Designing word puzzles
helps develop reading skills and voca-®
bulerys The answers are on page 21 .
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Gross National Product
Gross ahtional Income
Sherman Xnti-trust Act
Clayton Anti-trust Act
Modified Capitalism
supply and demand
collective bargaining
Market Economy
economics
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Fascism
Conmunisn
corporation
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partnership
Karl Marx
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monopoly
depreciation
featherbedding
inflation'
injunction
lockout
mediation

Adanm Smith

by Susan duBourg, Newtown H.S., Elmhurst, N.Y.
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Across -
1. Supply and _ .
. 2. Prices go higher.
- 5. When the country 1s wealthy in
« business., ©
° 8. Pays benefits to retired or disabled

workers and to their dependents
in case of death (abbreviation).
13. One company in a certain business.
., 17. Money paid to government. ‘
- 18. A certificate {ssued by the govern-
ment, Becuring repayment.
&,Refuge to buy or do somethirg. |
21. Business chartered by government
. and owned by stockholders. *
22. Tangible ttems of value.'

Dowm -
1. Prosperity, recession, < °
. recovery. s . -
. 3. Parmers limit production (act

abbreviation).
4. Few companies in an industry.
6. Business and inflation related.
7. Increase in business after a reces-
. sion or depression. ’
* ¢ 9, Certificate representing ownership
in a corporation.
.10.. Father of communism, N
11. Machines take over workers jobs. ¢
12. A judicial order requiring the.party
= to refrain from a specific action.
14. A country's wealth declines.
15. Any debt owned by a company.
16. Nation's total ampunt of goods
« and_sejvices (abbreviation). .
@ 20. The agt that created jobs sweeping
sireets, cleaning parks, etc.
(abbreviation). )

«

"

“by Denise Saccone, Hewtown H.S., Elmhurst, N.Y.
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Aruitoxt provided by Eric

¢ .

Definitions for the Word Pindar

by Susan duBourg

Kconomics - the way in wvhich man, using limited resourcea,
sttempts to satiafy unlimited wants.

* Gross Mationsl Product — total money value of sll goods and
sarvices produced in ths U.S. in ond® year.

Gross Nationsl Income - total income earned in the U.5. in
ons yéar. e :

Yasecim - type of economic systea that is under strict control
by the government. .

Communism - slmoat ths same as fascisn but businesses are
not privately owmed. - .

Corporation - 8 business orgsnization with-three or more
owners. (o] .

Sherman Anti-Trust Act - outlawed restraint of trade. This -

. law was unenforceable.

Clayton Anti-Trust Act - outlsved price discrimination, Price
should be the same for everyone. )

Mickrakqre-- men who searched for, oollected, accused or
sxposed corrupt practicea in office.

Robber Bayons - financiers and industrislists who got afiead
by uaing their power and not following lawa.

Modified Capitaliem-- an economic system vhere consumers fave

- an importgft role in*government decisions.
Partnsrships -)s business orgsnization with two or more

. owners. ' .
Supply gnd Demand - production of goods snd servicea are
detarmingd by consumer demand. ., )
M¥arkst Zcom - an economic System where goods -and services
are prodyced in sccordance with the decision of the
narket. ’ . :

Karl Marx - an ecchomist who concentrated on capitalism
snd {ts weskneases. )

Arbitfetion - s third party makes a deciaion that ia binding on

* both sidea of & diapute. .

Collectivs Bargaining - negotiationa betﬁ%'f‘repusenutlves
of unions snd management in order to establish the terms
of employment. ’ ,

Msnopoly — market condition in which ond®seller controls the
supply of product or #rvlce. : .

Dapreciation ~ decrease in property value.

" Pegtharbedding - requirement that:more workers than are needed

for s job be hired. o

Inflation - situation of generally riaing prices.

Injunction - “court order directing s pgrson to do” or not to

. do something Yo &

‘Lockout - owner closes the factory vhen employees refuse to work.

Mediation - a third party decision that-iis not binding.

Adam Smith - the "Father”" of modern economic thought, author of The
Wealth of Natioms, published in 1776,

’

?

.

Key for.the Economics Croséword % .
by-Denise Saécone N
U Across . Down
1. demand 1. depression s
2. inflation ’ \ . AMA -
. 5. prosperity \Z oligopoly
' 8, OASDI . Phillips Curve .
13. “monopoly 7. recovery -
¢ 17. gx 9. stock " » .
18. BBnd 10. Karl Marx = _ .
. 19. boycott - 11. automation .
{%- 21. corporation .12, injunction
:| - 22. goods 14, recassion -
i’ 15. liability
. 16. aNpP
- 20. WPA ¥
. * . e »
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. Learning Experiences ,
1. Compilcte the following crossword puzzle which deals with economic terms.

. -
Ay T -
.

1 - 12
. - e
o -
§ 4 i
13 15
) 2 1. ~
’ . B "6
o 3 { '
ase - 7{
. 8 )
What Is An — L
Economic System? P
. ) . 9 /" []
Source: DECA Related Services
10
\ ‘ ACROSS ' 3

1. The study of how a country (or a nation) turns its resources into goods and

services to satisfy the wide variety of needs and desires of its members  _

intangible activities performed by people for a sum of money

French term for enterpriser -

A natural resource thats used in prc:?pction

A way of acquiring goods and services ‘produced by someone else, oiten

used in traditional economies .

A musical instrument, an example of a good

To gain:knowledge. comprehend. or master

Man-made,product’s used to make other products or to prgvide services,

also includes money avallable to produce.goods and services \

L 9 The system of business activities that directs the flow of goods and

services from {hose who produce them to those who need or desire them

10. A good understanding of economics and the free enterprise system makes

‘s

N

most marketing and distributive education students : with their
‘ jobs ’ . ‘
' DOWN:’ ) . ’
Ve 4. A factor’of pr‘oduction that includés the physical and mental tasks that )

people contribute to produc)ng goods and services
11 Things that are tangible or physical, with monetary value, and capable of
- satislytng human desires and needs . d
' 12 The situation that anses where there is not enough of an item(s) to satisfy
,

the need or desire for it

. 13. = _Enterprive ‘ ’ )
‘ 14, Vigor or power in.action’ ks -
15 Free ' N /
16. Payment for gaods or services in coins or bills .

22




What 1s an Econonuc Systent !
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INFLATION INFORMATION

‘ ‘ e ‘ © Chapter 2 )
+ By Paula York . - o

TARGETS

chapter members ° s . -
high school students ~
junior high students

ECONOMIC CONCEPTS ~

inflation
cost of iiving
supply/demand

OBJECTIVES

--to’ he]p students understand the concept of 1nf]at1on and how it affects
them. , N

G .
s
g3

DESCRIPTION : ' A

s
&

.. This project includes a series of act1v1t1es dea]1ng w1th the 1nf]at1on
e problem. A chapter might want to participate in some of them or choose
the ones pertaining to members' interests or other act1v1t1es -

1. Make a survey of high school students to determine the extent of
their understand1ng of 1nf]at1on §§Sée attached survey.

2. Show the movie "The Inflation F11e", World Research, Inc., to
a chapter meeting, busfjhss classes, or general assembly.. .
o 33 Distribute inflation search-and-find puzzles to students in all .
. business classes, social studies classes, study halls. This puzzle could &
——-be printed on p]acemats for cafeteria. - See "Word Finder," Chapter 1.

4. Dnsp]ay posters, REDUCED. BUYING POWER OF THE DOLLAR 1942- 1970,
U.S. Chamber of Commerce See attached copy, . N

5. Display posters, INFLATION \\A €LOSER LOOK, WOr]d Research, Inc.

/ 6. Ask members to make a poster, showing the factors contributing to
. the cost of making a single phonggraph record. . y

‘ 7. D1str1bute student-made brochure containing INFLATION INFORMATION--
def1n1t1on, causes, effects, examples. ¢ *

gl

. - 40
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™ improvemeift in, their understanding of Jinflation.’

. .}.,axt_h_, q - .
8. Prepare bulletin board with cut-outs of the following items: jeans,

tennis shoes, basketball., and quitar with 1979 4nd 1974 prices to illustrate
the rise in prices, . ‘a

*

LY

9. Do a price comparison project using the attached TIME/LIFE examples p
of 1930-34 prices and have members check local prices and make a_similar
“chart. ~—e -7 y
10. Have guest speaker (school administrator, small businessperson,

elderly person on-Sogial Security, banker) discuss how inflation affects

him. “For example: Athletic director--How has inflation affected your

program? -Have equipment prices risen? Transportation? How do you balance
your budget? How can the problem be solved?

*11. Let students make video-tape programs to be used in the classrooms

showing defigition of inflation, causes, effects, remedies. (Many approaches
could be used: role playing, shots of word message$ accompanied by audio
marration and.misic, interviews, etc.) ;

- ' v
12.. ‘Give. FBLA members a questionnaireas follow-up to measure the

- L4

13. Have chapter devélop its~own consumer price index by pricing selected

items at school and neighborhood stores on a periodic basis. . Food prices
_are especia™y good for a consumer index. Seasonal variations in produce

costs aré a clear- lesson’in supply and demand. Other prices, coffee and
sugar, for example, show a sharp and steady rise. - Students keep track
of prices weekly and compute the inflation rate monthly. For. instance, .
if coffee was $2.60 per pound in March, 1978 and $3.25 per pound .in April,
the inflation,rate for that item is 25% (3.25-2.60) Use as an dngoing

. - ot - 2.60 - .
activity for the yedr and then publish the results in the- schoal newspaper.
Compare students' index with the ‘official government findings. ’

° ¢
.

METHODS AND MATERIALS - - S

'Film--TﬁE INF@ATIbN'FILE; World. Reseaych, 1nc.)°11722350rr§nto Valley Rd., :.
San Diego, CA , 92121 - - : . L

., - . . ! : o ) .

Posters--REDUCED, BUYING POWER OF THE DOLLAR ;» 1942-1970--U.S~ Chamber of

. COmmercg..‘IN?[ATION:’ A Closer Look, World Research, Inc. .

ASouréebopﬁFzThe Magazine for Seniors--1980, 1330 Corporation, 505 Market
© "+« - ‘Street, Knoxville, -TN.. : .

. *
. . )
T ° -4 ' . ~
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Inflation Information Survey -

True/False .

- ot ‘

1. When wages increase faster thap production, prices increase.

st

During 1nf]at1on the dollar ga1ns in va]ue

2
3. Inf]atIon hurts persons on f1xed incomes a great deal.
4

. Inflation occurs when the demand for goods and services is
greater ‘than the supply available.

5. Inflation is a cause of unemployment. L .

6. *Do you agrée that this is a good definition of inflation: "too
much money chasing too few goods"? . ' {\

7. Creditors are not hurt by inflation.

. X L.
8. Unions have been a major contributor to inflation.

9. Individuals who spend too much money contribute to inflation..
) ' .
10. Govergment regulatior causes inflation. ’ )

11. The practice of creating new money supp]y by the Federal Government
does not.affect 1nf]at1on o

PRSI
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REDUCED BUYING POWER OF THE
1942 to 1980

&l’l’!“l) S’l \’I‘FS OFAME l‘l( 5: I\

DOLLAR

L]

’

$1 of Buying Power in
1942 was reduced to:

Y

68¢ in 1949°

58¢ in 1957

42¢ in 1970 .

? 18¢.in 1998 ?
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Exhibit or Bulletin Board Display

-~

*

L3}

INFLATION: HOW HAS‘IT AFFECTED YOU?

‘Bicycle -

1974 - $98.95

-
L3

Pair of Temjs Shoes

1974~ §11.50 - (Today:

pe

© ' 1974 - $12.50

4
¥ -
# e
"
- - »

at

. Basketball

~—
>

29

1
Pair-of Jeans:

(Today:

S |
1974 - $6.85

Elect}ic Guitar

1974 - $149.50

o

*Use photcgraph,
sketch, or actual
product’.

)

(Today:




- "~ Chapter 3
® | MINI FREE ENTERPRISE FAIR.
| By Elizabeth Cliburn

. TARGETS : ' .

p—
chapter members e
students in any grade 7-12
- community’ .
ECONOMIC CONCEPTS
multi-economic concepts - ' R
OBJECTIVES .
--to acquaint the target audience with the businesses located in the !
community. ’ : ..
. --to establish a better working relationship between business people )
. in ;he community and the FBLA chapter membership. ;- S B
--to expose the target audience to some economic concépts consistent
. with the free enterprise system. e
~ DESCRIPTION . . ,

A mini free enterprise fair is a miniature version of Western Kentucky
University's Free Enterprise Fair. It consists of exhibits that businesses
in the community and business-related high school organizations set up
in a gym or any other large room. The fair might include a film festival -
of films/slide presentations/ filmstrips that deal with the different concepts '
o of free enterprise or one film/filmstrip/slide presentation might be shown )
at specified intervals. Specificsgroups might be invited to view the exhibits
and it might be open’to the public at announced times. i - R
. ~ . . ) s
METHODS AND MATERIALS , - ' ' : ¢
. 9 '
. ~ 13 to 2 Months prior-to fair: . ) o -
1. Establish a steering committee of 8-10 members. Later, this committee ,
can be broken down, with each member serving as.chairman of a subcommittee ’
such as publicity, typing, (Tetters of invitation and appreciation, pamphlets),
visitation (personally contacting ‘those businesses that have been invited - ’/£¥
to set up exhibits), clean-up, preparation ofbaoths (ones that your chapter
decides to.set up), and fair'day (thosé who will help businesses set up ’\J,'
. their displays, be there throughout the day of the fair, and help with ‘
- any details an problems that might arise at\the last minute.)‘ . L

, ( N , ‘ Ky y
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2. Decide on‘a time and, place.. Clear this date with people in charge
of display area-and with Jprincipal of school if students are to be the
main people attending the fa1r

3. Decide what bus1nesses will be invited—to set up exh1b1ts Try
* to have representatives of “eath type of business--service, retail, wholesale,
manufacturing, etc. Limit number to available “space.

4. Send letters to the bus1nesses inviting them to participate, explaining
the purposes of the fair and stat1ng the time and p]ace (See Append1x
A for‘sample 1ettef)

5.. About one week after letters have beep sent out, contact 1n person-
"those bus1nessés to find out whether they w1J1,part1c1pate or not.

6. Order f11ms/f11mstr1ps/s11de presentat1ons Arrange for projection
equipment that will be needed.
2 to 3 weeks prior to fair: s

7. Make aq*chsp]ay posters. advert1s1ng‘the Tair.

4
8. Prepare any displays your chapter will sponsor including handouts.
9. Arrange for publicity. . Too- s
1 week prior to fair: *s
10. Call exhibitors to get the1r needs for exhibits--tables, extension
cords, people to staff their booths, etc. 7

11. Decide on mechanics of fair. (a) P]aceheht of exhibits in display
area. . (b) Determine number of tables, ¢h3irs, extension cords, and whatever
other materials will be needed.
: »

12. Prepare pamphlets about fair. I'nclude Jayout of d1sp1ay area
and infarmation about exhibitors, purpose of fa1r, etc

¢ ¢ . .

13. Arrange for someone to operate prOJectors for film festival. (See

Tist of possible films in-another section of this manual.)
. . PR &

\~2 days pr1or to fair:

14. If fair is targeted to an aud1ence of students, visit these students
to explain the fair, its purpose, or give a skit on some phase of free
enterprise. Viewers need to be prepared in advance for V1ew1ng the exh1b1ts
and films to maximize the fair's effect1veness
1 day-prior to fair: %% o .

15. Call exhibitors to remind them of fa1r

2

16. Move equ1pment and needed materials, to ﬁa1r site and set up tables

for booths : Yo !

b e ” t o

« "a

Day of fair:
‘ 17. Arrive EARLY to ass1st exhibitors in and1ng locations~for their’
exhibits. Provide four to six members to assist in this job.

-
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. 18. Hand out pamdhlets (See Appendix\B for sample) to exhibitors as
they arrive and to the viewers of the fair. o,

19. Provide refreshments for exhibitors and some time Tor a lunch
break. - '

"20. ENJOY THE FAIR!

(4

EXPENSES

posterboard, magie markers
pamphlets (printed or duplicated)
stationery and postage for letters to businesses e

.film rental, if any
+ refreshments for exhibitors

N
SUPPORTERS g ( Y
business in the communﬁty ) . " .
chamber of commerce . v c?
retail merChants association ( T )
civic organizations’ . . ' ‘ a
‘school administration g v

.FOLLON-UP AND EVALUATION . | ) e S
. ) ‘ . . ® . w‘ v - S U
use project evaluation, Appendix C ‘ S -
informal evaluation by questioning exhibitors at the fair ) 1
Y h " ° o
. S ) ) .
. s ;'
A S
"\
L4 - , "t -
‘ ’ 4 . { v
3
N . . b A
¢ ' T f;; *
| we g cE
?8‘%\ 47 e} .




Copy of tetter ssent to potential exhibitors > .
(Use'either chapter or school letterhead.) o , ‘

-

Date ) . - ¢ ) .

Mr./Ms. Businéssperson
Business Name _
“Street Address - ! : '
City, State, ZIP . ;

~ . Dear Mr./Ms.

We are representatives of the Future Business Leaders of America Chapter
at the . school. We have a project which we are undertaking; .
and to be successful, we need your hg]p% . /

In three classes of Introduction to Business at school, our teachers learned
' that few freshmen and sophomore students know how our economy works nor
- do they know very much about the businesses i (your city or county)* As
future business leadérs we are hoping to educate -the.people of .our community
-® {especially the young people) on the concept of free enterprise--what it _ .
. is and how it works, Of course, if it were not for thq free enterprise ! o
system and the way it works, gou might not be in_ your current position

with your businéss. N ‘o
i One way in which we, could a.zc'compﬁsh our goal is to have a day of, exhibits ’ ‘
at the (place) the early part of {month in which you plan to have the fair).
‘~' This is where you can help. I'm sure there are many ways in which you . .
or the company you represent would be able to display to young peopTe how ‘
you make-a profit on a certain item or service you sell, what your business .
3 does, how you were able to get started in your business with the help of. . ‘
our free enterprise system, or what contributions you make to this commun- ’
ity.. Yes, it-is our system and an extremely good one at that.” If it is
,>+ to be preserved, the youqd.beop1e as well as adults must understand it.

o Think about’.our project. A representative of our chapter will contact . * .
) you in approximately one week. This is.a project which could-take so Tittle
I effort on your part and benefit you as well as many others. Thank you!
» - ‘ ) ' [ .
*Sinceraly yours! . - - : -

L .

u,j’ # (Chairman's~NaM§1‘ . ] . . -

T Free Enterprise Fajr-Chairman . ) o

. - . ) * . 9
* *This statement'is a reflection of a survey conducted in the Introduction . — -
to Business classes at a high school. “Some justification needs to be established
to ‘convince businesspeople to’ substitute this fair for a working\day;’ .

. . [ . - '
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- "FOLLOW-UP EVALUATION | . ( i
. ) . ;‘ ‘: \ ) )
‘ . g PROJECT EVALUATION . -
Project: Chairperson: ]
Conmittee Members:
Date Project Started: » Date Project Completed;
Purpose and Goal of Projects — —— - — -
Number of Meetings Held: o )
“ / B - .~
/ Plan of action? B .
. . Ve - J
: Activities carried out? .
‘ \ 'Wﬂép was achieved? . ‘_ ‘ ) )
. .,
_Was the purpose ang goal met? .
Type of publicity? . ) Ny
Camments -and “suggestions for future reference: R
¢ ’ 1 . [ 4 ,‘EE;’ 2 “n
Do you thinkthis project. should be repeated in the. future?, -
LY ' : T & \ :
\_‘ ~-- ‘ v r\)) . v Y
;o * ' o ¥ . & y
- . ’ ¢ ’ 49 Fl N
. B * .
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§f’ T UNDERSTANDING LOCAL BUSINESS THROUGH SURVEYS ) . _c‘
By Elizabeth Cliburn B ,
. ‘ .
\ aa . " ~ . 4 ' ;
TARGETS ~* : . )
'
chapter members : - N . S
~  community _ . D “ e,
students ' . . ?
‘« ECONOMIC CONCEPTS L
a .
economic significance of small business (or all business)
competition . . A
entreprefieurship v : ) )
risk.s < - ) , ﬁ;;> S
profit e R , .o
. N A u.;n - . P , . ’ - '
' ’ S A "j ‘;' 5 I S
] o, % N . -
. QB“ESTIVE_S A S Ao :
’ '“-to identify forms, of bqs«ine“g,s“'awnershipj corporations, partnersbib‘s,
S proprietorsh?ps) P N :

< U
R T
o

™

impact on the community . .o

24 . ) ‘_/5 {‘: . ¢ /o
--to categorize businesses by function (retajl, sholesale, service, manu- -
facturer, etc. “? o a . o "

. °
-~ £

~ =-tg understand tt;e concept of entrepr;éneur:ship, risk, and reward (profit
! as incentive for investment). ' £ - \

o

. DESCRIPTION - = -
' - ' ‘o P
_ A local business survey would be conducted by the anpter through personal
< - visitation of all local city and/or counfy businesses’ to obtain various

L ‘" types of inforflation about these businesses# (In*a metropolitan community,

3

& . '_A

. . - . F . A o . £ .
--to identify the businesses in a community @ to gnderstand their economic
3 ° R (] “,\‘, °

a -

this could be limited to an area served by the school or othérw_ise altered.) —

/ .The survey data .could be used to: .

\ / " 1. Beneflit the FBLA m'embers,condué:ting the surveys and the chapter )
. . as-it puts the members in touch with “he business.community and provides

.~ -the chapter with-helpful contacts for. future use. S .

. 2. 'Map.a)d businesses in the Acity. or county and co1'or;'code or symbdf

code them by type of business, type of ownership, locally owned as opposed
; to out-of-city ownership, etc. Maps could be uséd in business, "social
., . ’ : ’ o ) \ v

o ’ . AR ‘ ‘ 4
w . ' ) . -

~ H . '
. . -, .
A o Provied by ic K ' . A , ' N e "
, . o , .
e N . . . ’ 4 ,' 37 50”
. . b
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L " .
: v \%
studies, ‘and distributive education classes or by the Chambex of Commerce
or Retail Merchants Association.

3. Duphcate a book]et about the city or county businesses containing .
charts with the data gathered; lists of businesses, histories of locally- °
owned ?us1nesses {1ocal historical societies would be intérested in this .
aspect

4, Highlight a locally-owred business at each meeting by 1nv1t1ng -
the owner to talk about the business and its history, .

5. Study the size of the bus1ness_surveyed and determine how many
fit the category of a small business. Discuss what a small-business is »

and its significance as it relates to oyr economy.

~+ b. Use lists of different types of basinesses to study the existence
of competition in the business community dnd {mong different business Types.
7. In a small community where no city directory exists, the data gathered
for this project could also serve as a fund-raising or commun1ty service
project. The chapter could dupTicate and sell or distribute a city directory.
(See pr public 11brary in a city that has a d1reetory for a sample.)

-

METHODS AND MATERIALS >

One month prior to conduct1ng the survey:

. 1: Secure permission of the school adm\mstratwn to conduct ’the survey. = ° '

2. Explain survey progect to local Chamber of Commerce or other profess1ona1
bu51ness group and seek their assistance in cohduct1ng the survey. -

/ S
3. Obta1n a list of businesses to be surveyed If\us1ng a published
- 11st check-it, for completeness .
W . \ = .
N 4, ExpTa1n progect to members and obtain volunteers to survey the |
bus1nesses

3

5. ‘Write the questionnaire’ (See Append1x A of ‘this act1v1ty descr1pt1on
~ for a sample). - , \

. ~ R *®

One week Er%or to conducting the survey: : "'4
6. Duplicate the questionnaires. o . .

1

. One day prior to conducting the survey:‘ P

v . <

7. Distribute questionnaires to members who will be interviewing the . .
business people. Explain each question so members will uhderstand the .,
quest1on and the types of data to be obtained. from\the survey.

’ '
A . ’ . \ -
— N k)
S . . . . .




8. Assign businesses to. each member.

After the survey:
9. Col]ectvquestionngires.

10. Tai]y résults of data gathered,

2

11. Conduct desired activities with results.

e

EXPENSES \

'Survey expenses would inclGde questionnaire duplication cost, transportation
costs (may be considered the expense of the volunteer members), and any
costs connected with the use of the survey data. .

SUPPORTERS ) »

school administration f
Chamber of Commerce . ] .

Retail Merchants Association ‘ -
other professional groups # } .

FOLLOW-UP AND EVALUATION ~

Ask members who conducted the survey what they learned about the businesses”
they visited. .

Write or call several participating businesses for tMeir fgelings concerning
the survey. : ‘ . '

Use the Project Evaluation (See sample project evaluation in another part
of this manual). ’

N | | , - i 59
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APPENDIX A . -y
LOCAL ‘BUSINESS SURVEY 1

FUTURE BUSINESS LEADERS OF AMERICA

CITY OF /COUNTY OF BUSINESS SURVEY

~ Business FBLA'Member

Business Person Contactéd

1. - What type of -business -is this business an example of?

____a. Retail - Cos
- (If above blank is checked, answer fhe following guestign.) a
,Whaf products do you sell? - 4
s, ___b. Service T .

(If above blank is checked, answer the fo]]owing question.) .

What services do you offer the public?

¢. Manufacturing

-—

(If above blank is checked, answer the fo]]owing,question.)‘

.....
0

What products do you manufacture?
d. Wholesale

(If above blank is checked, answer the following question.)

What products do you\hand]e?

-

2. What type of ownership does this business have?
4. .Proprietorsh%p o> )

b. Partnership i '

c. Corporation ) ' o

d. Cooperative | o
3. What pereentagé’oprroffts does Ehis Ebmpany egnn?
4, Pfd this business begin in this cityéfouqty?

- ;;__Xif (Complete next page) T4

a\ °
No (Survey is completed)

b4
T'{

Y
R

Lt
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BLA BUSINESS SURVEY

Page 20 . S o

. Historical Background

5. Who founded-this business?___ - -
6. When was it founded?
7. Has the type of ownership remained theisame? ’
) Yes No o ) c . ¥

If no, what type(s) of owhership hqs-it h;d? ' ’

N’_____Proprietorship ‘_?__Partnership ;;__Tporporption ____ﬁoope}atiVe

8: Is the cdrrent nature(of your business’ (products or services offered)

essentially the same as when the business began?

, Yes No - o -
If no, list significant changeg. B
. _

19. Has this business expanded since its beginning as measuréd by number . of-

g

employees, gross sales, oOr gumpeﬁ of outlets.

¢
' Yes No ‘ - p
. "%81f yes, how has this business grown? e
Beginning Now

S

Number of_emp]oyees

Gross sales (if firm doesn't object

to revealing figures) o
. . . - .
Number of outlets: ) N
-
/ ' y "\ :
B R
R R %gfs?/,
-~ “a b‘.V
a ; ;
. a s !
. : . v °
S . oo :
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‘ ‘ A‘ : . . Chapter 5° -
' . = - .
I , .  FREE ENFERPRLSE DEBATES )
) ’T . ) ] T . 'By‘B Hdty C. Nufin . ,
. : " and sﬁ%ﬁ Cartér o :
, ‘ . ' o ‘
. N . £
3 . . . e . .
% TARGETS .
' . chapter members - . h Y
: student body - . ‘ — -

parents and/or business people in the community

-
. L}
- +

“
5 [N

- ECONOMIC CONCEPTS * . . : -
¢ e ) )
- any. economic concept depending on debate topic A ;
/ : R N . X
® B . \d ‘
: 'OBJECTIVES ¥ ‘ “ e
i --to he‘p chapter members Tearn about pertinent economic issues «

/v N . .
" . --to br1ng chapter members and other segments of ~the community, together
Y - .
T ‘““““““”1m‘1nform~the pubT1c on—issues—relating to_free enterpr1se - ”

K -—to-gain favorabTe publicity for your FBLA chapter

DESCRIPTION = .. o ~
" A debate is defined as a regulated discussion of a propos1t1on between

two matched &ides. It can be a great way to bring oppos1ng viewpoints
together. - Topics wh1ch cou]d be used for the debate are:

. _'RESOLVED’ That compet1t1on br1ngs out the best products and services.
' LT @
RESOLVED: - That w1thout cred1t our total -economic p1cture would fade.

RESOLVED: That the dangers of big business are: limitatiens on competi-
tion and establishmerit of an atmosphere that resUTts in env1r9nmentaT des-
truction, price fixing and monopoly. ‘ .-

-
7

‘RESOLVED: That the free enterpr1se marketp]ace can operate without
the ex$stence of small business. ’ .

s

RESOLVED: That automation reduces employment. . - -




" RESOLVED:
rightfully thei

RESOLVED:

business format1on creation of jobs, development of techno]ogy, and product

1mprovement

RESOLVED
has no respons1

.

That prof1t in Amer1ca deprives workers of wealth that is
rs. , :

°

That business profit benef{ts ail citizens because of new

That in a free entengr1se economy the federa] government
bility to provide services.

e .
RESOLVED: Free enterprise is beneficial to the American people.’

METHODS AND MATERIALS = .
1. Appoint a Steering committee to be in charge of the project. This

committeé can a
the need arises.

ppoiht other committees to carry out different tasks as
This will invoTve more FBLA members.

6.

7.
top1cs

2. Get approval for the project from members at a chapte: neeting.
3. Decide on your debate topic and/or topics.

. 4, .Decide on your speakers and ofticers of‘the house.

A 5. Set a t1me, date and p]aCe for the debate. Decide definjte]y on

your target group or groups.

Assemble research materials which speakers and members can use

in prepar1ng for the debate.

Contact business people’to get their viewpoints of your debate
Note: A1l good debate topics can be argued pro or con; therefore,

it's a good idea to have the people you are ‘talking’ w1th g1ve you arguments
for both s1des of the topic to be debated

Ny
. - N .
. 8. Dec1de on the rules for the,debate. ‘ \,
§ 9- Draw up a format. 44 \\
4 .
A - » ‘1 . _'u
10. Egtend’invitatipns to your target group or.groups. o

) . i
‘ﬁ%ve]op an instrument to measure the reaction of the audience
to the debate issue before the debate. .

Develop an, 1nstrument to measure the reaction of the “audience

. ‘e .

12.
to the debate issue after the debate

.

-

-




’ ' ) ‘ \

(4]

) 13. Fo]low up the debate or debates by conduct1ng a survey of the

‘ audience. -t . ,

3, ~ . .44 °Prepare a program for the debate. : ', . ' a

15: Write thank you letters to those peop]e who have he]ped you with
your prOJect ) < >
. _EXRENSES .. ¢ ‘ .

. N ~ -
N . There w111 be very 1ittle expense involved in th1s project un]ess you have

. your programs prepared professionally. An additional learning experience -
for FBLA members ‘could be to have a committee investigate .and compare the
o » cost of preparing their own programs with the cost of hav1ng programs pg1nted
: profess1ona11y

_SUPPbR'TERS

: FBLA Adv1sers-1sﬁperv1se and give encouragement to the’project. .
- School adm1n1strators--must give approval for this prOJect

i - Speech teacher - -
. Advisory board--commun1ty 1eaders, bu$1ness 1eaders and parents can serve )
as resource persons and as members of your audience. - ‘ . -

. \,?
\
TIME FRAME ,' . R Lo " :
. . Fime nekded for this project denends on whether you have‘one debate or
e a series of debates. Be sure your committee meets early jp the year to
plan the project.- Set up target dates for completing each step of the
prOJect and be sure those dates are adhered to
FOLLOW-UP AND EVALUATION ' ‘
These materials are ﬁnc]uded in the append1x\to thls activity descr1pt1on
| ! A . . . \\ - ) |
- APPENDIX ' ' N : «

SampTe progran for debate with rules, format, and evaluation devices. This
program is from Western Kentucky Un1vers1ty Phi Beta Lambda and the Western .
Kentucky Un1vers1ty Forensi¢c Union.

[N

-

' T 45 97 |
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Sample Program - . ‘

PHI BETA LAMBDA
«din ’
conjuncti;n with
THE WK FORENSIC UNION
pfesents

A Campus Fbrum

’ A Parliamentary Debéte_$-~
on the Proposition:

. [y -
: Free Enthrprise is Beneficial

the American People."

. g , ’

Thursday, April 20, ]?f—, at 7:00 p.m.
. . "/ )

. f—MWJ o T
X a

-

335 Grise Hall
Western Kentucky University

Aok
A

b - H

&8 Thi i Ry N
%' This program is sponsored  by:

LI p’ 9 ms p ! y \\ N\

The Departhent of Communication and Theatre
The Western Kentucky Uniyersity Forensie Union -
*Phi Betd Lambda '
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FORMAT . - - «
Call to Order of the House (a% exaéf]y 7:00 p.m.)
Announcement of the Rééqution
Reading of the Miﬁutes N “ o ‘ ,'
' The DebétenProper: ' ’
. .Firs% Aff}rmative ébeake@.
First Negative Speaker

Second Affirmative Speaker
Second Negative Speaker

o

General Debate by Members of the House ' ‘ o
P &/

Motion torEnd Debate ’ - ‘

——— - B

SummahthpeecHesg ‘ ) .

* ? Y
1. ‘Negativé Summary (4 minqtes)o C v
2. Affirmative Summavy (4 minutes) .

Vote on the Resolutian before the House

e

quournment .




RULES OF DEBATE

WKU Parliamentary Debates

1. SEATING:  Members of the House will seat themselves
according to their sentiment on the resolution -~
those for the resolution on the Chairman's right .
(as the chai'rman faces the audience), and those against - .
‘the resolution on the Chairman's left, 'and. those.”, .
undecided in the center section. 'Members of the
House may cross the floor as their opinions change.

2. PRINCIPAL SPEECHES: There will be four principal
speechss after which géneral debate is“in order: -
The first speaker will introduce the resolu‘
tion and is not available for quéstions from
the floor during his eight minute speech.
An opposing speaker will -deliver an eight minute -
speech during which he or-she also is,not
available for "points of information" {questions). ™
An eight ninute speech follows by the $ide
supporting the resolution. This speaker .is
avaidable for "points of ,information," but his N
or her total time (speech and answers to questions) | .
may not exceed 14 minutes. ‘ N
An opossing speakey will deliver an eight minute
speech during which he or.she is available for
"points of information.” As>with the third -
speaker, this speaker’ is limited to a total
.~ time on the.floor of 14 minutes. -

_? 3. ASKING QUESTIONS: "Whem members of the House wish to
ask a question (a point of information) of a spéaker
they-may do so by standing up.and asking: "Mr.
Chairman, will the speaker yield for a question?”
During the principal speeches members .are asked to
limit -themselves to one question each time they rise.

.




4. ANSWERING QUESTIONS: During the principal speeches,
‘the speaker may> refuse to yield floor for a ques-
‘tion. When a'principa] speaker yields to a question,
his or.her answer is not counted against’ the eight.
minuté time 1imit on his/her speech until six minutes
has been consumed in answering questions. :

5. HECKLING Heck1ing is encouraged, but its use wiH
" be under the Chairman's strict superv1s1on Witty,
intelligent, and clever heckling is permitted; dull,
tactless, and boorish heckling simply will not occur.
Members who violate th1s rule will be asked to leave.

THE GENERAL DEBATE PERIOD After the four principa
speeches, the Chairman will recognize members of the
House for speeches, comments, or questions. When °
recognized by the Chairman, a member will have the
floor-for a maximum of three minutes. Th8se speakers
will be recognized . alternately for and against the
resolution. Perference will be given tp members who
: have not- prevwousiy»spoken .

-

;7. ENDING DEBATE: Debate ge

: ~-é+¥—ﬁo -member w1shes to speak) or by a'motion to end

" debate. The proper form is: "Mr. Chaitman, I .move to:
ehd. debate." The motion requires a two-thirds vote. -
Upon passage of a.motion to end debate, a principal
speaker against-and a principal speaker for the .
resplution will each have. four minutes for a summary’

» speech. The summary speeches are not’ subject to

.questaons R )

8. ADJOURNMENT The motion to adjourn.is not in order
until the House has voted on the reso]ut1on,

may b ho or lded bl nonoy‘a] rnncpnf

" THE RESOLUTION:
debate resolution) may not be amended.

‘The Main Motion-before the House (the -
Any Mmatter not
covered by these. special T rules will be decided by.the

Chairman and House Parliamentarian in accor&ance with

Robert 5 Ru]es of Order.

*ed




** PRINCIPAL SPEAKERS **

S ’ Yo
The affirmative, arguing.that free entreprise does benefit
the American people, are:

Steve Marcum A graduate from Western Kentucky
~ University from Bowling Green,
". Kentucky, now employed as a
public accountant.

. Briggs Stahl A junior at Western KentucKy
_ University at Bowling Grgen,
" Kentucky, majoring in accounting.
- * .
. _—
The negative, arguing that free enterprise 1s not )
beneficial to the American people are:
¢ -~ . ]
Kenny Cooke _ A junior at Western Kentuey
. . University.from Bowling Green,
Kentucky, studying business. e

Ken Ladd * A junior at Western Kentucky -+
University from Cadiz, Kentucky
- ; - majoring in speech. L.

.
%

b3 ‘ .
: *% OFFICERS OF .THE HOUSE ** b
-~

*  CHAIRMAN " A junior at Western Kentucky )
. Terry Barnes University from Owensboro, ‘Kentucky,
: "majoring in business administration.
. N

PARLTAMENTARIAN A senior at;Wes@erh Kertucky
kittie Pepper- University from Brandenburg; '
T Kentucky, majoring in accounting.

. “
o . <®

' \
.SECRETARY .’ A junior at Western Kentucky
- Susan Reagan University from Tompkinsvilles .
.. Kentucky, with an area in Business
Education. - . '




£

’ ,: . How did you ]eqrn of th1s debate?

FadTO L :
newspaperx R
T ‘teacher? nnouncement
. o ‘- /"7 sthdent: aaker
AR | oo friend.  Tiees S
4poster s ’

.
- . .
0 . K

-Did you enjoy‘if? L. .

°r - ) ° é&f,
fyes :

R no . v e

4.

o

s

D1d you, benef1t from th1s debéte7

yes ;o
no, - -

Can you recommend any improvements?

)

ERIC .

Aruitoxt provided by Eic:




_members .

cost of 1iving

N
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i Chapter 6 \J ~
LOCAL COST OF LIVING INDEX - .
. By Méry‘Ann Gomer

TARGETS » )

.

commun ity ' ) ) <,

ECONOI%IC CONCEPTS

] Y

-

product and 'service quality, : o o ~

comparison of market economy with alternatives ’

pric¥s (various €lements such as advertising affecting the price of i
products/seryices) ' -

,--Membe;s and community will be able to understand the concept of how long
. @ person would have to work to pay for certain products/services. .

brands, etc., affect the price of products/services. - -

DESCRIPTION .~ - = . '

-a notebook and at the end'of the project a graph could be made to illustrate

OBJECTIVES R o E—

—-Members and community willbe able to trace the price of products/services

€
over a specified period of time. _

--Members and.community will be able to understand‘how advertising, name

3 ) i . ¥ iy
--Members and community will be able to compare the cost of cértain product/
services in our economic system with other systems- T :

A4 -

--Members.and qommunity will be able to determihe per unit costs.

/

- A4

This project consists of a group of activities involving the-costs of certain N
items for a specified time perigd. The members would be, divided into groups ¢ ‘
and assigned an activity to work on. °The groups could even rotate so each
group would be.involved with each type of activity. The groups would keep

the changes in prices of the specified products/services. , o

M v
., * . ad
a ‘ .
5 }
a 1 . . .

2]

3]

o
|
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'METHODS AND MATERIALS

1. Gainrsupporf and approval for this projéct from the proper authorities
such as principal; superintendent, and local businesses. ’

2. The projeét should be presented and voted q%fn'by the chapter.

3. Lletters should be mailed to businesses telling of the projeet and
purposes. ' .

&

" 4. At the beginning of the project, the president or selected de]ggate

could present the project with the help of the Teacher's Guide that accompanies_"

" the "What's the Difference?" poster. (This is available from NFIB; see.
Resource Guide.) , 7 a

5.

form the various groups.

President should, with help from the adviser, select members to

6. Some of Ehe following can ,be aétivitjes for the p;oups:

t

Using minimum wdge (current

have to find the prices of t

how long it would -take a wo;;g/

$3.35/hour), have one group determine
to earn certain items, (The group would
specified products/services.l Then have

the group-prepare a chart aTong with their hotehook to present material

to entire membership.

(This ca

n be arranged for each group.) The group

may want to make a game by asking the membership to guess how long.it took
to purchase 2 certain product/service and then present their findinas.
, The. itemsmay chanae for each aroup so that a wide variety of products/
. L 4

“services can be presented.. ‘

"K\\\__(///ﬁake a list of items commonly found in a weékly shopping basket.
Newspapers frequently publish such lists.) Have one group. go to all the

grocery stores in the area and compute the cest of -the basket each week ,
for one month.. Compute an avérage for the month for the graph to be pre-
pared at the end of the project, The same group or the next group on the
.rotation schedule can compute the cost of the basket for the next month.

Have one -group make monthly. comparisons -of generic, name brands, and-:

house brand products. A booth in a ‘focal grocery store asking shoppers
why they purchase the products they do and if they have tried the other
types may be set up.

e lettér should be written to ‘the grocery store manager or owner.

Make a 1ist of consumable products_and .have one group determine the
unit price using a quantity not normaTly used for packaging. Examples:
a gallpn of toothpaste, womgn's and men's cologne, rubbing alcohol., etgﬁ °
If possible, determine how much a person would spend in a year's time on
these products. .Also, this group could determine unit prices of certain
products-so they would be able to compare them to another of the same

type.

At the end of this group's activity, a thank-you N
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. 7. The final results would make interesting news stories for radio
. stations,- schoolyand local newspapers, and television stations. Also,
the resulting notebook and graphs shou¥d be displayed in the school library
an&‘possibly even in the publjc }ibrary or 1acal businesses. L

N

EXPENSES

The only chapter expé;séﬁ would be notebooks and supplies for making graphs
and postage for mailing etters to busingsses. . '

SUPPORTERS ) : - \
. chapter membership.\ - ) .
school- authorities o
local businesses . R $ ’
, PUBLICITY N B

—

The notebook? and chapté‘éouid be displayed in librariés (public and school)
and in local businesses. The results would make interesting news stories
for radio stations, school and local newspapers, and television stations.
Perhaps sbme groups would want to publish a sheet showing their findings
to be put in grocery bags, oh car windshields, shopping center,. etc., as’

a public service circular. —

i v o« s
3

p‘l

“FIME FRAME  ° ’
fhe most effective tjme period would be an enti;e school yéaﬁ because many .

¢ times prices may not vary very much over & month or ttfi However, this
project may be set up for a much shorter time period. b

<

FOLLOW-UP AND EVALUATION . - - Lo

" Have riembers fill out evalurtion form.

Al
-

-] B \

+s¥' | APPENDICES - : -
sample list of items for shopping basket ) ‘\ o oL L,
* sample list of other items- : s,
sample letter to mail businesses . £
s evaluation form . : i
\ (")

Iy
%
[y
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Sample of }tems fot Shbpping Basket .
. . \ *
One gallon whole milk (Sealtest)
One loaf sandwich bread+(Sunbeam) -
V' One 10-pound bag of Idaho potatoes . .
Four bars (4i0z.) Zest soap .. s ‘

~;§ (7 0z.) tube Crest mint flavored toothpaste

ne 5-pound bag of Domino.sugar .
Three pounds ground beef K :
One dozen house brand- 1arge ‘Grade A eggs b

One carton of eight 16-ounce returnable bottles of Peps1
. One 13-ounce box Frosted F1akes
One gallon q?nald Duck arange juice

. .
. ' . -
l~ EY *
el - - » -
. T a
. . .
o ‘ . . *
. . s .

sample of Other Items: .
(Sﬁould probably specify type/brand in some cases) PO

Small car, such as Horizon ‘
Sony Television >

. Stereo - P .

7. Hamburgers (Wendys) - o .
Men's pair of Levi jeans ;

. ’Men's Nike athTetic shoes ‘
Package of cigarettes * ) oot
Mep's shirts s ‘
Hosiery *

.Movies
Gasoline -
Refrigeratar s 3 ( -
Bed L. . . AN . ‘ -
-~ Jypewriter ‘
Microwave Oven

_, .Digital Watch’ - ’ - P

Timex Watch . .
Doctor's charge for office visit B

. Wash, haircut, and blow dry . _ ° ' :
Caniof 40 weight car engine pEEN o L

’
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NOTE: Be suie to use school letterhead or FBLA chapté} letterhead. '’

Date \

a \; [~
© 2 ’ ‘ ‘\
Name .of Business . .
Street Address . .
City, ST ZIP i . C.
Greetings from FBLA! .

FBLA (Future Business Leaders of America) is a national professiona¥ Org-
anization for secondary.students enrolled in business programs. FBLA
provides opportunities for students to gain experience in developing leader-
ship-skills, developing positive work attitudes, developing job application
and interview skills, learning about our American economic system, develop-
ing attitudes -aboyt civic and social responsibilities, developing skills

in consumerism, and many other vital areas. .’

¢

0\\
°

For 'the past five years, our national profect has Project ANARENESS and’
will be the project againm this year. It was developed to help tomorrow S
business 1eaders develop greater economic understand1ngs . ,
As £he newly elected (put title here, j.e. FBLA President, Néme Qf chapter)
one,of my responsibilities is to gain community and bus1ness supgprt for ,o
our local projects. One of the prOJects this year_is a ‘Series of activities
entitled "Corisumer Cost of Living Index.' Dur1ng\\ﬁ1s project the members
will be pricing products and services, determ1n1ng the unit cost of products,
etc. We ask for you support by allowing our chapter to staff a booth at -
your store tq- 1nterv1ew vo]unteer customers about the1r product cho1ces 5
In a few days, one of our members will contact you to explain the deta1ls

of our project. You can part1c1pate by talking to and helping our members
when they come to you seeking' your advice concerning products and Serv1ces @%

Yoyr va]uab]e t1me is greatly apprecidted, and I hepe you will help us = \
. learn more about our economic system.: if you should Jike to visit with

us at one of our meetings or at school, please feel free to comé. Also, -

any 1nformat1on -you can contributepon our economic system will be placed
in our resource book in :the school library.

¢ .

) -~

- . _ - Sincerely,
. .
. 2 )
f 4 . v - ) fa
' o : NAME ’ . v
* . ' - R "“T‘itle LY 4 .' . ' ’
Lo b ' ‘
' “ . *  Adviser's Name & Signature
< 1] A .
[ N

4 : ‘

) .
o 69 o .

’ . . ) ., \.' - A




. , ' . . Chapter 7 . ' .
: co%T OF LIVING SIMULATION. - ;
'py Mary Ann Gomer'

~

TARGETS

chapter members . ) )

ECONOMIC CONCEPTS -
N e ) , . -
A1l economic principles and concepts apply t¢ this simulation of the "real

- world."” -
R : ,

OBJECTIVES ' L :

--Chapter members will be exposed to some situations that face young married
couples and.single .career women OF men who share housing. -

. --Chapter members will be able to analyze competition's.role in our choice
. . of goods and services. ‘

’ - .

--Chapter membe}s will be able to gxpTain the problem q{kunlimifed wants/-

. needs versus the limited resourced situation. -

--Chapter members wi]]tbe‘able to'pléﬁ fo}fmore efficient and satisfying
use of their money based on awareness and‘understanding of their own values
_and goals. ) . *

--Chapter members will be gBTé to locaté sources of information abdut differ-
ent goods and. services. ‘ )

- =-Chapter members will be able to compile adequate information needed to
. ajd in making wise _buying choices of goods and-services.
| --Chapter members will be able to understand and discuss the advantages
of preplanning purchases and comparative shopping. '

-

. --Chapter members will be better-dble to value their freedoms of choice
N in our ;vée enterprise system. L .

*® :
DESCRIPTION . i -
This cost,of'living simufation can involve either the entire.chapter or I
a portion of the c apter -membership. This project may be used for-several

.' months-or during ‘the entire school year, but.a longer project provides )

e :

*

Fonc r -~
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@ ‘\' . . <
) N - . N =
A
for more experiences and situations. ‘Chapter members dec1de whether they
wish to simulate the experience of a nérrjed’ couple or "two single pérsons.
Re8Tistic assumed’emp]oyment and income data are used. However there
. must be two members per group for comparison purposes. '

Chapter members will earn a hypothetical sum‘of money each month as income
or wages. Members must then determine how the .income will be spent. Each
month or twice a month, for example, members would be given an additional
situation to handle, such as a death- of a child or mate. s

‘Members should search for their own solutions to prob]ems, however the
adviser may suggest gources of ‘information to help them in hand]1ng their
financial matters. This simulation should help the members set more realistic
goals for their future lives and help the members better value the1r freedoms .

" of cho1ce in our free enterprise sysfem B

Part1c1pants “shop" at designated bus1nesses and keep records of the1r
"expenditures."

e

* METHODS AND MATERIALS , , \ ,
1. Gain support and approval for this project frdﬁJthe proper authorities
sych as principa1, superintendent, etc. ) .

2. The support of the business community shou]d\be sought by explaining
the nature and purposes of the project. The initial contact to the business
community should be made ihi a letter. An explanation shquld be included )
that members would only be “shopp1ng“ in participating §p51nesses Parti
pating businesses.would display a s1gn in the window of ‘their establishm nts
stating that they are part1c1pat1ng in the prOJect

Be sure to te]} businesses that they nay-d1str1bute literature
and pamphlets regarding our economic system, their products and services, .
etc., at_the beginning of the proaect . .

) 3. Members shou]d report assumed marital and emplgyment status. to
adv1sers and develop a' cost of living simulation notebook.. This notebook
should cont&@in such things as the cost of the food for two weeks, month]y
fixed costS\such as rent or home payments, insurance, utility, b11]s' rent,
etc., infarmatien that helped them in making purchases simple income tax
return, information on how each additional situation was handled, at the
end of the simulation a net worth statement, etc. L -

-

4. Either once or twice a month, medbers should pick up new situation
cards. ) . . ’

. vy : R 5
CN 5. At the pnd of the simulation the team with the best net worth will
win a pre-determ1ned pr1ze Participating businesses may agree to donate
pr1zes .- . )
- . L P
» L -

00

.




5. Films and guest speakers for chapter programs during the éxperiment
should supplement the program.

) ) ‘
7. Thank-you lesters should be mailed to participating businesses.
. . v
s Uy .
EXRENSES . . ’ |

¢

A prize for the winner would be the major éxbense, but possibly this could

* be a donation from a -local business.

Notebooks for members could be foelders that cost approximately $.25‘each.
N . - , ' ” N .

Postage for mailing letters to businesses: - -

o

PUBLICITY . . P

< ’ > . ,
Special signs printed at school for businesses to display in windows adver-
tising their par;icipation in this project might,be what-is needed to get
‘the business community's support in projects. PR e

TIME FRAME

The time frame may be set for any Tength desired. A 10dger time frame
would give members more varied experiences. Also longer time frames would
be more realistic and comparable.to "real” life situations.

—

'FOLLOW-UP- AND EVALUATION . -

’ 3

A simple questionnaire should be sent to participating businesses to get
their evaluation of the project. Ask for suggestions for improving .the

‘ pgqject for possible future use.

Have members fill out questionnaires on projects and also evaluation forms.

Be sure there is a section for "Othe? Comments." I ,
APPENDICES f
sample ‘1ist of poséib]e situations ) \\\
sample list of basic assumptions 7 : ]

sample copy of Tetter to businesses infroducing project
sample of display sign - '
student-questionnaire

business questionnaire ' o

v
«




Possible Situations -

Filing simple income tax forms . '
Pregnancy . ’
“Home completely destroyed by fire i
Automobile accident--car is_ totaled
Death of mate/child/parent )
Job promotion and raise ’ A . '
Purchasing a home': '

Lay off from job

RRE M

[N

A T

* Furniture purchase i v .
ClotRing purchases >~
Going to sghool--Ways to finanee (post- secondary) . "4
Invest1ng--sav1ngs .account/stocks/etc. S
Purchase various types of insurance .
Purchas1ng car N :

> Borrowing money for unexpected bills

Tk : 4 . . v
.’ ' voL8

Sample- Basjc Assumptions ) R . .

4#,_~.~s.Month1y Income (take- home pay appropriate for assumed jobs)
. Own one 1979 car valued at $3,000 (assume payment)

' Renting a one-bedroom apartment
Utilities for a month -
Distance from jobs

’ Family or s1ngle coverage Blue_Cross/Biue Shieild 1nsurance (paid.by
employer)
‘ Mohthly food bill ,
! Monthily telephone bill .. o .
- Miscedlaneous expenses ' .
Entertainment ) -, . :
Savihgs goal .
'
A ’ o
. ]
‘ - < .% s
¢ ) -
» " \ -
4
y < ¢ ’
e w\‘ ’ R
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_ _cation-and-interview-skiltss—learning-about our American economic’system,-. . - --—

" For the bast five years, the natioha] project has been Project AWARENESS
.and will be the project again this year. It was developed to help tomorrow's

"oné of my responsibilities is to gain community and business support for
“our local projects. One of the projects this year is entitled, "Cost of
“Living Simulation," During this-project the members will be asked to use

/ | ' N ’ '.:' “’*ﬁ N ~

* NOTE: Be sure to-use school 1et£erﬁqad or FBLA chapter letterhead. .
Date *
EERNN ) t %
Name of Business ‘- ' ¢ N
Street Address o N
City, ST ZIP
. - [
Greetings from FBLA! o
, . . -

FBLA (Future Business®Leaders of\America) is a nationa]_professiona1 organ-
jzation for secondary students enrolled in business programs. FBLA provides
addi®bnal opportunities for students to gain experience «in developing

leadership skills, developing positive work attitudes, developing job appli-

developing attitudes about civic and social responsibilities, developing
skills in consumerism, and many other vital areas. .

business leaders gevelop greater economic understandings.

As the newly elected (put title here, i.e. FBLA President, Name of Chapter), . °

their freedoms of choice to 1ive for (time frame, i.e. nine months) in
the "real world." We will be “purchasing" homes, making personal budgéts, s

shopping for insurance and credit, and experiencing many other §ituations.

3

In a few days, one of our members will cdntact you to explain the details

of our project further. You can, participate by talking to and helping

our members when they come td you to "buy" your products and serwices. - <,
Our members will visit only businesses that are participating and record

price data for items theyswould buy from you if they were adults support-

ing themselves. If you indicate a desire to help train the future leaders

of our community, you %ill be given a sign to display in your window. .

Your valuable time -is greét]y appreciated, and T, hope you will he]p'us-'
learn more® about our economic system. If you should like to visit with
us at one of our meetings or at school, please feel free to come. Also,

any information you can contribute on our economic system or consumerism
will be placed in our resource book in the school library.

L]

o \ 5
Sincerédy, .

>

Namé ~ SN |

o | Title & v
- ' C e Advisgr)s Name &-Signatyre - . }

. I - - 74 School &ddress if not listed on letterhead *° |
‘ SN School .phone if not 1isted on 1ette:pead |
e L8 T S
R e T L




SAMPLE

STUDENT QUESTIONNAIRE
. -
Please circle the response that best describes how you feel about what - .
you have learned in this simulation. -
- .
., GOOD  FAIR POOR This s1mu1at1on has helped me value my economic
. system more because of my freedoms of choice.
GOOD FAIR  POOR This simulation has made me face some of the sit-
4 uations that occur in 1ife-more realistically.
GOOD  FAIR . POOR This simulation has helped me understand competi;
tion's'ro]e in our economic system. - . .
o v .
GOOD  FAIR . POOR This simflation has he]ped me better understand the
laws of supply and demand :
GOOD  FAIR  POOR This s1mu1at1on has helped me focate possible sources
. of information concerning products -and services. _
GOOD FAIR POOR  This simulation has helped me understand thee"real -
costs", (i.e. credit), of different products and
- services. - -
. v ‘ : ‘
GOOD -~ FAIR  POOR - Th1s simulation has helped me learn that I must shop IR
, - for credit as~-well as for products and serv1ces
GOOD  FAIR -POOR This simulation has he]ped me determine which products
and services tog purchase because of comparative . ‘
shopping. - . 3
* . GOOD FAIR POOR . This simulation has he]ped me learn that preplanning
' ’ ‘purchases and comparat1ve Shopp1ng can save me time -
) and money
GOOD FAIR POOR . -This s1mu1at1on has he]ped me plan more efficient -
‘. . - , and satisfying use of my meney based on my own vatues
. . and doals. R o=
Strengths of Project: .
~1 Weaknesses of Project: =~ - . ‘5 ]
N L3
Other Comments: ' \ o .

. . .
64:' . a ’ I

o
3



aw

" Other comments:

" AR
( R Y

BUSINESS;QUESTIONNAIRE

- 3 ) . N

P]ease circle the response .that*best- describes how you feel about the project.
Any' statements that you feel ‘need clarification, p1ease fee]free to make
comments:after them. .5 + -

°

4 v,
I

@00D FAIR POOR  This simukation helped the membérs value their econ-,
. : » omic*system more-because of their freedoms of choice.
. . 2,
600D FAIR  POOR . This s1mu1at1on made , the members face some of the *
situations that occur in life more rea11st1ca11y

GOOD  FAIR  POOR . Th1s simulation he]ped the members understand com-

P .o pet1t1on s role in the econom1G 'system. ) -
GOOD FAIR .POOR ™ This s1mu1at1on helped the members better understand
¢ the laws of supply and Jemand.

600D  FAIR ° _POOR " _ Th1s s1mu1at1on helped the members Tocate possible
sources of information concern1ng products and ser-
vices.

GOOD FAIR  POOR This §1mu1at1on helped the: members understand the

s ' "real costs". (i,e. credit), of d1fferent products .
anszerv1ces

GOOD  FAIR. POOR Th1s s1mu1at1on he]ped the members learn that they
' should shop. for credit as. well-as for products and
g services. -
GOOD  FAIR  POOR This simulation helped the membérs determine which
s ' - products and serv1ces to purchase because of com-
parative shoppqng '

A\l
H

GOOD  FAIR ew?OGR . This simulation helped the members learn that pre-
] planning purchases and comparat1ve shopp1ng can save )

o .S o time and money . T
AGREE - C This s1mu1ataon prov1ded a unique opportunity for
' : ’ FBLA ‘members, and I would be W1111ng to he]p aga1n

DISAGREE | . in th1s proaect v B .

' Strengths of Project: - : . ) T
.. M ’ ! ‘( . "- - * v T o~ ” ’
_Weaknesses of Project; - = % )
: «

v

L}
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Chapter 8 _
ECONOMIC AWARENESS FOR ELEMENTARY SCHOOL STUDENTS

| By Frankie Buckman
and Shawn Grubbs

© TARGETS | R

elementary age school children

" grades K thru 6 - . :
. . . . Q -

ECONOMIC CONCEPTS ’

Basic concepts of the free enterprise system. Concepts which could be
emphasized are: economic freedoms, competition, risk, role of govern-
ment, free enterprise vs. alternatives, and capital. ‘

t

OBJECTIVES -

é v — -
--to develop'an awareness of ouy free enterprise system as compared, to alter-
native systems among clementary age children.

J

--to acquaint these students with an understanding of how the free enter-
prise systemnyprks. ) Z

.

DESCRIRTION

~

‘Young citizens need to.be more aware of our American Free. Enterprisg system.
Therefore, the following group of activities may.be used by chapter members

in an awareness program for elementary children. . -

%" 4. Colgring books are.a favorite of elementary children. Chapter mem- -
bers could collect pictures that tell a free enterprise, story for tracing "
or duplicating or draw thefr own pictures and ideas. Pictures should*convey
some message or concept about free enterprise. Pictures and méssages must
be simple and Vimited to_a single idea.— For example, the FBLA newsboy -series
could be adapted. A picture of a young boy or girl-with a bag.of newspapers
and the caption "Each Amerjcan newspaper carrier, earns more in"a year than
half the people on earth."™ Members can-duplicate, compile, and distribute.
colering books to 1ocal elementary schools. ' ) - .
2. Coloring contest. When distributing cotoring books; give-directions
-for this contest, Children can color and submit oné page ‘from their color-:
ing book. Guidelines should be set up; including neatness, selection of colors,
overall, quality of worksattractiveness, etc., A deadline shou1€rbe deter-
~ mined and chapter members can pick up completed entries at a given time. )
" Prizes can be awarded-to the winners. Businesses may donate prizes if:asked. .
Another. type of follow up: ‘ask sfudents to draw, color, or submit their’
own picturés of somethijng related to business, such'ds favorite store,
parents' jobs, something they will save for: . Lt -

., . e . Pl
B

O L " A i »
. I 1) R &
° . . A " »
’ M ‘ ’& ’ - »q 6] ‘ o 7 [ . - ’ ' "' !
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. (\ . .
3. Sk1ts can be fun for both chapter members and e]ementary School .
children.” If your chapter wishes, they can write ‘jdeir own skits C e
or use one that'salready available. Contacts should be made through
e]ementary schooT for arrangements T -

(L4

\
- " - [

3. Puppet shows can be used to illustrate basic concepts and
ideas of the free enterpr1se system. Puppets can be made, purchased
or borrowed. Favorite .characters from ‘Sesame Street, Popeye, Superman,
Wonder Woman, Charlie Brown and others can be used to coavey messages.

4. Reading program. -Chapter could’research the 1ibrary and
other sources and gather stories relating to free enterprise. Arrange-
.ments could be made to visit the glementary p]asses once a week for R —
a 'story hour.' Members could volunteer to read to the children and
discuss the story afterwards This may also be dcdhe.in local day
care center. °An on- go1ng periodic program will become more meaning- ’
ful for the groups

5. F11ms Free loan films are available upon request. They
could be shown to various classes in the school or at assembly programs.
Check with the school principal for permission and details. Film
or filmstrips must be short because of the.limited attention span -
of youngsters. (See sources . 1n appendix to this report.) . -

6. Poster contests. fTh1s woqu be a good follow-up act1v1ty
to a skit, puppet show, or series of stories. The children would
be exposed to various economic concepts and doing a poster would de

+ a good way to evaluate the resuTts or impact of these activities. ) ,
Guidelines could be set up and prizes could be awarded:ito the winnerg. %
Posters could be hung throughout the school for others tb see or in ’ .
busanesses throughout the’ commun1ty .

7.  Puzzles, p1cture games, etc These cou]d be incorporated
throughout the”awareness program.. The types of games to be developed
would depend upon. the grade level of the children. Any of these acti-
vitjes ‘could be adapted to a- shopp1ng ma]] park or sidewalk activity
for’ youngsters ‘ ;

I3

8. Members or committes will need to contact the schools well .
* in advance for an ‘explanation and permission to conduct the event, -

. and arrangements should be made w1th the individual teachers.
, T

9. An e]ementqry teacher wou]d be"a geod resource person for .
. reviewing mater1a1s as-« they are deve]oped T = .
L . dg. - ) , i I i . ) "
. EXPENSES - - - ) . : - ~

- {
:rj Expenses may be incurred in purchas1ng supplies such/as posten board
. paper, etc. needgd for the various activities. The amount will vary
a " according to the types of activities. Members will need transporta-

tiorto the local e]ementary schools. - ) N o ' ,e

Bus1nesspeop]e may be' ashed to donate prizes:




PUBLICITY"

*

"The chapter may‘han

[}

4

t to take.some snapshofs 6f the children and their

involvement in the awareness program.?®

News articles could be written

and sent to the local newspapers for publicity. Also, if the. poster
contest is used, the posters on display "in the Jocal.businesses would

be good -publicity. . ' ‘\\,c‘

») « N
- . . $ °

¢ .
TIME FRAME . oy - . =
Group discussions at a‘chap%er meeting, poster contests, or others
can.be used as a means of follow-up for the children. . An evaluation
from the chapter members would be helpful to see what their reactions °
were and recommendations could.be made for the following year. A
formal evaluatioh of the project by teachers whose classrooms were
visited would be very helpful also. .

Ca Suggested Supplementary Materials

N -Phe American Economic System . . . and your part in it.; prepared
by The Advertising Council and the U.S. Department of Labor. Single
copies are_ available without charge by writing: "Economics", Pueblo, -
Colorada 81009

Tom's Balloon, Wheelabrator-Frye, Inc., An Annual Report for

Young People, 1977, Liberty Lane, ‘Hamptopn, NH 03842 .

. 4
Our Economic System, Consumer Information Services, Dept..703 - °

Public Relations, -Sears, Roebuck and Co., Chicago, IL 60684 (this

would be a gogﬁ source for,your chapter members to gather information

from and develop word games, etc. for the elementary school children.)
) ! ,

< <,

-
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a : Chapter 9 ~ '
A o,
STUDENT S GUIDE T0 EREE ENTERPRISE--A RESOURCE
i Lo By Paula- York(”ﬁ .
- . . 4 - ' i
TARGETS ] L

chapter members
business students

all high school studeﬁ%s/,r’f//;yék\i R

facu]ty

oty

s ¢

ECONOMIC CONCEPTS

N

+ o all concepts dea11ng with our free enterprise econom1c system

¢

.

DEQ\BIPTION f

¢

o

Chapter will establish a loose-leaf binder in which art1c]es about
'Fv'nb enterprise can bp compiled.

This>book will pave a’ permanent placé in the schoo] library's ref-
erence sectjon. \

A

-3 ) ’
Y

Book will contain pamph]ets from econom1c education sources, articles
from newspapers and magazines, speeches on free enterprise and any

-other materials found-on the subject. Students can use this reference
for speech wr1t1ng or general 1nformat1on\

'

Book w1]] be updated from year to year' As it gfows, separateﬂbooks )
for each econom1c concept may be deveToped

METHODS AND MATERIALS

App01nt committee to establish resource book.

Obtain permission from principal and Tibrarian.

Obtain kinder and sheet protectors.’

Collect brochures, pamphlets, articles.
materials is attached.)

After bogkﬂJs compiled, publicity comm1ttee advertises it to the h1gh

*

» b ]

-
°

(Sample 1etter for* ordering

\

schodl .through newspaper, bulletin board, etc.
Each morith the-committee will update the book.
Use b1b11ggraphy and."Sources ef Free Enterprise Informat1bn

in this’
réport to order® materials. ! T

' ”"» -~
-
. e
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Materials: Loose leaf binder with plastic page protectérs.

’ Pocket pages for brochures would be helpful. . : . ‘i
~ T - . h ¥ ’ . = .
‘ [SUPPQRTERS . ) . .
. advisers . . . ‘

’ FBLA chapter members ) . F « .
faculty members . , N - <
administfators . .
business and community leaders S . .

. 4 .
. N ; "‘ v -
. TIME FRAME : - -y
- v 1Y - . A , :
- - ' By : - - - . ¢
Start at beginning of school year--then let it be a continuous project.
" - i » ’ . .
FOLLOW-UP AND EVALUATION
Informal feedback, librarian's comments and use statistics. Survey to
* determine number of students reading it. ", ) \A
. e . ' - . ® “
. N : . T .
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K 4&( .° ® \. ’ y » » '
. . ‘This is a/sample letter suggested for use in requesting paterials
‘ and/or catalog$ from selected sources.- Since many mdterials offered

are mac,l’e‘a\’/aﬂa‘bje ONLY 70 ,EDUCATORS, be gure that your advisers R
uthorize.any letters you Send out by having his/her signature
ppeat-on the correspondence IN ADDITION T9 YOURS. . - ,

\ - . v, ¢ i
N .z .
/‘.. ~, N
-] J
N .

e L4 N K
>
. -
d e

' ‘ oo - R . / : .
L] . . ! .
© e Name. - - 3 {/’ ) [} > ) - } ) i .
».Streed Addres L s ‘ s
N - .

) City, ‘State Zip ke
: « - .2 .
> . . - . . 3
Dear” Sir:’ . ) \' £ » ..
. * e ‘ o 8 © . ’
FBLA-PBL is a national professional organization for secondary and o
post-secondary students emro]le,d in business programs. - f T
[ . . . ,3,, .. . . N - . *
- _ We are involved in the continuipg -economic education p'rojecggen‘titfged .o
<+« U “ppoject AWARENESS." Addressiﬁg Y

: . itself to free enterprise.and every -

individual's role in it, Project AWARENESS is helping “&\omqrrow's bus-

iness leaders to .develop greater-economic 'understé;ar}ding% g

o Y o i RN .

"—— As the newly elected (put your title here,-i.el F Presjdent, Name.of

Chapter), one of my areas of responsibility includ® .assisting members in -

‘ Tocating and obtaining resource materials relevant telour economic aware®
. . : D

ness program. oo . i ) ’
T~ = ¢
Brochures, books and/or catalogs pf materjals pertaining to free enter- -
prise and the American economic system would enhance our collection. .We
- are also interested in the availability of quantity discounts for purchased
items, since it is likely that your‘mqferials will be used by our-many g
» % members. s M. ' .

- ~ e
0 . N .

We eagerly await information regarding the materials you have available.

¥ v o ’
. Sincerely, ‘ S S \\ \ ® .
- : . $ PR .
k3 . - Py .,
4 . oL el
. 3 ¢ \ y - . : . oot
b - , baName‘ ’ "X * 3 ) " . \¥'“
Tit]e . * o . - 5 » ’
» . O , ~ s '0 . ., . -
' . 4 L/“ - h
Adviser's Name. : . R o -

[ "T:itle . )
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’ DN \&“ . FREE ENTERPRISE WEEK '
4 o L D) ’ﬂ" - - /"
“» . , . . . A
. T A . . By Frankie Buckman . . o
' : .o, > and Shawn Grubb& | . ' B
~ DBIECTIVES oo, - ' L S
. ' R . \ . N R ‘o r‘
' =-to acr; wint students, parents and community w¥th the importance of .
our fr _enterprise system as it.relates to individuals. '
t «--tr ovelop an awareness.of the American Free Enterprise System among
ch .cer members. : ' )
ECONOMIC. CONCERTS. "~ - . s, ra
N < a . . M &
multipfe contepts . . - - (
(activities will determine) : L .
, TARGETS Y . )
. high schooi'sﬁ;denis . ’ ’ :
‘ ~  parents/community .- . ) SN N
businesspeople ..‘ . » _ - "
. . 2% N . - -' ’ « } /
o DESCRIPTION - C % . ’- - :
" Designed to promote and to develop a better understanc}ing of our fr‘éi o,
o enterprise system throughout -the communi'ty,,‘ghis project involves a ~ .,
Tl variety of activities for your chapter to do thrdughout "Free Enter- . -

pra#se Week." Local Chamber of Commerce or other professional groups .
y be very helpful in planning this activity: The chapter's advisory .,
oard is another source of he’lp-»fo_r this project. "The Free fnterprise - -
Week Committee should meet with &Trepresentativé of one df these groups

. - | 4

to seek ideas and possibly, .cossponsorship. _ °

v

. The following Tist contains possible a'cti'vi'ties‘ for this project.0thér ‘/__/'
r . ‘'project descriptions imothi§ collection also.contain activities that . .
& could be incorporated intp this activity.~ . o

. s : o oW ’ L A

: , 1. Proclaim a certain week as free Jenterprise week in your community.

< * This may be done by having a_proclamation signed by the ‘Mayor. Chapter N
officers should meet with the Majﬁﬁ;:for the official*signing. -Be sure, '

to haye news reporters on hand for-,QubH_qation in the local newspaper .

or announcements on_the tfad{o. Als0,..don't.forget.your camera; you . N
will want a picture fgr your scrapbook. - N _—

g - ’
. .

. o SNERa " - :
L - .. ) . PO .
Pn 75 '?:‘g&i‘.;&: . * Dt et . LN .
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.

o

N
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-

. 2. Publicize Free Enterprise Week by placing notices on business
marguees in your town. Check with local businesses and secure permission.
Slogans such as: "Support Free Enterprise Week (month, day) through
(month, day)", "(School name) FBLA chapter supports free enterprise”,
or others can be used . ] . > \

I} ' ‘ .
3: A]so publicize by placing posters in local businesses announc1ng
free enterprise week. These posters may be made by chapter members
‘or by others. .Winners frém a poster contest may be used. National
chapter posters are ava1$ab1e from the Field Serv1ces D1v1s1on ¢ -

4. BuTTetdn‘bUardS“d1sp1ayed'thrpugh%ut'the school promot1hg free — — o~

enterpriseé or economic concepts. This would make the student body more
aware of our- system. Members could plan-angd; construct several to b
displayed the entire week ‘Permission may be granteﬁ “from the schosl
adm1n1strat1on " _ -

. -
- Y e

‘5. Field tr1ps A chapter f1e1d trip or series of field, trips
may be p]anned dur1ng‘free errterprise week. A variety of bus1nesses
could be v1s1ted to empHasize the d1fferences in ownersh1p, marketing
serv1ce§,«store polity; -etc.

. 6. F1}ms A film may be used to show to various classes throughout
the school at & thapter meeting or a film series may be planned for
the public. One film could be shown each night for the entire week
focusing on dne specific economic concept. JTHis would need to be well
organized and advertised to the community.” A film projector would be
needed, someond to show the fllm(s), permission to use the school . gym,
auditorium or other place to show the film(s). Refreshments could be
served or sold through the concession stands./ (Fyee films are available
_upon request. See appendix for details.) ' ) ’ .

7. Brochures or flyers may be developed exp]ai#ﬁng the basics ,
of our economic system or_other economic concepts. These could be duplicated
on spirit masters or by a printer, depending upon the chapter's financial
status. These may be distributed after the.f11m or film series to the

. pub]ic. i . , . o . .

o — . ) AN

L

8. Guest speakers. Ask a-local bus1nessperson/to speak at chapter
meet1ngs, school assembly programs or parent/community groups about
an aspect-of free enterprise. A guest speaker series could bé organized
simiTar_to the. film ser1es with a question-and-answer session fo]low1ng

. 9. News articles. Chapter could distribute news releases about
their efforts in publicizing free enterprise.~;This would promote frge
enterpriSe as well as the chapter. ~

10. Role’ p]ay Chapter members could do indiyidual projects ;esearch- ‘

ing a particular occupat1on and its role in our system Students uld

-

~

— &

A




"dress the part" of their chosen occupation on a dﬁven day and -present,
‘ their -findings to a chapter meeting, school assembly program, communi
organization, etc. .

N ¢

S . ) o R
EXPENSES ) ' .

The expense-of this activity will vary greatly according ‘to the-types
s of activities and the number of activities the chapter wishes to engage
. in. ' ’ o T T

ty\ '

- SUPPORTERS S ' y

- {  chapter officers
. . chapter members. .
w  SChool’studerit body .
parents/community groups o
businesspeopTe” '

CpUBLICITY - -
. ° ' . L' ‘' .
v /JPub]igity has been expressed throughout the various activities.

-, ) AP '

~ v

@ . TIME FRAME | . ¢ :

.One week for the actual project; however, more time will be needed for

_ " _planning and organizing. This will depend upon the types of activities
. cel@ted. - Allow ample time for film detivery, securing guest speakers,
<. etc. . Use member committees exténsively to carry out the various acti-.

. vities. Contacts with businesses' should be made by students. °
-; '_ . ¢ e s ‘
. ' ) " . &
. " FOLLOW-UP AND EVALUATION. e . . , S .
e Questiqnnaires could be used after many activities involving éhaptgr
. members, sqhoo];&tu@gnts, guest speakers, or films to determine the
-impact. Another project in this, collection contains questions for- .
. .. 1-Tsurveys. L U ’ ~ .
%o -« ) ) .
s - . - <, .
7 .« ’
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Chapter 11 -
\ . BUSINESS APPRECIATION ACTIVITIES
By Elizabeth Cliburn

_TARGETS o e

busingss community
members

ECONOMIC CONCEPTS | \\

multi economic concepts

~

OBJECTIVES * .. - S .
Y N . , '

--t0 express appreciation to,the business community for the assistance

rendered the chapter and individual FBLA members . #'f"' "

--to get the FBLA members in touch with the- bus1ness commun1ty by mak1ng

them aware of what the business people do for them, their chapter, and

théir school. . AR | o .
--to_promote PBLA in- the community. ‘ R S
-) ’ N o~ - h . .
o'_. ¢ \* '
DESCRIPTION \ )

Y
* M Y

Each year business people in the communi ty g1velof their time and money
to assist the chapter and its members n the1r actTv1t1es Many times
the chapter a]T'ys these efforts to go un?ewarded-~not by intent but
through lack of “follow through on act1v1ty and thosé& who helped. The,
chapter needs to shoWw its appreciation for each contribution, whether
it be monetary or one of time'and effort, either 1mmed1ate}y fo]]ow1ng
ethe contr1but1on or fomet1me within: that school year. .

-

4

1
. .

METHODS AND MATERIALS - - A

A

-

Each act1v1ty to shouﬁgbprec1at1on to the bu31ne55person who has ass1s¥bd
your ohapter shou]d‘gléwell planned by the.members. Careful consideration
should be g1ven te- cting an appropriate appreciation activity, 'to

any ng?1c1ty iflvolved with the activity, gnd to'making th1? activity

a goo exper1ence for the businesspersgmas well as for the chapter.




0 the business community for its many contxibutions to the chaptér: ’ :

~

- ‘ )
-, ;ﬁhe following are activities and giff suggestions for showing appreciation °
' t

- -~

1. Have an Apprec1at1on Breakﬁast/D1nner/Recept1on for a]] bus1ness- .
people who have helped. This type of social function can be as simple ‘
or complicated as the chapter wishes to make_it. Have it at the school > , .«
or a local restaurant The reception could be combined with an Open

‘House at the school's business department which could g1ve an additional
opportunnmy t0 atquaint the business community w1th what is going on

in the classroom of” their local schools., - .-

’ 2. Prouide.the dessert and program at a civic organization as
a way of saying "thank you." . Include as the program an explanation
of FBLA, what the local chapter s activities include (especially the

. chapter's involvement w1th free enterpr1se), and, of course, a word
. of appreciation. .

A
3. Buy an ad in the local newspaper large €nough to obtain the
reader's attention. Include a thank you message, information about - )
your chapter and its activities, and 1ist the chapter officers and T o,
adviser(s). You might wish to feature those individuals who have con-
tr1buted or make a general statement to the community as a whole.

- 4. Marquees, b111boards, signs and\posters -(either made’ 1nd1v1dua11y
by the members, duplicated or profess1ona11y pr1nted) can be displayed ‘
* throughout the city or county o : .
. 5. Adopt a bus1ness Select, a bus1ness that has been helpful
- . ¢in the past and offer your serviges for 1arge ma111pgs, typing, host/ .
" *  hostess duties at thedir open houses, and clerical dities (during holidays '
‘ from school or on,Saturdays). Send seasonal cards to the bus1§ss with
“ '« v a short thank you note attached, treat the employees to refresh ents,
.give a box of candy on Valentine Day, or send flowers to the secretaries
g .00 Secretar1esv day, ete. - . ' .
36. Salute a bus1nessperson each week or month by placing.an ad
*in the newspaper or school: newspaper with the person's picture. Give
. a hrief profile on that persofi and his/her contribution to FBLA. Invite ®
» em-to attend your monthly FBLA meeting as a guest or as the speaker. ng

g 7. Phesent certificates of-afpreciation, gift sets with jhe-FB A )
emb1em/10go (see * Balfour and Meta] Decor catalogs), a plant for their o .
office, or any other gift. . \\\k" . - "

'e 8*, Speakers--be sure to show your appreciatibn to these people

v

-
o

™9, Nominate someone who is an outstanding bus1nessperson and who
has contributed time, effort, or money to FBLA as Businessperson of."

A

*+ the Year. Send a 1etter out11n1ng the person's contributions to FBLA S:
and other b1ograph1ca1 1nformat1on to your state execut1ve secretary -
'or state adv1ser : )
F 1 T~ - l'.
. © .
[ .
A - ' ' o
.EB; . 7, / ‘I'
0 / L S 7-
. - . e s et e = 80 . “‘? » -




& ”
10. Make the bus1nessperson an honorary member and present him/her
with a certificate or plaque.

11. Have a member design and duplicate apprec1at1on cards to be
sent to the businesspeople. (See Undetgtanding Business Series of -this
publication for a samp]e.) .0 -

3
[

12. Invite the business people who have helped your, chapter to your '

Awards/Achievement Banquet or on an informal visit to your department or 5!?

a guest at a chapter meeting. '
_— . . .v . -

13. Appoint someone as a business adyiser to your chapter.

14. Sponsor a Free Enterpr1se Forum Tuncheon for business people With

a free_enterprise debate or quiz bowl presented by theFBLA members as a
program. ; p

15.—1f the busdnessperspn has a supervisor at work, write the super—
visor outlining the person's contributions to the chap@gr .Be sure to send
a carbon copy to the person. . .

o

.

. N ~ ° '
. EXPENSES : )
. Expenses will vary according to the method of expressing appreciation. :
( - . . . - -
o L - o
~ SUPPORTERS ~ - - 7~ . ’ _— S
As th1s is -an expression "of the chapter S apprgglat1on, no support shou]d #
be sought outside the chapter's treasury and membership. ;,
' e 7 TR )
? N o \
— - — o :' ‘ 'Y ‘ » i
- ~ v/
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» Chapter 12

> ORGANIZE A CREDIT UNION
By Betty C. Nunn
W7 ) and Sue W. Carter
° ] ‘ 4 ' - . -
. L )
TARGETS : ;
chapter members o ' ' . ~
i . AN tmsquger™ "

N

chapter members' parents
community members

ECONOMIC CONGEPTS - : : : ) Y

credit » ' ' .
cost of 1ivlng
standard of living : .
investment bl N N A
S .7 :
OBJECTIVES " N ) / i
. . ) L , .
--to learn how. credit can help to shape a family's financial- growth and
Security : ‘ " g
v : .

The ultimate goal of this projedt‘ié to set up an FBLA credit union so that
members owh gain first-hand Knowledgesof the benefits and problems assogiated .
with the use of credit. A.fringe benefit@associateg with this project-could-. |
e oL . . ’
R S A R ‘.

- .
. 4" - , . b

-

. “& . H . o ; ° . °
SF5-to_identify the common *forms of consumer credit *
ol Y - “' . .o ~
- --to learn what qualifies a person to use credit . " . %
) . . ) T R
--to identify the problems associdted-with the use of credit S LR ‘.
- . " . & R Nt .
e -=to learn the wise use of eredit o . : ‘ .
--to disseminate information aboufwthé establishment of aQ‘FBLA tredit union - '
Ay L4 .A" 9 v R s 8 - v 'S
‘ --to.reach gommunity members$ through a‘fadio program abgut credit .
‘\.: N . * ° E . . ]
p TN DESCRIRTION - s / ( P A -
. , . . : ‘ "- TN

S N . j . A




N .
.
. L. . EY [
2 N - . ‘ -

be the beginning of a c¢redit record for your-FBLA members. wben they gréduate'
from high scHool and apply for crédit in their own names, they could use‘{
the FBLA ¢ edit union as a cred1te§eference on their application blanks.

FBLA members need -to iearn about tHe wise use of créd¥t before the credit,
*union is established. This could be accomplished by uysing a one week teach-

" . ing unit on Consumer Credit prepared by the Educat1ond1 Services Division .
of the National Consumer Finance Association. 0pt1ona1 methods could be: .

1. AGuest speakers from banks, cred1t unions and/or credit department
of bus1nesses tnh your community.
: N Teach1ng unit on Corsumer CrEd1t from business and/or economic
textbooks . . ' .

. ’
) - . L . -

. 2
.METHODS AND MATERIALS

“

- Appoint a committee which wi]] be in charge of this project.

° ;&“
]

Have this committee prepare bulletin boards to capture the interest of your
A members Suggestions.for bulletin boards are:
> *1. Nee xtra\§ash--Watch for Information about an FBLA Credit Union
. 2: FBLA Credit Unfon--Coming Soon--Watch and Listen for more Infoymat1on.

> 8t a chapter meeting, have the chairman of the Credit Union Committee explain
this project, to FBLA members. The chairman should also explain that there
will be gpoup activities to learn about the use of credit. A $5.00 entry
fee will be required from each member and your -committee chairman should
~ be careful to emphasize that this .$5.00 is an investment for each member,
that they w1J1 get their $5.00 plus interest back at the end of the year. .
When there are no:moreAQuest1ons, have members vote on this prdject.
® i "
Conductoa ﬁ1vé—hour‘teach1ng unit on Consumer Finance. Th1s teaching unit
can be obtained from the Educational Services Divisién of the National Consumer
- Finance Association. (This assumes that members are enrolled in a course
, where such a unit could be includeds If°this is not.possible, one or more

chapter programs could be deve]oped.)v s,
Appo1nt the following comm1ttees , ot .
: 1. Finance committee--this committee. will be in charge of 1nvest1gat1ng
. ways, of providing capital for the Credit Union. If- your—chapter has—the
necessary capital available, you canj,use this. :Note: It is better to have ,
-a separate account for this special activity. This committee will also Yoo
have the duty of drawing up the necessary forms for the prOJect and keeping

Y records of loans,_ paymentss interest, etc.
"2, Open House Lommittee--this comm1ttee will be responsible for plann1ng
an Open House for parents. Jobs include;,
. (a) designing and printing a bgochure for d1str1but1on "Do s and
e "~ Don'ts of Credit" (Copy-attached) -- —  —-—r - -
B ’ {b) printing a 1eaf1et entitled "Generalizations About Cred1t" .
(copy atsached)
3. Skit Committee--this committee will be respons1b1e for casting
\ and produc1ng the skit "Is It Worth ‘the Cost7" (copy attached)

~

L ‘ :

- ‘ M %

84 ’.97)_/ . ]




S | . ER S

' L 4 . Radio Program Committee--this comm1ttee w1]] be respons1b]e for
‘ . product1on of the rad1o program "who Gets the Credit?"

had D o~ -

At the Open House the following act1v1t1es cou]d be 1nc]uded\ v

-

h . 1. Exp]anat1on of Project Awareness The history of the proaect

a descr1pt1on of some.of the projects wh1cﬁ“have been done by FBLA chapters, .
and some of the act1v1t1es your chapter has engaged.1n ] o 2

2. Another complete exp]anat1on of how the FBLA Credit Un1on\qs to

operate ~ . .

' 3. Brochures &‘str1buted to parents and members ent1t1ed "Do's and s
Dan’ ts of. Using Cred1t " - R ; gu& )

- . . ,

t

4., Leaflet dﬂstr1buted to parents ent1t]ed "Genera]12at1ons About
Cred1t "o — .,

LN

5. Present skit ent1t]ed "Is rt worth the Cost?"'

, Put your Credit Union into operation: | - i AR

. 1. Have a cred1t union enrollment program for FBLA‘members Each member

should pay $5.00 for membership 1n the credit union. :

2. Appoint a board of directors cons1st1ng of three members Their =

‘ job wil] be to approve or disapprove loahs. Loans of $30.00-or-less will ‘
‘ . -be approved by any one of the board of -directors. Leans of more than $30.00 .-
. must be approved by all thrée membérs of ‘the board of directors pTus one :
of the FBLA advisers. . ° U . ot

°

‘e ’ ) 3 The finance comm1ttee should keep accurate up-to- date records . .
" . “ Any failure.of members to meet payments should\pe brought to the attention

: * of the board of directors. They, in turn, will Yave thé responsibility @ -
of dec1d1ng if and when®to not}fy FBLA advisers.. ‘ SR INE o

R T .
Rad1o program should be presenxed at. any t1me conven1ent "to your local rad;o -
station. Make a special effort to publicize this radio program in order ° . : .
- to have as many ]1steners as poss1b]e ;; . . . . A

n

. 'C]ose the booksffor the year, and evaluate your proaect - ceT .
e ’ . R ) PR - '

—_— . . » st N

EXPEN?ES o . . o 0o " Co ' o ﬂ o - ‘.-.
Your chapter Will probably-need at 1east~$500 cap1ta] in add1t10n to the .

$5.00 membership fee from each member. - This money will -not be an expense

because: it will all be repaid- If you chapter doesn't have $500 it can.

' do without,.maybe your FBLA Advisory Board can help w1th 1deas on prov1d1ng PRI
capital for this project. : _ - C.
- . — 1~ . ’ ‘ :
- . ‘\ . - - I ,




SUPPORTERS - T ‘ o B
Y * N . . A -
EBLA Adv1sers--must teach un1t on credit or suggest resource people to do
the teaching. - Advisers-must be very suppartive and persuas1ve Jdn getting
parental approval They must also be careful to ovérsee loans and see

that members don't get in debt:beyond<their ability to repay. o

FBLA parents--must give their approva] for the:project th order for it to be 'af

successful: You will have to overcome_the1r fears that their 'children
will become dependent on credit rather than 1earn1ng the' wise use of
credit. .
School” adm1n1strators——sanct1on and approve the prOJect
FBLA Advisory Board--can provide 1deas for- conduct1ng prOJect and 1ocat1ng
the necessary capital .’
Local Radio station--must be w1111ng to pwov1de t1me for your radio
Brogram. -
State programs--many states have a-Credit Union League or s1m11ar organ1zat1on.
They freque tly offer advice and support for e§tab11sh1ng credit unions
= among studegﬁrggoups The chief officer of any Jocal credit union should

o,

be able to"idem§ify such an. organ1zat1on 1n your state. — ° ,

PUBLICITY * = Y

Lo Lo
newspaper articles

- radio announcements - L. .
brochure (see appendix) . } O .., :
1eaf1et (see .appendix) . - L _f . X
) S O . . S
' : TIME FRﬁ%E “o s .
Project shouLd start with the first FBLA meet1ngxond all books shauld be ° L
closed at 1east two weeks befor® the school year s over,
‘FOLLOW up. 'AND EVALUATION ) oLt T
- ! 1
LS "Conduct d1scuss1on groups- concerning the 1mpact og‘%he project.
. Fill out evaluation forms. (attached) \ . B
. : * : . . [y ) * . N -}
o - = . o )
‘ -SOURCE LIST . o T . ©L .

. "One Week Teach1ng Un1t on Consumer F1nance " Dramatizations for Business
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. Ihe foHowing pages co/ain materials used with this project: :
GENERALIZATIONS ABQUT CREDIT, é! handout for chapter members
CONSUMER CREDIT PRE- STUDY INVENTORY TEST .
y CONSUMER CREDIT QUi .~ ) | \
= CREDIT PURCHASES: IS IT WORTH Th cos‘r?, a skit . . hd
" e FBLA CREDIT UNION CREDIT APPLICATION - ’ 3
. FBLA CREDIT UNION LEDGER CARD S _' R o i
.. EVALUATION OF FBLA CREDIT -_l_JN_I_ON ) ) T
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I j o ' -
T ' 'GEI‘NERAL'IZATIONS‘ ABOUT CREDIT
Consumer cred1t permits thé use of future 1ncome to. sat1sfy present .,
needs and wants. *

\ . a! . . . . ..

. ‘S”leg"red1t*topen\end) ~£or_buy1ng_goods ‘and serv1ces, and cash credit

X ~ (&losed end) for borrowang money- are the two basic types of consumgr
°_ credit. , R ,
oo , i S - : 4 .
. Obta1n1ng credit depends oh the consumer $ ab1}1ty and willingness to
- repay, which is measured by the three C' s -- character, capital and
o COj]atega] - ’ ‘/' o . _,'* - e
: . s . s 3,
Ty Credit is a serv1ce For which consumers pay..

‘uf

. Cred1t can be used safe]y on]y when it- 1nvo]ves amounts that can’ be
- : comfortab]y repa1d out of future 1ncome

Know1ng the cost of cred1t contr1butes to’ hs1ng it 1nte111gent]y
It is as 1mportant to shop for cred1t as 1t is to shop for other goods

'~ and serv1ces . .
. g o - -; N

redit’ COntracts set forth the legal r1ghts and rqspons1b111t1es of '-
; th credztors "and_debters. )

..

K3

= .. The need for cred1t may vary at d1fferent stages 1n “the family life

cyc]é - . R

w1se]y used cred1t can he]p consumers raise their level of 11v1ng

. Misuse of credit may ]ead to serious f1nanc1al problems.

R . ,
) When- ]arge numbers of c0nsumers misuse cred1t the Financial conse-
quences affeét not on]y the debtors-and ;red1tors, but society and
.+ -, the economy as we]ﬁ L,
. ’ - * ® 3
) s Manage1ng credit do]]ars requ1res planning the use of cred1t w1th1n the
. framework of an overa]] _personal or: family financial program. )
_f ' Federa], state, and prov1nc1a1 ]aws regu]ate most aspects of the consumer
' cred1t bus1ness , o )
e ‘ ‘ i
v ‘ Consumer cred1t helps to create a ba]ance between supply and demand in
a maSSHQroduct:on gconomy . L .
’ .- " v,’ ’n " PO ’ * \./’
. ' . MONROE COUNTY AREA ¥0CATIONAL EDUCATION CENTER
S NE Te ’ ‘ Lo . . ‘
m“*l“—“"“ . \ * . \
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CONSUMER -CREDIT
PRE-STUDY INVENTORY TEST  °

g : ' ' - \

{nstru§t1ons Fill in the correct word:

"1

T

11.
12.

13.

Government uses government credit to finance -government seéylces when' R
expenditures exceed revenue. Business.uses product1on or commercial ‘
credit to finance production and disfribution of gobds and services.

Credit used by-individuals and families to acquire goods or cash or

services is called cred1t : .

Cred1t ob11gat1ons which the borrower repays in two or more periodic
payments are called , credit. .

is credit by means of which an item of durable goods is

‘a sales Yontract. é%i’

bought and paid for by a consumer through periodic payments.

is credit by meand of which money is 1oane4idirect1y
to an individual or family and repaid through periodic payments. .

credit is a form of non-instaliment consumer credit, ,

" Used tospay telephone, gas and electric bills, and to pay for the

professional services of doctors, dentists, etc, ;

?

fhirty—déyicharge accounts in ;gbartment stdres and other reta11 out- 5
lets are a form of | . credit. .

4

credit is long-term credit’ used by.conéume}s to

purchase homes. ) :

In an-instaliment sales credit transaction, ‘an agreement that withhS]ds !
title to an item of durab]e goods until it is fully paid for is called

:\~.

i '

"income is about the same as "take home pay™"

v

}

income is the amount _remaining “from inceme afteraessen¢1a1 e

_living costs have been taken out. o

is an evaluat1on of your qua11fwcat1ons t% receive cred1t -
based largely. on your past record in meet1ng credit pay ents

are everyth1ng an 1nd1v1dua1 or a business or other
institution owns that has monetary value. . -

>
The total of what a fam11y owes make up 'its . ~ on the balance -sheet. i

What a fam11y ovles, \§ptracted from what a fam11y owns, 1eaves the , )
famﬂy—e . . : c L A

PR ]
-

NOTE: Scoré 7 peints for each correct answer. Berfect score (14x7) is 98.

N . o . \

R . . . .
- .
‘ . . !
4 N




o : CONSUMER CREDKLQUIZ - B

. | | " J
INSTRUCTIONS: Circle the, Tetter of the statement that is INCGRRECT,
1. Disposable income includes:’ s ‘ - ,i

a. .the amount of income tax, social secur1ty and other deduct1ons

.- - taken out before the paycheck is- received - —
the amount to be used for essential living costs '
. . income after taxes from all sources
discretionary income

»

Qo o

2. Your credit rating is: o, T
a. based largely on your past record of meetiné payments
b. carefully investigated by a credit grantor

c. based solely on the size of your 1nc02e

d

‘an, 1mportant part of your personal re utat on - "'?‘ j
R »‘.:»_"' ;
:3. Edgar Q. Smith would count: as assets: B :j
»a. his fully-paid-for car ) s L. / @
' b. -the amount he still owes onis car . . Y 2 P
c. his savings account - .o |
d. his, equity in h1s house ~ ' Co ‘
b 4. Family assets may be in the form of —_— : . o K
i a. cash in the bank - ‘ |
. b. investment in stocks, bonds, “insurance policies
c.. automobile, refrigerator, or othér consumer durable goods * e
. . -3’, v d. rented living quarters - “ . - - >~ ' ‘
A :; * ) t v |
- 5. D1scret1onary income 1nc1ude5//f . T
. ¢
a. all d1sposab]e income 1eft after essential 11V1ng costs have -
. been met . . . .
' b, essent1a1 living costs .’ AN
¢ income to be allocated to savings, insurance, med1ca] cari" - =
d?" income which the consumer, may spend according to his own - ) )
Judgment or discretion = ' , . .
R \ - ‘3 - . -
' 6. ' ThHe American consumer S CURRENT assets*1nc]ude ‘ 1‘7 -
”f a. his home, his automobile and Other durable goods ‘ s
C o . b. his currency and sayings deposits in the bank L
L " c. his savings bonds R e
i ad! his investments in stocks, bonds and other secur1t1es : ~ v
- P ) . ' ‘ ) . ; o ‘ , - ‘\g q.
[3 X / -
. ) N ‘ . \d ‘ o - ’ 'r:.‘;
] o ’ v \' . . .
[ 4 [-8 ”&. ’ d .
N o986 .
_ : 90 v v T .,ﬂj
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7. The Federal Reserve Board has described several benefits to the consumer

‘ . “from dse of installment credit including: | e \\

a. 1nsta11ment cred1t prov1des greater flexibility in the t1m1ng
of expenditutes L
X “ b. durable goods usually are acquired sooner than if credit had e
not been used ;
C. many consumers. we]come the discipline of monthly 1nsta11ment payments
.as a spur to savings

. T d. cred1t enab]es consumers to live beyond their 1ncome
o 8. The largest riumber of cash installment consumer 1oans are prov1ded by
= consumer f1nance companies. These financial instutiens:
‘ &«

< .
a do not accept deposits and therefore do not lend depositons' funds
b.” are licensed and superv1§ed by state author1ty
* . c. are finance companies that specialize in sales installment credit .

’ d. are also known as small loan or personal loan companies

. . 9. Most automobiles; household appliances, and other major durable items, |
are purchased by the use of sales financing. Sales finance companies:
2400 - CT
i ., a._are frequently. third part1es in a deal-consumer contract
Y .. b.  fust cancel the obligation if the item purchased is returned to
' ‘ "« the dealer’
. o c. may protect their obligaition with & cond1t1ona1 sa]es contract .
.- d. may buy & dea]er contract at.a discount price \
. é -
10.  Short and;intermediatsgterm consumer credit includes:- + - .
a. 30 day cﬁ%rge atcounts ‘ -
‘ b. mortgage credit used to buy a home ‘ . "
s P c. Sales installment consumer credit '
d. cash installment consumer credit w C b
“‘ ‘ ] ‘ :h‘ '0, J " . r-3
‘ | { SRS © ‘ -
.- . 3 . ,
-, o
. . _ ‘ - . .
- - 2 ” ~ »
Ie '
‘ . - 4 - k4 Y
\ - . ‘ o a . ¢




CREDIT PURCHASES S .

Is It Worth the Cost? °

Characters: . ~ C. I T ' .

Apnouncer 7 ' B \
- Mrs. Cosgrove
. ~ Mr. Cosgrove o ' -
Teddy Cosgrove, a high school senior ’
< Andrea Sue Cosgrove, a seventh grader

= Arthur Bottom, a boarder , -7
. ) ~ ANNOUNCER: Arthur Bottom, the Cosgrove family's friendly boarder, ig
planning an important credit purchase. He's buying ski equipment. .
Arthur needs a pair of skis, ski-poles, shoe fittings, and ski boots. . T

The ‘total purchase price for the ski equipment is approximately $200.
Arthur doesn't have the $200 in cash, so he intends to buy the skis

on credit. He™ not sure whether to use an open charge account or ‘
installment purchase credit.- Arthur is discussing the decision with ' -
Mr. Cosgrove and the rest of ;h%>family. .

e ARTHUR: I still hopé Yg buy the ski equipment, but it's quite
' ~—gxpensive. . ..
’ ~ MR COSGROVE: Just how costlyeis the ski equipment?
AR?HUR: Let me see. Pair of sk¥g costs $50; the ski poles are $35;
shoe. fittings are high, they cost™{50; and the most expensive item '
: is boots, $75.* The tbtal comes to FQS\;?sitates) hmmm- - $200.
MR.- COSGROVE: That's'quite a bit of money, Arthur. - °~ =
o N ' N
. ) ARTHUR: You're right about that. it's an éxQensive purchase. Ina’
PR way, though, I can save'the money that I now spend on renta] fees’ )
0. MRS. COSGROVE: It SouUnds to me 1ike you may not bé; ble to afford 'f\\\\ o
e * - that savings; ‘ » ' . 4 ~
) ", \ ) |
[ARTHUR: What do you mean, Mrs. Cosgrove? ) L ) : v oe
B MRS. COSGROVE:® Just this, Arthur. How will you be able to raise
" the $200? i : ‘ .
‘ _ TEDDY: Use credit. Dad bought his car batfery’on an opel\ charge
- account. There wasn't even a service charge. &:

~

. -




AY

MRS. COSGROVE The price tag on the battery Was $34 95 Arthur's
sKi equ1pment will cost about $200. I don't think it would be wise
“to use an open charge daccount for the ski equ1pment purchase

ANDRA SUE: Wthy? Aren't you a]]owed to buy sk1s on an open charde
account? .
TEDDT That was a remarkable quest1on from my’ s1ster Andrea Sue, the

Sk1 princess.
< /

’ ARTHUR: Andrea Sue asked e good quest1on,,Teddy 'You"re too quick to

crjticize your sister. ve thought about using an open charge account
for the ski equipment. . What do you think about jt, Mr. Cosgrove?

~ ‘,‘ . , . .
MR. COSGROVE: I don't, advise it. _Charge accounts are for-everyday
purthases. . Y .

TEDDY: Is a car battery an everyday purchase? You bodght that on

~ your open charge account. .

MR. COSGROVE ‘A car battery is not an everyday purchase, at least I
hope not. My new car battery has ‘a ‘thipty-six month guarantee.

¢

TEDDY: Then why d1d you. buy it on your op@n charge account? You said
open charge accounts were mostly for e day purchases.

MR. COSGROVE: R1ght Teddy. But in this case, the cost was low enough
to pay it all off in th1rty days. .1 saved interest that way. You seey
an open charge account is an examp]e of noninstallment cred1t You're
expected to pay for the purchase in one payment

ANDREA. SUE Can you pay for your skis’ w1th1n th1rty days, Arthur?
_ You'd save the service charge . .

.

ARTHUR: I'm afraid not. The tota] cost -is far more than I can handle at

any one time. ‘
. “

~ ANDREA SUE: * If you can't use an open charge account what will you do?

ARTHUR: 'I'm not sure.

MRS, COSGROVE; Have you thought of 1nstaT4ment purchase credit?
That! s how we. bought our refr1gerator . .

' ANDREA SUE: Mother you're a gen1us. P

TEDDX* She probab]y takes after her one, and only favorite 50n -- ME.

v MR. COSGROVE That s d0ubtfu1 Teddy, but your mother's 1dea is a good one.




ARTHUR: I agree 100 percent! That settles the matter. 1I'11tbuy the skis
- on credit tomorrgw.: ¢ . "

MRS./C'OS?SROVE' Not sb fast, Arthur

MR. COSGROVE: You first have to ask yourself the bas1c credit quest1on
That's the wise consumer way .

ARTHUR What question? o *

MR. COSGROVE: 1Is it worth the added cost? -

P

- ANDREA SUE: Added cost?. Does installment cred1t cost mere than an

L
L4

open charge- account? .
. . I . ) 'w"
MR. COSGROVE I'm afraid it_does, Andrea Sue. There's no service ¢charge .
. on an open charge account if the purchase is patd for within thirty days.
We used installment credit to purchase our refrigerator. _ 'Your_mother and

1 pay a sérvice charge as, part of, our month]y payments.

MRS. COSGROVE: After a year or two, the‘service charges really add up "
to a sizable sum. You s€e, installment credit costs money.. . .

MR. COQEROVE It sure does The dollar cost of buying, our refr1gerator o
on ”red1t comes t0 a cool $500‘00 \ - :

-

TEDOY: . Wow! .1 thought you- were a wise consumer, Dad. “, cr

3

. MR. CO§GROVE I try to be a wise consumex. In this case, your mother

and I decided we really needed the refrigerator. It was worth the,
added cost.’ .

”~ - ¢
‘ . v

-

. MRS. COSGROVE: Added cost is someth1ng that must be considered with

every credit punchase . J
ANDREA SUE: Are the skis worth the extra dollar cost you wo]] have to
+ pay if yol buy them on the installment plan, Arthur? . T

ARTHOR: I don't know, Andréa Sue. -First, I'll have to figure out the
dollar cost. Then, I must think about it] I can®see now that the wise
consumer must carefully consider his credit purchases. In,fact I' m
starting to wonder if I really need the skis in the firstﬁp]acea I have
to think abou§ it. A\ A SR

ANNOUNCER: Insta®iment purchase credit is no easy matter It requ1res\\
careful thought. The wise consumer always asks\h1mse1f or; herself #f
the credit purchase.is worth the added cost. Open charge accounts are
used for everyday purchases. If paid for within th1rty days, there is
no service charge. The revolving charge account gives the credit “customer
the option of paying for a purchase in one¢ payment or of deferripg: part of
the payment until later. There is a monthly charge for the unpa1d balance.

) . . . .
’ K . . “
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Coe .. " FBLA CREDIT UNION . ]
. . . CREDIT APPLICATION . . 7~ ‘ o
‘ Please type or prin.t: y ” ‘ " . / Y
. Amoupt’ Requestc;d Date Desired .What Proceeds of Credit is to X
$50.00 ’ . _12/11/80 , be used for: Christmas gifts v
,,E;.J]].NameﬁT Debra Isenberéj' - Bithgate:.Febtuary 13. 1963 ’ N
Street Address: Route 5 ‘ - ~", " ' ‘s
; City: Tompkinsville S%ate: ;<Y Zip: 42167 Phone: 123'-145'67 g
%ocial Securit)f Number: 987-65=4321 ) Mf‘b | ' . .
j /‘#' Pres'en,t !;Zmploy'ér: CETA progran; ‘ B :“ Phone: 'i35-—7900 o
. Position of FitleT CETA empiéyeé 3 . Name of\‘\Supervisor; ~Douglas Carter .
. Present net sg]ary $ 3ho - ' " pers _hour ’ ' i
" . Name of nearest relative fot 1iving with you - Linda Shaw ‘ '
Ré]ationshi'p o,s/i.;ter Address: .Rt.A 3, Tompkinsvi]‘]e Ph:ope: 21;6—86214 -
" Marital Status Marmed _x_ Single . b1v3Fced '

’ ’\ I’f crerht is over $3O ‘0 describe br1ef]y the property to be g1ven as secumty

q

P

Checking account at People's “bank. : ' . ] -
f‘ . G .
: - F

+ . . g ’

, Everything stated in ‘this apphcatwn is correct to the best of my . know]edge
I understand that you will. retain this appTicatign’whether.or not it is :
approved. You .are authorized to check my credit and employment history and - *

. to Gnswer quest1ons about your credit experience with me. - ,
<- App]jcant\'s Sjgna’tur‘e Mé M ’D‘ate.: /'Qg ?/?‘i‘

» _ Loan Approved, DN\ axi o goon Disapproved _
e ° : ’ SO ¢ V v ‘ ' . 'Y
If disapproved, why? R N - '
' — T . | .
G — B ; <
- - * : : \
. ~e N . o
v . - N
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1 o > . FBLA CREDIT UNION , .
(' - ’ - - ' \
L. . Name: PR > ’ .
s ' ' . - . i . ’ ° .
' FBLA Cré¥it Union, ) ) . , 19
’ . .. ’ B
o _dollars with interest at
' the rate of o per cent weekly. c , S, '
:‘P‘AID N PRINCIPAL ) :
[\ R L4 - ; ” ; ' . sy —
- Date ! . Amount L . Balance Due ,
‘ R , X s °
sl - N ) n ’ ‘o ‘ *
. . ) < & . .
/ P
X * [
. L
. : L Ld - LA
- T e e : ;
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~
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Aruitoxt provided by Eic:

-

o

, X . ) -
. EVALUATION OF FBLA CREDIT UNION  ~ ‘
> . . , ) .7 .
. ", . “ Yes No . ‘Undecided
1. . Has this project been worthwhile to you . .
as an individual? - - -
. . . ¢
R : .
2. Has “this project been worthwhlie to our - '
FBLA chapter° .

—~ . -~ . . .— A .
3i Did your parents approve of - the project . n <
before it was started? I L

b, Do your parenta a%prove.of tHe' project 1.
. omowd T T :
~ T * . . ) - M:' % .
., .5. Should this project be repeated again . .
- _next 9ear by our chapter? . -
) 6. Do you feel you have a better under- . iy : . “
standing of the credit process now than . - ., ) .
you did before we began our project? ) < ,
7. Have your hear comments -from people 1n the }5 L .
' communlty about thls project: . -}J .
‘ 8. Wasre those comments favorable? . T
9, Do you’feel that'suffiq*ent plannlng_ ; 1”" N -
went into this project? w‘5' -
10., 'Do you feel’ you received adequate s, ) .
frofm\your FBLA offlcers and adviseps?. :
. i "
"‘\’.. \ v -
. A . ~
L R : i .
- / " et . . .
".‘ ‘1 - . . '
L N Y a N - .
fy‘é - . 8 '
. r ., ' . .
" . <. . N v o
> L ' \l\\“ﬂ ‘
N /’\ , v - )
' . 3 ” « . i 4'?— i
- o103 : -
] .
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TARGETS /
chapter members ‘
chapter members' families
elemeritary sghool students
fifth and.sixth grades
* " Py .

ECONOMIC CONCEPTS
. < T .o
cost of 1iving |
inflation
. cost of regulation~~
4.

v

0BJECT IVES

?
~ . Chapter 13

ENERGY AND THE ECONOMY -,

By Betty C. Nunn
and Sue W. Carter

R
~e
-

~¢

-

--to'gibe.FBLA members 4nd their families an understanding of how the cost

«0f energy
- /
--to. show how‘significantly

used in their homes affects the cost of living for‘the familiy.

inflation and government régulations have increased
¥

the,cost‘of energy used in the home.

<

ing energy.

-

--to'Ereate an awareness throughout the;community of the need for conserv-

R

~

-Zto compile- energy information for' student usé -, . STl e

_ DESCRIPTION

This project was '
use electric’heat.

The same ideas, objectives and materials cdlid be used, h0wever,_with any

- < . .‘ .k . .
*

'developed for, a community‘Where 90 bercen; of the homes
The emphasis is ori, the Kilowatt hours (KNH)Ncohsamption.

B

source of energy prevalént, in the community.

L

Guest speaker:

Contact ybur electric company and arrangé for a'ghest speaker.

‘ Ask the guest speaker to talk to your members about:,

1
2” .

"how to read their
they are using.

(S QR T8 ]

L .
s .

the increased cost of energy in the past five years.

reasons for this .ingrease. . . .« .

the impact of government regulations on this increase in prices.
. whether these regulations are necessary. X

electric meters'to compute the Bumbgr of KWH
i ) R

.
T ° :
- . '
. - . S
. . -
. 4 - s
.
.
il

‘£ “..1 .:.' - . . ‘ . ,
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6.. the name vendor and cost of an appliance wh1ch can be put inside
your home.wh1ch tells.you how many KWH you are using.
7. brochures, leaflets or othex'material available to use as handouts
for FBLA members.. Request extra copies for use in d1str1but1ng
" this material to cemmun1ty members.

\ Have chapter d1scuss1ons on ways to conserve energy at home. [Discuss-how
much their parents wages have had to increase to keep up w1th‘§he increase
in the cost of energy alone. ' '

. Begin collecting articles from newspapers—and magazines on how to conserve
toN energy. Clip items from'catalogs which have ene¥qy saving devices 1n'them
‘ Make a handbook from these. B .

Begin enargy conservat1on activity. Let each FBLA member keep a personal
energy -conservation diary. Encourage members to make this a fam11y proJect .
-« and keep a family conservation diary.

Prepare kiJowatt usage charts. Have members report each day on' the1r meter
o reading. This encourages them to remember to read meters da11y

‘¥
*  Visit fifth and s1xth grade elementary school classes, Distribute copies
of the comic book Micky Mouse and Goofy Exploye Energy This can be ordered
from: Public Affairs Department, Exxon USA, P.0. Box 2180, Houston TX 77001.
Copifes of this book are free. Announce a poster contest for fifth and sixth
grades. The theme will be Conserving Energy. First, second-and third priges
;hou]d be given. TroEzies are recommended because most students prefer

a trophy instead of a( cash prize unless the amount is Jarge. You will also
have to give students quidelines for the poster” contest. See appendix.

' Arrange for judges for poster conxest Use the bulletin board ratingléheet,
in your FBLA Handbook '

*

Bulletin Boards~-Throughout the project, use a var1ety of bu]]et1n board *
displays to stimulate 1nterest in the project. -

Follow-up--Evaluate your project.

s_:,. . ’ A

. ~
METHOQ}'AND MATERIALS

Get’ chapter approval for the project

Appoint a steering committee to be in charge of the-overall proaect - Members
of this committee can serve as chairpersons of the other committees which .
will be noeded . .

. §i§ .Appoint the followiny commjttees: . .
0 1.” Guest speaker Cormmittee--Their job will be to ontact the ‘quest

speaker, make sure he/she knows what your chapter wants, handle physical
arrangements, buy a gift as a token of appreciation, arld write a thank you

letter. -
€ RS .

' 2. Energy Handbook Committee--Their job will be to collect and arrange
.articles and catalog items efficiently and attractively ip a handbook to
be made available to all chapter members. ~
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3 - Printing-Committee--This committee will be in charge of designing
and reproducing conservation diaries and kilowatt usage charts for FBLA
members. They should also assume responsibility for encouraging members |
to keep diaries up-to-date. They will also be responsible for k11owatt

usage charts being_ kept daily. ) . N '

o L -

4.. Poster Contest Commi ttee--They will be responsible for getting .
the cooperation of fifth and sixth"grade teachers. fﬁey will also be .
respoqs1b1e'for writing for comic-books and for visiting elemsasary class-
rooms to talk -about energy. and explain-the rules for.the poster contest.
They .should contact Judges--preferrab1y businesspeople in the community
who have no relatives in fifth_and $ixth grade. They will bé responsible
. for giving the Judges rulés and rat1ng sheets for the contest. They will
be responsible for pr1zes for winning posters and gett1ng posters displayed -«
in bus1ness places in your commun1tx

* 5. Bulletin Board Comm1ttee--§hou1d do at least two g} three d1fferent
bulletin boards during the prOJect .
t

) 6. Pub11c1ty Comm1ttée--$hou1d arrange for rad1o newspaper, and,
if at all possible, television coverage of these events. Energy is one
. 0f the majn problems of our society and you should have ndwtrouble getting
publicity for your prgject. Some chapters may wish to publicize the project
through cofmunity activities such as floats in parades.

~ v 4
[N

_EXPENSES ' ' L

PR
L3

gift for guest speaker ($5.00 to $10.00)
printing costs and bulletin board costs (w1th the approval of your' school
administrators, you may be able to pay for ;bese materials out of your
olassroom budget. A-strong argument for this is that this is an educa-
. tional cost. If this cannot be done, figure on spend1ng $25.00 to
"$50:00 for these.materials.)’

. poster contest expenses (If you give troph1es as prizes for first, second,
and third places, most sport shops give schools as much as a f1fth per-
cent diséount on the price Tisted on the trophy Your trophies shou]d *
not .cost more .than $20.00.)}

[ . "
-

SUPPORTERS \ ~ .
% ‘ N .
FBLA*adv1seps--to superv1se act1v1t1es ' ) - .
* Elementary school teach&es--for your poster contest ’ 3
School administrators--must approve the project and may supply somesgifFthe

- materials you need for printing and for bulletin boards.
Business leaders--might-be willing to sponsor a poster contest a. f]oat
in a parade, or prizes for contests.

FBLA advisory board--judges for poster contdst

1
t

~ .Electric utility company--guest speaker for the project and free mater1a1s

on energy conservation

PUBLICITY. ° -\

newspaper articles .

radio ' _ . 101 106

' - -
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television - 3 g
poster displays in businesses .
pub]ic exhibits - - — . L !

, . ~ . :
e ‘ 3 . . . R
TIME FRAME ‘ ’ R .o

1Y

You ¢am spread this proaect over a period of three or four months. Begin
" planhing soon after school starts and plan on completing your proaect with
your float in the Christmas parade.

e

.
. - ~

FOLLOW-UP : L o ‘ ,
RS :
A"copy of a form pub]1shed by TVA coqu bauused as a spr1ngboard for” chapter
. discussion of the project. (sEe apﬁend1x) ,

Eva]uatioq form. (see appendix) .,

MATERIALS

Thank-you letter (attached)- ' S
- Personal Energy Conservation Diary - ' o
+ Kilowatt Usage Chart '

Guidelines for Poster Contest (attached) . \

Poster Contest Rating Sheet (attached)* «

Thank you letter to elementary school teachers

and poster contest judges (attached) ~ — oo oo

Bvaluation form (attached) .« e .
. - ’ !
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June 25, 1981 L .

N

Dear Sir:

The members of the Monroe County. Area Vocat1ona] Educatxon Center FBLA Chapter
would Tike to express-our sincere thanks for your visit %0 our school to
speak to our local FBLA-Chapter concerning the increase in the cost of ‘energy

.in the past five years and some of the reasons for this dramatic 1ncrease

in the cost of electrigity.” .

We a]so apprec1ated your views on the 1mpact of government regulations on
the cost of energy. 'You presented us with some ideas and concepts to think
about. ~We s&ncere]y apprec1ate th1s <

@

Your ent1re presentation was most helpful’to our chapter 1n gett1ng started
on our Energy Awareness~Project.” The mater1als you broughtXfor our use ,
will .help us comp]ete qur project.

Once again, thank you for your visit with us.

.3
Sincerely yours, Lo T '
. v ~ oo ‘ - ) ‘j
MONROE COU@IV VOCATIONAL CENTE@ FBLA CHAPTER
Jane SMith, FBLA Secretary . o . ) o
ben - h !
PR . . ' ;’. '
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* GUIDELINES FOR POSTER CONTEST -

4

-
'

The theme for the poster contest is Energy Conservaflon
must’ flt this theme.

*Your poster

~

- N & - v

Posters should be done’on a full size sheet of poster board--28 inches
by 22-inches. | ’ . T,
Any type of péns, pen01ls, colorlng crayons, magic mérker% etc.
be used. .

- e . ‘
N .
¥ 1 »

may

You may use plctures cut from Bobks or mag321nes or draw your own
illustrations. . -

.Put your name, school, grade, age, and ad&ress on*the back of your
poster Put your teacher.s name,anduyourwparents' name.

3

Your posters will be judged
second and third place winners.

Be original. Use your, 1mag1nat1@n
‘and trophies: wild be*ava?ded to first,
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POST%B CONTEST* EVALUATION FORM:
i'

\
i

-

ILLUSTRATION OF THEME

Illustration appropr1;::~?% theme
Creative )
-Conveys message
Retains interest
. Relation,to FBLA J

ARRANGEMENT
Eye appeal

Placement ’
Art Principles Considered

—

NEATNESS ‘ o
COPY
Appropriate use of words

Legibilty -

PRESENTATION

Appiicability for use in promsting,FBLA

.
R4

oo L ¢
. o ) 7

NAMES OF CONTESTANTS

AN

TOTAL SCORE

10

‘ 100

CHAPTER

.
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 fMouroe Qonidy Ares Pocational Fdueation

FOURTH AND EMB_ER'I"ON'I . * ,TOMPKINSVILLE, KENTUCKY 42167 < PHOf:JE: {502) .4878261}' ) .
R - ®
\ ’ ’ N * - k
‘ I v ‘ . . )
* 7 ' Ty Y ) ’
. v { . . ﬁ ' . * .'
June, 25, 1981 - .. \
v : . :
. . “
[ + % .
‘ ¢ h - E g ) . )
- - ° N ~ /‘.-. .
s . A - 4 -
» ‘ . . .. . / v o0 N , .‘ .
. - Y . . -~
Dear '\ ‘ ‘ ! .

. . ¢ ~

- . L4 ... - . . - . .

Thank you for your cooperation._with our FBLA Chapte% during our poster

." <contest. on Energy Conservation. We ‘appreciate the time and effort you
gave our chaptew durirtg/.this contest. ) ,

- P

' ‘ ’ "
We realize that this, put an extr® burden on your shoulders and we would i
like you to know that we are grateful. If we can be of service to you

“at any time, please contact us. g o
A o "y '
) . Sincerely yours, . o - S ‘
- . q B . St
. M(_)NROE COUNTY VOCATIONAL (;’ENTER FBLA €HAPTER

SWC

O

LRIC

a

i

Jane*8mith, FBLA Secretary
- 8

~ .
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A EVALUATION FORM
. ' . 3
1.  Has this project been of value to you and your family? Please explain.
: : ¢ ‘
N /
~ X - ) ' -
o /. . )
A LY
T 2. How has this project helped us as an FBLA Chapter® :
T ’ . v
& . - . ’ -
h | . 3 r N ‘
o : :
' o —~ .
@ 3. Do you have a clearer understanding of how inflation affects your co's't%.
+ . of living? Yes No . . - :
: "4, Can you read and‘figure the cost of KWH? Yes No - o
5. Have you heard any £favorable and/or unfavorable comments about our- S +,
. broject. Please explain. . <.
- . —
) .
N . v * ’l
\ ) R .
L . 0
. v . o . . -
. *6. How could this project have been improved? ~
/I .
» ) M ¢
> a4 N »
o . -
R . ’ - |
5 - |
; ) q-’.l 1 2 ~ v % ..
O P . .3 - f&
. . . , , R
EMC B ’ - "07 A /

Aruitoxt provided by Eic: . - -
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. ~--establish good money managenfent-customer management activities..
. --coordinate a fund raising activity with the free enterprise system.

. --recognize how competition plays a vital part in operating‘a business.

" designed for Kit-N-Kaboodle or a similar merchandise selling activity; however,

* A "holding company" board of‘'directors comprised-of presidents, Vice presi- " -

.- Chepter 14
ORGANIZE YOUR NEXT FUND RAISER INTO A COMPANY

By Shawn Grubbs . * )
L4 . - . - }
_ ECONOMIC «CONCEPTS, ce ~ '
‘economic freedoh ' . . 6
competition N ~ g . :
profit « '
risk ‘ ’ »
TARGETS - .o Y, .
chapter members ~ .
' ~
OBJECTIVES . ~° - . ) -

Upon’comp}et{on of this écfivity, the FBLA members should be able to:

s-identify the advantages and disadvantagespf operating a business.

--recognize ways to keep good, accurate records. . . 7

--identify. progress in a business activity. . N

DESCRIPTION o ' T B
This project is designed to enable chapters fo coordinate a fund.raising. .1
activity with Project Awareness. The specimen activity described here is -

it may be used for any -fund-raising activity. The. activity may involve -
the sale of prodycts or services. This project will give students a better ’
understanding of the free enterprise system and how it works in conjunction
-with money managemerit and sound decision making. .

METHODS AND MATERIALS -\ “/ )

The chqbter should be divided into groups--any number of groups, but each
group should have an equal number. Each-group is organizing a-separate -
“company". Each company is headed by a president and'a- vice president. T

fdents, and chapter advisers might be formed to make overall-decisions. This
works wel Njf the présidents and vice presidents are in a business management
or Accounting I1 class. The following is a 1ist of steps to be completed
for this activity: ‘

G 113 | ]
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“k\ The Pres1dents and Vice Presidents of each group should choose N
a name fOr their company. Each individual company should handle shipping,:
receiving, inspection of merchandise for damages, quality control, distri-
butlng ‘the merchandise to the sales staff and collecting money. The staff -
employees should be the salespersons. Secretaries and treasuries might
‘be elected for- each company . . ‘ A

2. All Presidents and Vice Pres1dents and FBLA off1cers (or°the

holding company board of directors) should meet and examine a sample mer~
~chandise kit. They should choose the items to be sold. This activity should

take:.place/2-3 weeks before the selling begins. Showcases are then ordered
from the supplier. . :

3. The Presidents and Viece Presidents should set up regBrds for each
employee in their company. This includes a sales journal and a 1edger )
A cash receipts journal will also be used later on. Examples are attached.

4. As soon as each employee receives a showcase, the cases should
be checked for any damages. Each President or quality control inspector
(if appointed) w{ll handle this by inspecting each case as they are dis-
N, "tributed to their employees. Damages should be noted on a receiving report °
with a copy given to one of the directors.

5. The selling of items in-the kits should continue for 2-3 weeks.
Each-day the employees should submit their orders from the day before to
a designated‘person. in the company. After the employees have turned in
their orders,\the President and/or ‘Vice President should total the order
sheets and verify their accuracy. If the sheet the employee totaled does
.not agree with the employer's total, the.employee should be consulted at . .
ence. ,The employer would then enter ‘the nahe of each customer and the quan-
tity ordered in’ the Sales dJournal. After this is done, the total of the'

" _ sales for that day should be entered in‘'the employee's ledger as a Debit.
After all the drders are posted for one day, the total of each company and
.the overall totals should be posted on a chart (example attached) This
shows each member of the chapter which company is Teading in the sales and °
creates compet1t1on among the-companies. Prizes céuld be given after the
initial selling period (the first 2-3 days) to the company that sells the.
most. An individual prize cou]d also'be givén here. X >

6. After posting an employee's order form, this form should be placed
in the employees' file so that orders will not be misplaced. .

7. After the selling activity iS5 completed, the Presidents and Vice £
Presidents of each company should compile the total sales for each item ‘
and présent an order to one of the directors, ° L o

. 8. When the merchandise is received, it is the responsibility of
each company -to distribute the merchandise to its empldyees. Order forms
are removed from the files and each salesman's order is filled. This should
be done between the employee and president and vice pres1dent or an appointed ~
"secretary or bookkeeper 1n order to alleviate m1stakes in filling orders

\\, .
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¢ should verify the'a

»
+

9. The employees and salespersons (in‘our chapter; all members) ave
now able to distribute the merchandise to the customers and collect the
money. . .

10. When recdiving monéy, the individual company president or treasurer
gﬁuracy of the reports. If there are.any errors, the
employee and the officer should settle discrepancies immediately. Record
the amount collected n" the employee's ledger as a Credit. Record,the amount
ollected in the Cash Receipts Journal by placing the employee's name in
he column headed "Account Credited" and Debit Cash for the amount that *
.was received. Issue a receipt to the emplgyee for the amount callected.
11. Each Presidenty should then give the money’ to the chapter Treasurer
fo* deposit. This process should take 3-4 weeks. ‘. - c ’

\S 12. From time to time.during this period, the President or Vite Prési-
of each company should compile a delinquent account 1ist and submit it to
one of the directors. It may be necessary for the Presidents to consult
.~'with employees concernjng this matter. If any checks are retugned by the
bank, the President will take the check to the employee and the employee °
will be responsible for collecting the amount. ' '

13. +After all moneyiﬁés‘been collected and the books have been balanced
and ruled, the treasurer of thé chapter should be'reqpoqﬁib]e for reporting
this activity to all chapter members. He/she will need to let them know

of all sales, expenses, and the tetal profit or ioss. The companies will
ﬂﬁ.give her this information and she will put it all together.

EXPENSES ‘ SR -

_The expense‘will'depend on the particular. activi%y chosen. Each company
Will need folders, sales:journals, cash receipts journals, ledgers, and

dr each eMdloyee. If the.campaign is advertised, this tould in-
¢ expense. . '

N

SUPPORTERS - : o ' \ e
oy - Cay ) .

"Local newspapers Tn small towns way be willing ;to run pictures'bf the students
‘with their kits on the opening.day of..sales. Pictures of the company.with °

the highest sales or the highest individual salesperson may be part of periodic.

news releases.. Articles shoyTd be in the school newspaper if possible.’

This sei]ing activity could !
may be dable to sef up booths. in the downtown area, in shqpping cehters,

ballgames, etc. A holding company public relations official may be a desirabTe

’ position-for some member. : ' o

. ‘o s

. | o | o g
TIME FRAME )/ e N

Inctuding 51ann1ngiand fo1]ow-ud,'fhis activity will take approximately

3 months to complete. -

[

‘ . ¢ !
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ake place somewhere .other than school. Membeﬁi\T} .
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FOLLOW-UP*AND EVALUATION \ ' . ’
The treasurer of the chapter wili report to the members the final outcome
of the activity.. This will enable the members to make thier own decisions

concerning the success of the activity. Recogn1t1on of the most successfu]
company and the most successful sales person is des1rab]e ﬂ>

Y

~
-
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_ UNDERSTANDING BUSINESS SERIES

[ &)
»
~

Chapter 15

* By Betty C. Nunn
and Sue W. Carter

s ,‘ » Y

AN '

TARGETS ‘ - = )
. AN

chapter members: . : - \ .
bus1nbg§/peop1e in_the community - - oo s
educatbrs and school administrators ' e . -
guidance counselors. % - o

ECONOMIC CONCEPTS *

o OBJEékIVEsv

meaning “of free enterpr1se
competition

profit

risk .

free enterprise and jobs
cost of regu]at1on '
prices

product1vity

wages %

-

v

*
°

a

. <
sy . J i -
— . .
' v
¢ . ‘
l .
-

~-to g1ve chapter members a. better understand1ng of free enterpr1se N

-2to introduce members to the concepts of competition, prof1t

“risk, cost.

of regulations, prices, product1v1ty and wages by giving them an
opportunity to exp]g;e buy¥inesses in the community.
owledge-of what employers expectfrom-employees _

--to give FBLA members a

and what .employees, can ‘reasonably expect from their employers.

--to g1ve chapter members the opportun1ty to learn how to

et a job.

»

--to give chapter members expe(\ence in being interviewed for a JOb
--to give chapter members a day of actual .on-the-~job work experience.”

]
L]

DESCRIPTIQN
Adminjister a t
knowlkdge of f

ltroduce free enterpr1se concepé@ (
skits, etc.) in one or more chapter

F1e1d tr1ps to businesses.

a group to'visit busipesses representative of the economy of your area.

+ Alternatives to field trip:

e .enterprise QUest1onna1re as a
e enterpr1se

- 4,

-

\

-
l\_

il

meetings. o .

g

Idea11y, the entire FBLA chapter would go as

(1) Small group visits Wt different times to

business.pTlaces.

t.

4Pre$testot6 test FBLA members’

AR ]

(2) Representatives of businesses in'the area exp1a1n

-~

7~

the1r business operat1ons as a chapter program.

e

.1.1'7

13 -
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fi]mstrips, pamphlets, guest speakers, -

i

.
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W
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-




= U
) .

” : Career exploration.
.members about job requirements, employer expectations of emp}oyees, salary

-~ schedules, fringe benefits, opportunities for advancement

/ &

. T (j /
- A

ﬁave bustness people in the area talk wrth chapter

in various fields,

~

.
£

2

v andwgther°things your hapter-members think are important. - *
. . . . - .
_Mrite letters to busieaéses req3 sting that they take _one or more of your
_chapter members for a Work Expe ience -Day. e

@

~ Have FBLA members f111 out a p11cat1on forms, write 1etters of app11cat1on
~ and fesumes, and be 1nterv1e ed fcr a JOb (simulated or real;if work exper- #
_lerice day is used). ’

N .

. in your work expevrience day :

‘2. FBLA advisers should review all app]1catﬁ n forms., letters of - *
app11ciﬁ1on, and resumes beff{ire the JOb interview takes, place.:

3. Condue? simulated job interviews. Your{gu1dance coufiselors and ]
representatives from the state or private’ employment services can

1. " Get app]ication forms from bQ§iBesse;~;h?2h w111 be part1c1pat1ng

rev1ew

be asked to help with th1s

IF possible,video tape 1nte¢v1ews for °

t

- 4, Conduct actual Jnterv1ews wh1ch determine where FBLA members - w111

. work..

Any of the followi

women at the places whenr

J

ng peop]e could to this:

bus1nessmen and/or

FBLA members will be working, FBLA,Adv1sory

Committee, employment service representattve,xgunﬁancegsggnselor,
- FBLA advisor. - ‘

Y

" Develop a packet of materials for FBLA mémbers to take to the busrneSs

_Wwhere they will work containing memorandum from FBLA adwvisors, business
apprec1at1on card, eva]uat1on form, and questionnaire for, .gathering )
1nform ion about the employer.

. b
R4

. L3 o T
Conduct the work experience day: <

1. -meet with chapter members to discuss rules for the dax ) .
~work out transportation problems - .,

X

distribute.materials for work exper1ence day v .
4, collect permiss1on forms (if required 'by school or- c1ty) >
\- .' ‘ .
Follow-up . - .

y

1. Let membeFE take the same quest1onna1re on free enterpr1se which .
they did at the beg1nn1ng of the project. Compare and discuss °
resu]ts - -

'Q Have each FBLA membe R\ submi t a wr1tten report’ of h1‘s/her ‘experiences
and a description of, the. em oyer s organization. Group discussions
of the day as a chapte program will let chapter. members shlre their

. exper1ences S . )
3. wr1te thank you letters to everyone whq part1c1pated in th1s prOJect.
s . :, ks . a . 1 o
P . . .
/’ ’ ’ AN ’ :ﬂ
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y METHODS AND MATERTALS . . | - o
2 4 " b .o . ¢ . °
‘ Appoint a project committee _ '
< A1l your chapter members can and should be actively involved in this project.
AN A 1ist of committees which could be used: N '
' * * Steering Committee--members on this committee can be chairpergons of the
. other committees. This will give continuity and cohesiveness to the '
: ,project. » . / Co . . MY
Introductjon to Free Enterpries Committee--this committee working
cTosely with FBLA advisers, should decide ‘what materials and methods
can be best used.to give FBLA members .a working knowledge of the
_free enterprise system. ) ( '
Field Trip Committée--their: job will be to investigate the possibility
of field trips and make arnangements. ' . -
) C&feers Exploration Committee--this committee’will be responsible for
. contacting business people to speak to chepter members. They should
N be very specific about the things they want to learn. .
. Work Experience Day Committee--is responsible for writing 1€tters to
, - "+ "businesses requesting their.cooperation for Work Experience Day. They
. “should also pe responsible for contacting people to conduct job;inter-
- views. They should-be responsible for developing materials for FBLA
/j 2 . members to use during wark .Experience Day. '
R Follow-Up Committee--this committee should be responsible for the pre-
] -and post-test on free enterprise. ) .
© g P @ _ .
‘ Materials selected togive FBLA members-a better undérstanding of free enter-
’ prise can be selected from the bibliography included in this manual. Materials
. used should be selected 'with the needs of your chapter ggmbers in mind.. R
Results of the pre-test on private enterprise should help with this selection,.
. - . s [ B .
b . : ) - \ .
& EEPENS§S~ ) ’ - . 7{‘
‘field trip expedses , '
gifts for guest speakers . * o ;
* postage “ s
. . film strip costs and/or rental.of films . R
> printing costs .
£ possible sources of needed funds might be: ¢
school board ., - N . . -
*  businesses . ' . ]
- chapter tre@r)’/\ - \
SUPPORTERS ' .

FBLA advisers<-unless FBLA advisers are ready to devote much time and effort
.~ to this project, it should not be started. You will have to be one step
ahead gf chapter members at all times. A1l committees will need your
N help, supporf and gncouragment. .o '
Other faculty members--ﬂ‘g guidance counselor can be of great assistance with
career planning. ..0ther faculty members also need to be involved because
~ your chapter members will probably miss some clas3es and you need their
understanding and ‘support. ¢

-
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Schoo] adm1n1s;rators-—must understand and support this pro;ect - Your
| members will probably need your help in exp1a1n1ng the project and
| ' getting their support. We recommend that in any project which takes ‘
| as much time and effort as this that FBLA advisers sit down with
administratqrs and do some advance planning-before FBLA members meet
‘with administrators. Many misunderstandings can be avoided by taking
this simple precaution and your FBLA members need. not even know your
hdve been there first. ~ .
" FBLA advisory board, community and busThess leaders--are the people on whom
this project depends for &uccess. Their involvement has already been
explained.
- Human Resources Department emp]oyees--w111 be happy to help with job inter-
views. The;,w111 bring the experience of interviewing. and counseling

prospective employees to your project. -
' I : -
- ‘ K < *
PUBLICITY ' \ . . \.
, newspaper_ s N P
radio” @ Ce .

*

THIE m{\ o , N , A Y
f -
This ‘project will take up most of your schoo] year.\—jﬁme\ghase of the -
AN

program will be in operation at a11 times. The parts pf the~project fall

into ,og1cal seqyence. , . - .
FOLLOW-UP AND EVALUATION IR -
< Ry - é 'aéy

post-test | : )

discussion of Work Experience Day’ ’*- - ' .’

evaluation of FBLA members by bus1nes%men‘and/or women _ . . ,

th%nk-xou lettérs to participating bus@pess firms Do . . -
& " " o ) ’

MATERIALS ' w ,

The fo]]ow1ng pages contain reproduct1ons of materials used with this “
project at Monroe County (Kentucky) Votatiohal Center

T« ~ . c .

.
» \ . o
. . /-
- e .

-

| -
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) ATTITUDL/KNOWLEDGE SURVLY
,

We would Tike your personal op1n1bn on each of the following topics,
Using the example provided in the SAMPLE QUESTION, please check the
space whith most closely matches your feelings.

AN
SAMPLE QUESTION--P]e?§e Answer

. )

.
2.

© 3,

. should to curb inflatdon.

5.

=)

-y

N

"8.

9.

. * Kk Kk k Kk
s

strongly

I think that individuals who
participate in answering ques-
tions like these should be :
informed’of the resu]ts

Y

strongly

disagree disagr?e agree  agree

N
KJ

(check one)

\
* % k% *x %
»

Government' should control.the
amount of profit.a business -

* can make..

)

Big business doesn't care
about the gffect of its act1ons
on an individual. . .

Government isn't doing art it - o

The typical big company is

really above the law; it can
get away with just about =
anything.

Automatigmmay have helped

businesses increase profits,
but it has seriously hurt
most American workers.

K

7.> 1 am personally concerned abotit:

the amount of tnflation which
exists in the United States,

L

The aiount of profit madé-b}

business is too much.
. py )

In genéral, business will no®

do any more to control environ-
mental problems than is

ordered by law. ™S -3

. 117
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S : '
* 4 1 4 . -
i

Coe ~ strongly strongly ,
disagree disagree dgrpe agree

¢10. ° The government should take over
and operate unprofitable comp- , .
anies rather than let them »

.  Close down‘and put people out ‘ :
of work. =~ PN . e
11. 1 receive ng personal bénefit N y
by producing more for my . ‘
employer. . . . e,
o A . P

12. In a situation where our natural
resources are in short supply, the
government--instead of business--. _

. should determine how these ) 4
r resources, will ‘be used. ’

13. Competition stimulates gréwth P
and new development in businesg . -
- ' v - . »
* - ) * Kk ok koK

MULTIPLE CHOICE--Check One” )
> 14, In general, competition results in: k
— . —a. e]imfnation of wasteful advertising
b. :elimination of interest and profits
_____ C.*maximization of wages . .
‘ d. lower prices : °
15. Which ofe the 1tems "Tisted below accounts for the larger portion of
every sales dollar?? B .
. profits .

a
b. taxes

c. wages and salaries
d. interest on debts

167 In the U.S. the average manufacturer s net prof1t after taxes is
‘ about how many.cents per dollar of sales? . .

a. 56" -4 .
b.

c. .20¢ ,
d. 30¢ . .

H

!

10¢ ! oo

/

17. A deficit exists in the Federal budget: o —

°

a. whenever the national debt is decreasing - 3
b. “whenever taxes are, reduced e

c. whenever government expenditures are increased

d whene!er total goygrnment spending exceeds receipts

-

°

122
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18. One possible cause of inflation is that: “~

‘ ' a. more people are out of work than before
‘ b. .people are sperding money faster than goods and services
are being produced '
- ¢. “mapy goods and services are being produced, but- people

are not buying them

d. the dollar buys }ess goods and services than at any.
“other time s

. . .
19. What determines the valuejof the dollar in the United States?

l.

-~

N how much gold é%e government owns

how much in goods and services the dollar will buy
whatever the Federal Reserve decides it's worth
." prices in the stock markét

|

Qo ow

Y zﬂf The principallcontributor to greater prodgctivity in the U.S. is:
go&ernment atd to distressed industries

organization by strong unions

. _continuing technological and managerial advances

tariff protection on products made by lTow-paid foreign labor

ao oo

21. When the economy goes from boom to recession, the part of total
spending that declines by the largest percentage is:

- -~

. . a. families' spending
‘ b. government spending o
@ﬁ. businéss spending.on wages and salaries :
. %d. business spending on factories, machinery and inventories

"22. 1In the long run; when it costs more to make a product than all
consumers are willing to pay, the manufacturer will:
a. increase the price to a profitable level
b. offer only simall amounts of the product at prices high
enough to cover costs . .
c. quit making the product
d. drop his prices until peoble will buy

]

)/ . 23.. Decreasirg government spending is particularly desirable in a period of:
a. "inflation
b. mass unemployment .
c. recession #5oer
d. economic instability .

.
4]
®
- ’

ettt

. . * %k % % *

«

_ TRUE or FALSE-<Check One

[ ' » . 5

. ‘ . 24. Laws have. been gstablished to prevent discrimination ag;'n'nst minorities
in hiring and advancements. - ' o~

, TRUE .t FALSE

. 123. " A
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25. At the present rate of use, we will exhaust all known world resources
cf cil in less than twenty years. -~ .

4
i
-

TRUE FALSE $
26. An averag€ working man can_earn.a higher standard - of living under
the American private enterprise system than he could under any other.

TRUE FALSE
27. Except for public utilities, the best means of setting prices is to

let buyers and sellers seek their own iqterests in a market free
from government ‘interference and control.

TRUE  FALSE _ ‘ 0
28. The opportunity of businesses to earn profits is essential for the
survival of the American private enterprise system. ‘
© TRUE FALSE ' ’

29. Informed voters are able to influence government spending of their
tax <ollars. ) )

TRUE "y FALSE -

30. As factories install more efficient machinery, the immediate {vs. long
run) effect is an increase in available jobs. j

TRUE FALSE

31. A responsibility of the government is to assure that research and
development, leading to new sources of energy, is initiated.

TRUE . FALSE -

32. Measured on a. per-person basis, our standard of living is higher
Pthan in other countries because our productivity per-person is higher.

TRUE ‘ FALSE

35. In the long run, profits are a useful fleasure of how well a business
‘meets the needs of consumers. . ’

TRUE FALSE

b}

34." Over the years business has provided employees an increase .in
fringe benefits. Azi\_

TRUE FALSE
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TOMPK!NSWLLE. KENTUCKY 42167 PHONE™ (502) 487-8261

FOURTH AND EMBERTQN

: QA)

QF that we can finalize plans for our Work Experience Ddy.

‘ S

e : , . _
January 29, 1980 ° . T

FBLA Week this year will be February 10-16, 1980. As part of our FBLj
State and National Project for the year,:-we would like to have a Work
Experience Day for FBLA members on Eriday, February 15, 1980." On this
day FBLA membets would report to work at a business in the community
ilustead of coming to school. We Feel this experience would be of great
benefit to our students. :They would get the opportunity to see how
businessel operate and thef-would galn a great- dealiofexperience. This
experience would be shared by chapter members during a discussion of how
each of them benefited from their Work Experience Day.

We ,realize this will be a great deal of trouble for you. However, we
Feel you'will also benefit from this day. Our FBLA members are eager to
participate in this project and wiil cooperate with you in makung this

° day a success.
A

-Will, you please fill out and return the enclosed survey form today, so
Your coopera-
tiqn and participation will be very much ‘appreciated, -

# ©

°

Sincerely yours, - S
/ o i
o . . :
FBLA Advigers . . e
i RN .t a
. ) . ) h
stt . R s
. - . . * 7
Enclosure ’
»
3 \ /& P s
o
< % ’ . - . \ , *
RN ) , L o A




' | oo WORK EXPERIENCE DAY

SURVEY. FORM

%: ‘\\

I will part1c1pate in the FBLA work Exper1ence Day on
February 15, 1980.

I will not be able to part1c1pate in the FBLA Work
Experience Day. ~

T : , g ,;
: : How many FBLA members cdn~we send to“your business:

‘Name of Business:

5

Person to whom'FBLA member should report:

Q / . i22 R




&

Monroe Qounty Aren Vocational Fducation Center

k] —on wm—s e .-

“COURTH AND EMBERTON - TOMPKINSVILLE, KENTUCKY , 4216/

PHONE (502) 487826}

‘oumn AND EMBERTON °

¥

&
i w ‘
-~ TO:
L ‘TROM: FBLA /Advis%t's ’ . ‘
‘ DATE: February 15, 1980 |
" "+ SUBJECT: Work Experience Day /

Thank you for agreeing to participate in our FBLA Work Experience Day.
We have always been able to count on the business people in our com-
munities to support us in the projects we are involved in and this was
no eXception., Due to the total number of students requested by busi-
Megses such as yours, we may not have been able to send you as many FBLA
members as you indicated on your survey form. We are sorry abOUt'$2§§~

but we feel sure you will understand.

WorKing, hours for FBLA members participating in Work Experience Day will
te frém 8:00 a.m., -~ 2:30 p.m. The members who are ta
business are:

Would you please fill out an evaluation form on each FBLA member sent. to
your business. Please.return the forms in the self-addressed envelope.
.- Yourmay returr these by mail or seal them and let the FBLA member return

them, -

Your participation in this project is very much apprecia

ted.

14

>

st‘ . L 4




* has become a deterrent to th@ day.

- PERMLT FOR MEMBER TO PARTICIPATE IN THE

FUTURE BUSTNESS LEADERS OF AMERICA WORK EXPERIENCE DAY
AND RELEASE OF CLAIM FOR DAMAGES = ° ?

" This iseto certify %hat the school officials of the ‘Monroe County
. Vocational Education Center have permission for our son/daughter

-—

(name) to participate in the Work Experience

Day to be held Friday, February 15, 1980. We further certify that )
the school officials, the FBLA chapter advisers, or the supervisor /’
at the business place where my son/daughter is working have the right

to send our son/daughter home for the day prowlded that h1s/her conduct

'

i -

I. ’ parent of
do hereby personally, and on behalf of my son/daughter absolve and
release.the school officials® the FBLA chapter advisors, and the
business p]ace where my son/daughter is working from any claims for
petonal injuries which might be sustained while he/she is enroute

to and from the Work Exper1ence Day and during attendance at the Work
Experience Day. .

.

Parent’'s Signature _ Student's Signature

L}
Address ’ ~

<@
Telephone !
v
\ '
N
) !
. 6w

1

$*



" members

OBJECTIVES

*--tQ instill in the members the realization that public services are not

It can be developed as a series of chapter programs or class projects with .
mempegs reporting to chapter meetings, Ca
‘ . z o t . ! T
MATERIALS AND METHODS , . ' )
. 1. Select a committee of mepbers to work on this activity. - .

. > * Chapter 16_" —
* COST OF PUBLIC SERVICES R
T By Elizabeth Cliburn .
» s N . . g
TARGETS ) - .

ECONOMIC CONCEPTS  ©

opportunity costé
private, public property.

free. . s

--to instill in the members a sense of pride in their community by making -
them aware that because vandalism destroys public or private property and
requires money for repairs, every citizen shares the résponsibility to care
for public property. .

--to develop character, prepare fonuseful citizenship and foster
patriotism.* e ¢

--to encourage members in the development of individual projects which
contribute to the improvement of home,.business, and community.* °

' ,
I3 ‘ -

DESCRIPTION . ~

€

admission charge to the parks and.no fee to chec out a book at the public
library. Students need to’be made aware of .the fact that every public ser-
vice is an-ekpense to them or to their parents.through the payment of taxes. «
Thig project/activity involves an in-depth study of some public service.

Many people feel that,.public serviCes;aré free tz them since'they pay no
a

2. The committee selects a publie service to study. Suggested public _
ser¥ices include parks and recreation programs, libraries, hospitals, school <.
systems; .water and sanitatiofi.department, city or county government, police,
fire and hed1th.depagtments.

.0
.

*Offjcial FBLA’goéls from the FBLA NATIONAL HANDBOOK, p. 5.

SR 7'15 129 -
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3. Invite offitials of the“seletted public service to speak at a
chqpter meeting concerning the costs of initially beginming the service, -
¢ maintenarice, employee salaries, financing for the service (federal, county,

0

or city funding), equipment,¢and for legal; acgounting, management, and
research services. : .

4. Have an official compare'the initial cost df maintenance of a
service such as a particular park or the tost of a particular employee's

salary and today's cgst for the same service or item. '

5. Find out the initial cost®of a public building such as the court
house and compute its current value. '

1 6. Consult the annual report of‘p£penses for city and county govern-
ment ‘and obtain a speaker to come to a meeting with that information as
a chapter program. )

J. Obtain copies of city and county governmeﬁt budgets afd study
them. . . ‘
o : —
8. Consult the head of a public service area and investigate the
sdurces of funds for that particular service. Students need to be aware
that not all funding comes from lotal or federal taxes. License fees provide
part of public service funding. . ,

«

.. 9., Investigate the cost of running the school system. Invite the
supgrintendent in for a discussion of the cost’ breakdown for maintenance,
.salaries for teachers and personnel, transportation. food services, utilgfies,

»supplies, and textbooks furmished to students and al¥1 schogl personnel,
legal fees, consultant fees, inservice education for faculty, etc. Hav
the superintendent break down the cost of running the school for one daa
or the total.cost of employee salaries for one day or the utilities fo
the school. system for orie day. The superintendent could also discuss sources
of funding for the school system. Other possible topics for discussion
might be what one student's absence from school for one day costs the school,
vagdalism expenses for one year, or the of2 to the school system of stolen
_or Unreturned books from the library. An~extension of this activity could S
‘be encouraging members to investigate ways that thé school might cut costs.
A vandalism cost awareness project might be used. .

. 11. Establish an e%change-program with ctég or county government.
FBLA members:.would exchange places with or work Yeside or for city or cqynty

government officials. :

XY

* EXPENSES _ : " ]

Expenses will vary according to the type of activity but Tittle expense

will be incurred. If a speaker is invitéd to the chapter meeting, this

woulfl involve the purchase of a gift. If the exchange program were atteppted
as an activity, stationery and postage expenszf would be incurred,

139
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SUPPORTERS B .

City, county government officials a .

school administration ‘ .

i ——\ ' D co ¢ .
5 . s
FOLLOW-UP AND EVALUATION e . .. R

/

If the school system segment is chosen as the chapter's activity, study
the costs of vandalism the year prior to your program and then for the re-
mainder of the school year-and see if there is any significant difference

in cost. This Would be a good eva]uat1on of the effect1veness of this ,
activity. N . .

. - '
Consult the v1s1t1ng off1c1als for their opinions and eva]uat1on If the

exchange program is attempted, construct some type of evaluation form for
the cooperating city or county government’off1c1a] to complete on the per-.
formance of the member with whom they worked for a, day.
- : : )
.' :‘ . - ‘L"’(‘ -

*0fficial FBLA goéﬁg from the FBLA National Handbook, p. 5.

+

- ) ‘ - N
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'ethagter 17

L} ) ‘
* " '« (' FREEENTERPRISE CALENDAR °
’ _By Mary' Ann-Gomer
o * " \ *
- » | B irl" é " ' “-
TARGETS L . R P B
€ * < . -~
memberé§_ T ' e
community : ‘ . v
(;\ - - N \
ECONOMIC CONCEPTS ) ) .

Any of the econom1c ‘concepts may be used 51ﬂ%e different facts or ideas

may be selected.
\ ‘

OBJECTIVES | o B

"--Al1 target groups w1]1 use calendars and thus be-made aware of our ed/ho-

mic system and simple facts about out economic system.
--Chapter members should be able to "se]]“ local businesses on-FBLA and
support for the calendar project:. .

--Chapter members should be able to improve mahagement sk1lis, through
planning and céordinating the prOJect

- )

£

DESCRIPTION

¢

In this pc03ect the FBLA‘;hapter will prepare FBLA Free, Enterpr1§L Ca]endars

to distribute throughout the local commun1ty Local businesses will sponsor

or co-sponsor a month in the calendar. - A picture of the business, its loca-

tion, and type of product/services may be included along with free enterpr1se
-facts and fdeas. , ) A N

© . N

Calendars may be on one large sheet_to bé used as a wall ca]endar3 or the
flip-chart type, or printed on fabric that would be suitable for use later
as' a d1sh towel. . . .

\ - s ¥
Comm1ttees would work'on the various segments of the. project. Their joint.
efforts would then result in a final product, the calendars, in which they o
can take pride by distributing to the commun1tx as a public serv1ce or offer-

t

ing to the community for saﬂe .

METHODS AND MATERIALS N p

1. Gain support and approval to prepare FBLA Free Enterpr1se Calendars
from the~proper authorities such.as pri@ipal, supq;1ntendent etc T .

-

L . | 132, T
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>

2. The FBLA Free Enterprise Calendar Project should be presented
to the chapter members and voted upon. The chapters should determine the »
type and size of ca]endar to be printed and whether the calendars will be ‘ .
\ distributed as a pubTic-service to the community or offéred for sale. -
. 3. The chapter president should identify the needed committes and
appoint members to serve on these committees. (Printing, layout; photo-
graphy, adver&ising, distribution, etc.) B .
L]

&

-~

4. President should, with the'help of the adviser, .serve as coordimator )
of the project. Hefshe should instruct each committee chairperson to report
- progress to him/her weekly. - N

. 5. The president shotld mail a letter of introduction to each prospective
business to tell of the- prOJect Also included in letter should besa date .
to expect a member to come and talk to the manager about the project: The
letter should be typed on FBLA stat1onery or. school letterhead. The chapter
adviser should sign the letter alsd 'so that ‘the businesses will realize this
™ prOJect has the proper support from teachers and the school adm1n1strat1on
6. The Advert1s1ng Comm1ttee would be in charge of meeting with the o
prospect1ve businesses to tell of the prOJect and getting the sponsorship .
needed. This group should effectively "se11" FBLA to the businesses. The
Advertising Committee would determine the number of calendars to be printed «
and the cost of spcnsgrship to each business

7. The Printing Committee woyld be in charge of 1nvest1qat1nq the
* total cosf of printing the calendars and possibly the cost of putting the
alendqrs tpgether if necessary. If a flip-chart type.is desired, the comm- ‘
ittee may wish to assemble the caTendarS'tegE§h£r themselves by using plastic
ringsﬁpr p]astic spiral bindings. , .

9
8. The Photography Committee would be in charge of investigating the
cost of photographing®local spon$oring, bus1nesses and making arrangements.
Sometimes a chapter may have a ta]ented photographer among the membership,
and this photographer could be of service to this comm1ttee and the chapter.

9. " The Layout Committee would organize bus1ness p1ctures, free enter-

. prise information and other itemd to be included on calendars for each month.
< This committee would also select-and design a cover for the calendars. This
cover might include a history of the local FBLA Chapter or K p1cture of the .

high school, etc. L "\' .

10. The Distribution Commlttee ‘would be\lg_charge of distributing . .
_the calendars tg local businesses’ and others in the community. " If calendars ’ L/
are to be offered for sale, this committee would take orders and be in’ charée
of delivery. If ealendars are sold, the qua11ty of the photography’ shquld

be good; and the theme shou]d emphas1ze the econgmic contribution-of each -
part1q%pat1ng firm. , i
2 11. The Advert1s1ng Comm1ttee should prepare thank-you letters to

the:participating” businesses for their support at the end of the project.

-
. 1]
°
.

4
" @
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12. If this project is strictly for FBLA members, you might feature _

' a member or two per month and Tist the dates of the FBLA events for the year.
) In this case, you might prefer this calendar to be on the school year basis.

/ | .

%

_§ EXPENSES

Two Approaches: ' ‘ i «
1. Businesses may fund the entire project through sponsorship. In , o

. “his case, the Advertising Committee would determine the cost for the project
. and divide the cost among the businesses to be represented in .the calendars.
2. Businesses may contribute to the prpject, but calendars would be

sold for profit. . ‘ e

N | i

»

" SUPPORTERS 9
K .

individuals’ . S , ' ,
groups e
organizations whose support . _
should be sought : ) .
school administration - < i

PUBLICITY - .
‘ If calendars are to used as @ fund-raising activity, special advertisements
. could appear in school newspapers, local Jiewspapers, on the radio, and in . ¥

handbills in conspicuous places in the munity.

~

N -
If calendars a}q pube yEed as a public service, all” the above media may

be used. - .
3 2 .

TIME, FRAME L \ ' .

Chapter president should present the project idea to the membership for a .

vote at the September meeting. The president should also select members
for the needed committees at this time. “Members should decide upon the type
<and size of caléndars and also whether calendars will be sold or disgributed

as public service. -~

The Chapter President along with the adviser should secure permission from
the proper authorities by the end of September. Give these school authorities
*as-many details about the project as possible at this time. .-
- . - 'y
Letters should be mailéd to prospective businesses the first week in October.
The Advertising Committee should begin as soon as possible after the first
week in October~to find sponsoring businesses. . ¥ A

* ‘a ~ - ”
. Have the committees cymplete their assignments (with the exception of the

Layout committee) by the middle of October and ready to tdrn over to the

' . Layout committee. Thg Layout committee should have the projeet’ ready to
go to press by the first of November. S, . ;

The calendars should be distributed or'put on sale before Christmas break.
| 134
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Chapter 18
,,// WORKER-PRODUCTIVITY

By Frankie Buckman ’ ) T
and Shawn Grubbs

economic freedom .
meaning of free enterprise
free enterprise, and jobs ‘
economic sigpj?ﬁcance of small business
productivity - ) N

ECONOMIC CONCEPTS a ~\7;7" - '
) >

-—

TARGETS

businesses in community - F
members

“ - R
--identify the different businesses in the community and their economic contri-
butions to‘the community. ‘ .. A

OBJECTIVES

e

2]

--establish a closer relationship between actual business practices and class-
room situations. . :
*

wa J
This activity involves FBLA members Offering their services for one day as
office workers tg/local_businesses. This activity should help members become
aware of occupafions, the dytiés réequired of particular jobs, and some of
the contributions of- participating companies to the economy.

-
’

METHODS AND MATERIALS ~
In carrying out ngs nroEect, it is important to follow these steps:

1. If the chapter adopts.this project, a committee should be established
to manage the activity. This committee shquid-be rqsponsible for obtaining
a' 1ist of all the_businesses.ipsthe area to be covered. '

ik
° 2. A form 18tter should be sent to all businesse$ at least threz/deeks
in advance. This typing should be done by the FBLA members. [If changeés

of placing every member in a business are not.good, give priority ‘to senior
members and choose_other members to serve-on committees, such as typing.

Ty

-

*

) .‘ ‘13%§?£5>: "
o~ —

DESCRIPTION ' \ . e %

’




3

A reply postcard should be enclosed with each letter so that the business
will fipd it easy to return an answer. An example of this istalso attached.
- 6 R N
3. *As the postcards are returned to the chapter; the secretary of
the chapter would be responsible for majnteinifg a 1ist of businesses that
are willing to participate and the nuMer of students they are willing to
accommodate.. (Some will accept three or four, one or none at all.) .

4. Approximately one week before the activity is to take place, the » -

secretary should give one of the advisers the 1ist of participating busi-
nesses and the number of students they will accept. The advisers should
then assign the students to the particular businesses according to the
student's ifiterests and skills. : : . .

5. In order for members to learn about the businesses in the area,
it would be helpful to send a questionnaire with them to the businesses.t
Sometime during the day, each student arranges an interview with a business
official who can supply thg data. This should consist of: the:number of
employees, identification of employees trained at the chapter's school, *
ownership data, identification of employees who-were FBLA .members, the.total
payroll per year, state, local and federal taxes paid by .the business each
year, etc. A committee should be established for the preparation of the
Questionnaire and for tallying the results. :

{

6. On the day prior to the work day, the chapter or those members
who are participating should meet to discuss rules and procedures.- (dress;
hours, transpértation, manners, etc.). Each student calls ‘the business and
introduces himself or herself to the contact person and completes. arrange-
ments for a meeting place, etc. Some business®people are willing to discuss
some of the tasks the member will be performing.

> °
. 7. Since one-day employees are not very.productive, there should be

no charge to the business for this activity. The important aspect is that
members are given the opportunity to see how businesses operate. However,
some firms will want to donate money to the chapter. This money could be

-

. used fbr a Scholarship 4§und or some other chapter need.- , .

8. It is beneficial to the participg&ing members and chapter members
if a chapter meeting soog after the work day features member reactions. A
summary of data about the businesses is helpful. If a large number of members
participate, some organpized methEH\of presenting the information should be
worked out. S '

e

9. Written reports by pafticipating members may be desirable for the

committee that plans a chapter program or questionnaire summary.

1l
-~

.

EXPENSES ’

The expeﬁse‘of this project should be minimal. The duplication of letters,
thf.cost,of postcards, and the stamps should™be ;he only expenses incurred.

n { Ve
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.PUBLICITY

N -
>

The pub11c1ty chairman of the chapter should be responsible for news releases
and photographs to local media. In some communities, news ‘media w111 send
reporters and photographers to. the businesses to photograph students’ and
interview business people.

v

‘TIME FRAME

~

N

Th1s act1v1ty in its ent1rety shou]d take no longer than 3 to 31 weeks.

- il

FOLLOW-UP AND E¥ALUATION

~

On the day fq]]ow:ng the actua] work exper1ence thank-you letters should
be sent o each business that participated in the program. Included with

- the thank—you Jetters could be an evaluation form in order for the employer

to eva]uate “the chapter member s work. (Example attached)

MATERIALS

The following pgges conta1n materials which wou]d be helpful in managing
" this act1v1ty .

s °
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\.

I am interésted in participating in the "Office
Work Day" Project on February 1 , 1981. "

Please contact _ to set up the
arrangements.

I can use ’ . (number of students)

I am not interested in participating in the
Project. . S

Signed

Phone No.

NAME OF BUSINESS

-

; WJ:EEE
, s
Ll
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This letter is an example of a thank you letter that could be sent
‘ to participating businesses after the Office Work Experience Day.

J

3 ° Gentlemen: )

: Members of the Future Business Leaders of America would like to
thank you for part1c1pat1ng in the FBLA 0ff1ce Work Experience Day PrOJect.

A1l members who part1c1pated were very enthus1ast1c and felt they 1Qarned
a great deal about various office jobs in (your city). We felt this
project was a big step forward in the advancement of schoo]--commun1ty

> ° relations, and we hope each student performed with distinction.

We believe prOJects of this nature help our students because it makés
the learning process much more relevant and mean1ngfu1 to actually what
takes place in the business‘world.

-3

. Aga1n, thank you for participating and any contr1but1ons to our Scho]arsh1p
" - Fund were greatly appreciated. .
S1ncerely, R . . .
] &‘x
Project Chairman - . *
— v ' _
< v . . . '
. !
. : ¢ .
) . ! ‘ » . v .
A -
. - T r.
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‘Comments : e

+

This is a poss1b]e questionnaire that could be sent with each student
part1c1pat1ng~1n the project. -

- | : o
. QUESTIONNAIRE FOR PARTICIPATING OFFICES - *

- ‘ L - ‘ ; ‘ °
Business - ‘ . Student participating
, R °: : \ . ', “ » . .

Number of emp1oyees

How many employees received tra1n1ng in the local h1gh school bus1ness
department or’ggcat1ona1 centér? - v

Total payro]] paid .by business per year __ . ¢

Total taxes paid by business each year .

-
< -

- .~ .
. t
- ¢
7 -
. .

. ,’
2
L[] ’
.
o . ) .
K} e~ »
‘%‘
‘ &
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1 -
4 .
.
. L. -
‘ .
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- .- o, - N .
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3
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.
; “ - ry €
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] M
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.
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-
»
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ENRY
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I
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. This is an example of an evaluation form that can be sent to the
: ‘ participating-businesses following the project,

. ' \

L)
{ . —

- In order to evaluate the effect1veness of our program, we have prepared e
this evaluation form:for you to complete concerning our recent office A
work day experience. We would appreciate your suggestions, comments, : jﬁ“
and recommendations concerning our students. We hope that you will 4
return this information to us as soon as possible. We also appreciate =
your participation in this project and any help you may give us ‘con- |,
¢erning our program. Thank you for providing our students with this
oppdrtunity. “ .

2 .

- ~ ; '
EVALUATION FORM

- J

el

Participating Student(s)

. Name of Busnne;s or Office
o \ . ‘
Do you think the "0ff1ce work Day"'experlence was beneficial to the
‘ student? - Why?

~7

Py <o

What were the student's,strong.points? ‘

ma

' ‘What were the student's weak points? : . : - .

Do you think the school has adequate]y prepared the student for an

—office position? - ot
z ‘3 .
< hd . . . \ )
. - Retommendations, Comments, or Suggestions: . - ! s
. . < A i} /%
U . ) -
'
4& u “j
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Chapter 19 ™
;‘\
STUDENT DIRECTORY
FREE. ENTERPRISE PROMOTION

CBy Frankie Buckman
and Shawn Grubbs

?

ECONOMIC CONCEPTS

- v
meaning of free enterprise
economic freedom
competition
profit
risk
capital
productivity
advertising

-

TARGETS

" student body
chaptér members

OBJECTIVES
Upon comp]et1on of this act1v1ty, the FBLA mgember shou]d be ab]e to:

--clearly define the aspects of the free enterprise system.

—

--preparé'a directory that will be useful to the students.
.--examine the different ways for the p?eapa?ation of the directory.

--recognize the advantages of profit§ and the risk involved in earning profit.

©
-

--determine ways of promoting an activi%&.

DESCRIPTION N ‘

Th1s project is designed not on]y to teach FBLA members about the free enter-
prise system, but also the entire student “body. The prOJect 1nv01ves the

* publication of a student d1rectory wh1ch contains etonomic education. It v
can be carried out as a fund raiser or a school service project as descr1bed
here, member production of duplication masters or(camera -ready copy is assumed.
Other arfangements are poss1b1e, however..

142
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e

METHODS AND MATERIALS \J
- The following procedure should be followed to implement this activity:

1. If the chapter adopts this project, they must decide whether to ‘
prepare the directory themselves or have it pr1nted .If produced by the
members, the d1rectory should not be an expensive undertak1ng

2. Seyeral committees shou]d be established. One committee should
obtain a list of all students in the school. -Sources will vary, counselors
and principals are possibilities. Some students may not wish to be included
in this directory. This committee could be responsible -for developing a ..
method of identifying such students. A simple method for small schools would
be to send committee members to each homeroom session on-a particular day.
They could explain the purpose of the directory and identify those who w1sh
to have their names, addresses, or phone numbers withheld.

3. A second committee will type the directory. This should be the ﬁl
1argest comnittee. The best typists should be encouraged to participate.

An 1mportant note: be sure that all copy is typed in a single type.style -
‘*%nd size.. This is especially important if the chapter will duplicate the a
. directory or if a printer will prepare masters from camera-ready copy .~ X

. v .
4. After the two above committees have been established and the first”

comm1ttee has obtained a 1ist of all students, the typing can begin. It

is vitally important that a schedule be established and continued throughout
d the project. This committee's work should be closely coordinated’ in order

that no material be duplicated or om1tted FBLA chapter memBers should-be ~

+  recognized in this directory due to their efforts in preparing 1t (Examp¥é:

S e

an.asterisk could be placed by each member's name. ) o .
- L N .
5. After typing beg1ns, another committee should be appointed for ] -

proofreading. If the format and copy is correct, it should be filed. If . . .
~ the copy is incorrect, it should be returned to the typist. oL
" 6. A’committee should also be ‘established to explore different oossf-; '

bilities for producing the directory,. Should it be printed by a printer, . - .

or should the chapter duplicate it? If the committee thinks it should be . : N

sent to a pr1nter they should secure price estimates. If the chapier decides - .-

to print the d1pectory, a duplication committee should be established. The -

size and the cover design of the directory could be created by this committee.

® 7. To.make the student body aware of our free enterﬁ?1se system, por-
tions of pages can be devoted to educational messages. Definitions, quotes,
" pictures, etc., are included on pages with names\and addresses. A layout -
comnittee could be responsible for working the free enterprise mater1a1s

~into the directory pages. (Exampleg attached) - 1 hi BN
8. After all material has been‘proofread the duplication committee = ¢
can-begin. This comm1ttee can a]so be respons1b1e for co]]at1ng and b1nd1ng . Pt
' - & .
v . 9. Anogher committee shoqu be the promot1ona1 comm1ttee Posters " " s
should be made to be placed in the schools and announcements should be written ! .
to give o the school office if announcements are made dur1qg school hours £ L
through the intercom system : . , Dy e J‘)
| . -' * . R V./ . .
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33

". article could be presented.

- FOLLOW-UP AND”EVALOATiON"

InTits ent1rety, th1s prOJect should take 6-8 weeks.

10. . A11 members should participate in selling the directories when
they are completed. However, a sales committee might direct this activity.
The President could assign a few members to bé responsible for selling during
lunch, breaks, ballgames, etc., for a specified amount of time. Other details,

.such as price, whether or not to sell advertisements, s1ze,‘and format could

be directed by chapter officers or a steering committee.
s

-

EXPENSES

The expense$ of this project will vary. The costs be more if the directory
is printed wather than duplicated by the members. If the-members decide

to duplicate the directory, the school administration may permi
of supp11es within the department Even if the chapter must purchase materials,
this is a good learning experience. .The chapter treasurer or another member

could serve as the d1rectory bus1ness manager, who keeps records aqd makes
reports.’ : "\ - Y. f
PUBLICITY °

Q
The schoo] newspaper will_be an excellent source to advertise the sales.
Local-newspapers could take pictures of members as the sales begin and an
Be sure to mention FBLA's support of free enter-
prise and, Project Awareness. Posters and’ tHe intercom systém could be used
within the schoolsto advert1se the¥sales of the directories.

14

TIME FRAME T .

Y } 8 .-

At a chapter meet1ng, the members cou]d discuss the outcomes of the project. . )
Was it successful din reaching the entire student body? Have they commented

on the usefulness of.the direétory or commented on the free enterprise quotes?

Was the work invelved mean1ngfu1? Did the chgpter make a .profit with this

activity? . , L .

- ‘ . ;

Jhe fo]]ow1ng 1s a list of quotes, statements, def1n1t1ons, etc., that could

" be used on the pages of the directory. = e

»' ' [ |
Free Enterprise has. nothing to do with politics, nor wdalth, nor class. It ¢
#& is a way of 11v1ng in which you, as an individual, are important. .  C

_Free Entérprise is the right to open-a grocery store, a gas station, or farm.

"If you want to be your own boss, change your job, or if you don't T1ke the
man‘you—work for, you can.

Free Enterprise is the right to lock your door at-night.

Free Enterprise.is -the right to argue. . B

" Free Enterprise is the right to save money if you want or b]ow it on a good

e

time~if that's what you prefer.

Free.Enterprise i% 1ook1ng on-a policemen as someone to protect you, on a
judge as a‘friend to help. you. .

_free ‘Enterprise is the r1ght to ra1se your ch118ren as you think best

1%’144 | .
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.%ree Enterprise is the right to speak freely about anything ydu wish. .

Free Enterprise has noth1ng to do with how much money you have or dom*t-have,

nor whatiyour job is or is not. %
Free Enterpr1se means the right to be yourse]f instead of some name]ess
, number in a horde bossed by a few.

Free Enterprise is the sum of many little th1ngs--but how m1serab1e you'd be
if someone stole it from you!

Free Enterprise is the system-we must resolve to preserve and protect.

Free Enterprise is the measure of the kind of nation we are that we can solve
problems and provide opportunities. We can do so because of the energy
and dynamism that comes from our system of enterpr1se which is a un1que
combination of persona] political, and economic freedom.

. Free Enterprise offers us CHOICES.
) Whether we know it or not, Free Enterprise is a part of our everyday lives.

Free Enterpr1se works because competition works. o

Free Enterprise is the backbone of our political system Without it, demo-
‘crack could not survive. . :

In the Eree Enterpr1se system, the emphas1s is on freedom.

N Free Entér3r1se . . . It's what America's all about.

Free Enterprise . . . regulated by competition, fueTed by incentives or’
“rewards, sharing in 9ts successes. ‘

Man mugt have the right of choie, even to choose wrong, if he shall ever

¢ fearn to choose right. -
Free Enterprise.. . . It Works . . . Because we do!
Free Enterprise means tremendous benef1ts when individuals are free to
. . . manage their own affairs.

*Free Eriterprise includes YOU!

Free Enterprise means cnoosing your owﬁ\Yucation- m0v1ng from one piace to
ahother, changing jobs when you wish, and spend1ng your earnings any way
you want.

\ Free Eﬁterpr1se . . . The Way America Gets Things Dore!
I Free Enterprise is the most active and product1ve society .of our t1me--1ndeed
‘”' of any other time known to history. . ,
" As long as we are a democracy, we will be governed by the consent of the
majority who take part.

The consumer's power of choice--the decision to buy and.to choose between com-

peting ‘products--is decisive in guiding the market system.~»

Other examples can be found in the’ “Free Enterprise Messages" section.of this
report. \‘ ; . .

I v .
- EY
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The prOJect will consist of.a pre- test fgr consumepg, a n%actual taste test
LAnd a post-test. 7

cor others cdu]d be used . ¢ » N

’
" :u' ‘ 4 “J ’ §

Chapter 20 ' . A

wﬂ . . ) . «
\ ' ADVERTISING AWARENESS
By Frankie Buckman c oL "
. ang Shawnh Grubbs o ) . .
ECONOMIC CONCEPTS. . - T

IS . . . . -

awareness of advertising as: it relates to the free enterprise system. - *{

©

s

OBJFCTIVES, -

] * ‘ s

--fo develop an awareness of advertising in"our economic system.

--to create ann1nterest in adyert1s1ng and its role in the free enterpr1se

’ °

system. . - . L W
o . [ S . , ° xh‘ R . . . ! - _
. R . ﬁiﬁd‘. . * IR ’
TARGETS - o Y ' ' i
R4 Q’W .o ) N v . 3 P
all ages n\th1n a commun1ty§dr schoo% b 5? . IR L
' <. q 0. ib » G A" ;0. 3 ‘ : &7 ,
DESCRIPTION ) 3 .
- > 0"(4 B 3‘ R
Survey of consumers of a particular food product'wf%ﬁﬁnta tomm n1ty or school -]
involving brand preference and buying habits. The re5u1;§‘ef/¥he survey - : '
will be publicized. .o 7 —
! ‘ hd id - ™~ ~ -
<P ” ) v \

METHODS AND MATERIALS L - l
¢ ’ .
This project can_be carried ‘out within a schoo]é;r at a shopp1ng mall 1n )
your community. SEVeral committees will be needed to carry out this project.
i . % . , "\7 -
Films, guest speakers, or d1scuss1ons on advertisjing may be used Q;fere project ¥
begins to acquaint members wah the role of advertising iQ our economy.

L] ~

1

First, determine the prOJect to be used--one that ds popular; easy to : y
handle and conven1ent, such as potato chips, Corp.chips, etc. Then select - -
séveral popular brands which can be purchased locally. Us1ng potato ch1ps
as an example, brands such-as Lay's, Munchos Chesty, Gordon's, Charlie' s,

Brown bags or other conta1ners, properly labeled “A" ngr, MC", will be’
needed to condeal the brand names of the products.

)

o

-~

o s 146 . S

-
’




o ) » -
¥ ..
* . w . -
M ('Y e
Y A

~ 3+ Jables and Ehairs wi]] be needed for using during the survey. )
- A time frame should be planned for the actual survey. One day, two days, . ‘
a week, etc. depending on the .chapter's involvement and goals. .

o

Permission to survey in school, §hopping mall dr other plaoe_shouldabe

>

secured. ' P
Committee members will need to be oriented as to the procedures to follow .\',
_ when approaching consumer., etc. . \ > s - (\\

Write and duplicate a pre-test and a post-test.

‘During the actual survey, consumers should‘be approached, briefly explained
the project and asked to participate in the survey. If consent is not,granted,
thank the ‘consumer and leave them in.a.positive’'manper. If consent is grant®d,
invite then to sit at the table where ‘other committdé members will be waiting
to conduct the survey. ' . N -

’( .

The pre-test should be given first: - The member reading aloud the questions
and recording the answers for the consumer. (A1l ages can be used in the
survey using this method.) C :

/

After the pre-test is complete, ipvite the consumer to taste each brand, r
-encouraging them to.taste as much or as little as they like.

o0 . , . . - - ~ ) |

Then, adminicter the post-test, using the same method used in the pre- . i

test. ) . ‘
~ 4 > \ ) -

Upon completion, thank the consumer graciously for their time. Buttons,
pins,-or tags may be given to the consumer to wear to identify those:who .
have particjpated in the survey. ,This would allow the consumer freedom to .
shop after’ the survey without beiah app&gached the second tim§<~ .

s

A drawing for a°d00r‘prize hay be used. Consumers could register -for
" the drawing after participation: in the project. This would encourage in- .
» - Vvolvement and create interest. )

]
&

After all surveys are completed, clean up area and thank those who ‘granted
permission to use it. .

. . ) , - o .
_Ta]iy results and publicize findings. —- . L . .
Members could discuss findings and_realize the impact advertising has
on consumers at :a chapter meeting. .- : A . - .
* Mn exhibit which outlines the positive benefits of advértising could pe
displayed at the site. ' . P
) .' oo '. ) 3 Yy ' . -
EXPENSES - _ ' : ‘.
Money,wij] be needed for purchase of products. Amount will vary depgnd%pg . ? -
on size of survey group and length of survey. A 1ocay’.6\xs1’ness.may dona}e ‘ ‘
products and save expense. Containers may be borrowed from members to clt -” -
expenses. ‘ 5 ) '
. Fo Fa t
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‘ SUPPORTERS

' A
chapter members )
businesspeople may be-asked to sponsor the project y

by donating products to be used
community peop]e and other partﬂ?wpat1ng in survey

TIME FRAME

W111 depend on chapter's goals; one day, two days, a week. Planning and
1n1t1a1 contacts, as well as tallying the resu]ts will also be included.

 FOLLOW-UP AND EVALUATION t ) \£

The, results of all the surveys taken should be tallied as soon as possible
after the survey has ended. Results could-be publicized in local newspapers
for community interest. . :

S

Thank you letters should be sent to author1t1es and businesspeople who helped ,

with the prdject.
¢ -




SAMPLE PRE-TEST .
Circle the éppropriéte"answer.
{

1. What is your age?
= 16 and under

17 - 25 )
26 - 45 .
. 46 and over. { ;

2. What is your income?
$9,000 and under - -
10,000 - 15,000
~ 16,000 - 25,000
26,000 and over

3. When you buy %his product, which brand do you prefgr:

+

YA - “y
Lay's o Gordon's . - e Tom's

Other : ) Eag g

7

4. What brands are available in.the stores where you shop?
; .
Lay's Gordon's Chesty
“Pringte’s _ Munchos ° Ruffles

Other .

«
v

5. For what reasons do you buy this product?
oy ot

. Snacks

Entertaining. - ‘ o -,

Meal time . ' -

Impulse . .

) ’—;/// Other __. N

3, For whom do you buy this product most often? -

Self

, Children’
Spouse
Guests - ’ a
Other

»

Tom's

Charlie's -

‘r




SAMPLE POST-TEST

’/3. Which sample did you prefer
Sample "A" -
Sample "B"
Sample "C" .

2. What made you choose this sample?

~

«

~ 7

1

3. What is,your reason(s) for not choosing the other samples?

-
v

L.

7

o
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. L TAX $ERVICE PROJECT ,

. By Betty C. Nunn
and SudM, Carter

g

S i

chapter members / ™ ) .
students land/oy” adults in the community who want " -

short \form/tax returns prepared - .

ECONOMIC “€ONCEPTS *
“taxes, tax structure . ,
economic freedom - .

competitign . : )
uses of tax revenues > ‘ .
.economic - \ *
OBJECTIVES B . R :

Rt ¥ , . . '
--to learn to prepare accurate tax returns : ‘

--to understand the role of taxes in our society

--to recognize the importance of our system of voluntary compliance
-~to understand the role of the Internal Revenue Service

--to set up an income tax'service for preparing short form tax.

.returns for people in our community ,

--to learn the:value df{the economic freedom we have of eq&xging
in competition g o . *
o " ) h . P

* DESCRIPTION T

Since this project involves special and time-consuming instruction,

* participation shbuld be limited to members who are enrolled in a
class whose instructor is willing 'to present the materials. Scheduling
of the instruction must be coordinated with the remainder of the project.

*

Use the materials supplied to schools by the-Internal Revenue Service.

It will take approximately 15 hours to cover this material. This ..
material is free and you may order from the address list supplied

in the appendix. This material includes: . ' ’

student text . reference books™
farm™supplement .= Your Federal Income Tax
teachers quide . The Farmer's Tax Guide
films final examination

crossword puzzle on tax terms - ,




" After course material has been covered, let members fill out their
own or family member's short form tax return. »»——:>~<;;;:TA«

‘Set up an income tax progect where FBLA.members fill out short form : .
jncome tax returns for individuals in your community: Note: FBLA

advisers must be certain to double check these returns to see that

they are correct. This can be performed as a fund- rars1ng progect

or a commun1ty service project. : . - . -
Follow-up ‘of the project with chapter programs on sources and uses -
of tax- revenues\\the Federal budget, level of government spend1ng, .o ‘o
etc. R ' ‘

" METHODS AND MATERIALS -

1. A steering comm1ttee should be appo1nted to study this 5
project and make recommendations at a chapter meeting.

2. FBLA members should vote on whether‘to do this project

3. °‘Members should decide whether to use th1s as a money- mak1ng '-
act1v1ty as well.as a free enterpr1se acf1v1ty . ~

4. " Arrange for se]ect1on of members who w11] participate
and- for the necessary instruction. 2

o handle reTated projects. Some ideas °

. ik i
. are: T ’ < » “'l"

Prepare a bulletin board display 111ustrat1ng the var1ety of Ea
taxes we pay. (Federal income tx, State income tax, Sales tax, ‘
FICA tax, Personal propérty, tax, Real estate tax, Taxes on furs
and jewels, Admission tax to movies, basebalt games, concerts,

© etcs, Basoline tax, any others). .

. - - - - \

(8 a)
1>
'U
()
_.5
o+
!
(‘+
o+
(1
[}
(%]
o+

. " Collect cartoons to use in making transpareficies for the over- \\\
, head projector illustrating or expTaining such points as filing \\
- ~ requirements, itemized deductions, etc. @ ’ Y,

‘Check the 1ibrary for the amount and kind of informatidn

avai]ab]eﬁgn federal taxes. Report this information to chapter

members.” : . ) ‘.
Keep a notebook of any newspaper items about taxes that members

see during the filing period, A]l members should coptribute items e

_for. this notebgok. ia L 1
Organize a quiz-program: for two teams of three "tax éxpertS

These team members could be the six FBLA members scorﬂng highest

on the final examination. - The winning team could Be given the .

responsibility of befing in charge of-yqur tax service. These members

cou]d check returns after members hdve ‘completed them.

. " N . . i
. ' o. : - . ‘ . ' l
. . » . . . "!’ ; 1
|
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. Check prices charged by income tax preparers in your community. l -
‘ . After you have found olt price%, recommend to chapter members what
. 7w priges_your chap;gr should use in preparation of income tax returns.

?

6. FBLA members should.prepare indiyidual income tax returns

for themselves and/or. their family. S .

& 7. Prepare income tax returns for a fee. Teams of two may be
an effective way to handle this. Set your fees lower than the normal
fee in thé community; however, don't set your fees so low that is

causes resentment from people who normally prépare tax returns.

Consider the possibility of a cut off on the.number of returns your

N * chapter prepares--unless you are using this ‘as your major money-
o ¥ making project for the year. Advertise -your tax service by word
oot « of mouth, public address system at school; newspaper advertising; = +°
radio advertising, and flyers distributed at shopping centers. .
. Make certain tax returns are thecked and double checked: Mistakes o
can cause a lot.of adverse publicity for your chapter. 4

8. gaterials needled for projegt: Study materials from the
o ’ Internal Revehue Service; advertising copy; blank tax forms--avail-
able from Internal Revenue, Service offices and post office. ) ‘ .

+ .
N .
- ¢ - . . "
;.

o

- EXPENSE ( 2 : s O

Hy

) . . s

‘ B Very little expense is involved in this project. Advertising cpsts . .
: ._’\ can be. paid for from fees‘charged for preparing income tax returns... - N

> SUPPORTERS '

rs--must be willing to spend a. lot p?-tihe ihcorhqratﬁng

-

.o .. FBLA-Advize

‘ IR the ‘tax unit, into their classes. They must alsg be.willing to « ' \
. . check the completed tax rgturns; o :
( School‘aqministrators--must give approval for the project. ' .
. - . - \ - , . ‘ ¢
s .. T TIME FRAME . - o :

-

_IRS sends out all these materials at the same’timé. Instruction can’
start then. About fifteen hours will be needed for classroom instruction.
- Additional time spent on the project will vary according to“how many.
tax returns you prepare.’ - .

. ’ , . .
) FOLLOW-UP AND EVALUATION AN y -
- Have FBLA members fill out an evaluation’ of Yhe p?ojeet. ¢ .
Discuss benefits of the project at a chapter meeting. ; e
] ‘ : N - B
ke - +

e

i‘ ' - : | - .p5§3‘




2

— 3.

5.

6.

5

9.

8.

1

TAX SERVJCE -PROJECT EVALUATION
3 4 } ‘.

¥

Do you feel this project has been of benef1t
tQ you as an individual?’

a
L4 A\

Do you feel tnis proaegx has benef1ted our
FBLA chapter as a who]e t

Have you heard any comments about this projecti
“from other students and/or adults? -

Were these comments positive?
&F ‘ .

Wer& these comments negative?~

. Did you learn tbd fee] competent and.conf1dent
at filling out tax returns? .

Do fbu fee] you w1]1 be able to fill out your .
own tax returns in the future7

YES

NO

Are vour ‘attitudes toward taxation-more Dos1t1ve
since we comp]eted this project? ‘

Would you recommehd that this prOJect be. .
repeated again .next year? -

. ).:
b
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- — .Chapter 22

" CHAPTER INVESTMENTS A
, ) By Larry. Rowldnd < :
TARGETS "
g ' ' ~
’ chapter members . . - . ' ~ g
. . N o t A
ECONOMIC CONCEPTS - )
investments ..
profit/10ss : ;
risk
capital N ‘ o ’ .
supply and demand - - ) : N : . .
- . ‘ + : X . ’ R *’\
. LY .. . y
QBJECTIVES ~ ! o~
w (reate awareness about selected concepts“cbéferning investments and savings.
’ Possible monetary benefit to-chapter from -ipvestment. :
T [ Ao
" DESCRIPTION-, TN - <
\ This project invotves chapter or individual member investments in capital

stock of listed companies fn an "Investment C]lub" approach to buying stock.
To compare .the possible income and:risk factors, an equal investment in a
passbook savings account is made. Some brokerage-houses may be willing to

. assist the.chapter and to pay commission on transactions for the chapter.

1. The chapter should lTearn abolt stocks—and‘investing through chapter
programs. Progyam topics might include profit vs. loss; risk in investing
in stocks vs. gavings account; capital; supply and demand. . .

Use "You and the Investment World" as & sourcebook.” After one or
more programs‘on investments, introduce the possibility of a chapter project.

Co2. Ifs the chapter selects this prqjeétv\gpeggsesident.shou]d appoint-
a committee to manage the project. 7N )

e

3. Under the direction of the committee, the chapter will decide at |
a meeting early in the school year: whether each-member or the chapter as
a whole will invest; how much money to, invest; and a fund-raiser for investment

capital. . .

4,” Among the activities Which the committee should organize are: Select -
¥ list'of potential stocks and arrange for a stock broker to speak at a chapter

155
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meeting.
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3 r
5. At a chapter meeting, the committee will present a short list of _
potential stocks and a brief description of each. By vote, the-members select
one stock. The president appoints a committee to be in charge of purchasing
stocks and=another committee to invest in a passbook savings account..  _ ___ _

6. Make weekly progress report by posting the stock's results from the.
past week on bulletin-board. The president appoints a committee to be in
charge of this activity. ,Qther commiitges could research related topics
and repor;\findings via exhibits or chapter meeting_ reports.

) 7. This project might be coordinated with a business class unit on in-
vestments.. ) o ‘
8. Evaluate by administering questionnaire at a chapter meeting.

14 -

METHODS AND MATERIALS §

"You and the Investment World," avaitable from the New York Stock Exchange.
'Stock Exchange daily transactions (Wall Street Journal or daily newspaper).
Capita®. Money from fund raiser or individual contribution .

L}
’

EXPENSES ‘ o

Price of stock and number of shares purchased, Wil determine stock investment.

The same amount must be invested—in—a—passbeek savings account— A-fund- -
raiser such as 2 car wash on two conseeutive Saturdays may be used to raise

the capital for this project. s

SUPPORTERS .

! Y . I - 3
advisers - " o .
faculty members: support fuid raiser . 7
school administrators: approve of pnoject- . -

business & community  leaders: appear as gugst'speakers'
and support fund raiser® o ’ ‘
student body: support fund raiser I .
i - 3 - ~ ) .u T
FOLLOW-UP AND EVALUATION g - o -
Compare monetary‘résu]ts from amounts earned from interest on savings account ~
and the amount earned when the stock was sold. he '

Ed

. ' 0 . 3, h [}
Questionnaire given to students with investment information in question form.

7




‘ 0 | ) QUESTIONNAIRE O INVESTMENTS '

Ry et
<

J

A business owned by an individual is a’ ’ .
B ‘ » -

a. corporation : .7 :

b. partn®ship B - e

c. proprietorship ) ‘ .

d. _none of the above

S LN

A company pays dividends on shares of common stock whenever -

. the SEC requires such payments C ‘. o :

the price of stock .increases during.the quarter .,' e .- 7
the- board of directors decides to, pay : :

.
e . . \
- N .

Qo oo

A divident is money paid %? n . . el

bonds o .. -t
common ‘or prefe’[ed stocKs - = et -®
receivables A . -

.accrued taxes ’

e-New—York—StockEXchange T o -

Qo oo

it makes a profit E " . i . - .

provides the marketplace where hrokers represent1ngubuyers and sellers meet.
owns the stocks traded there , - o
sets.prices for stocks °

aon oar

-

Capital is’ o ’ ' S T

money used to .start or expand a business. o
dividends paid on stocks. . . )
interest on a savings account. L«
« @ city where the governor's office is located. .
P - ’ : ’

. . . . \
Our” economic-system 1is

Qo oo

socialism.

.~ capitalism.:
copmunism. )
none of «&he above. ) o . ) -

Qo oo

.” Bonds may be issued by . .

s ~t

corporations only.
the Federal government-only. ‘
state and local governments on]y :
all of the above. -

an oo
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b

-

8., When you are investing, ‘you shoutd

7

remember the risks as well as rewards.
always get- the facts about the company.
get good advice from a reputab]e broker.
all of the above.

-
»

.N9.- An odd lot is- .

2.
b.
c.
d

.

10. The "pf" following the name of

A ares : . .
usually 100 shares. ‘

one that pays low dividends
both a*and b above

¢

1
toa b

number-of shares traded

-~

a.

: b.

C.

*d.

ANSWERS
71 ¢
2. d
-—3. B

£ dT
5. a
6. b
7. d
8e d
<9, &
10. ¢

common stock . - e .
preferred stock . ‘ ;
dividend paid , -,
‘ e \ «
&
v 1 N
1 ’ * - . ) -« LY ]
:’ .‘ - e N . ° 1Y
. N
A x . s
¥ ° ¢ -
¢ ’ - -
- ) N o a h
> Y
, .

a stock means .

B 4
)
\
.
1]
.
*
o
a 14
.
‘ .
» 4 1
M ‘
<
, .

-
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Chapter 23 ~

P LY

LOCAL BUSINESS SUCCESS/FAILURE STUDIES

By Larry Rowland

* TARGETS T ]
.chapter members - A “ .
N
"ECONOMIC CONCEPTS . - |
meaning of ‘free enterpr1se . écbnomic freedom
competition . profit T vt |-
risk . ipvestment ’
‘capital - inflation N N
. taxes ) supply/demanrd ) T
jobs and wages - . advertising , ‘
‘ - »‘ ; i '.;“ .
OBJECTIVES - el " .
9 N .
© --to create an awareness of how our free enterprise system works. '

--to demenstrate the right to, succeed as well as to fail.

--to undenstand our economic Ssystem. e -
. :K, * s ( . .

DESCRIPTION - 2 - .

B

P

A.list of local business people with unusual- success or failure stories
may-be obtained from the local Chamber, of‘ﬁommerce or a memher of the
chapter&adv1sory board. From the list  6f names obtained, six business
people are‘chosen to speak on their success or‘failure stordies. The,
: successful business people can speak on what they did to succeed in pra
business. Those whd failed, on why they failed and what they, m1ght have
. dong differently. Use discretion in approaching peop]e who have failed.
Those who*have -recovered from fa11ure may | be more’willing to talk about
their faflures. , . ) '

1. A committee is appointed to obtain a list of names of local businesses
“with unusual or espec1a11y interesting histories. The chapter .
se]ects five or six business persons to invite for presentations 1n
a serie's of chapter programs--perhaps spec1a1 _programs.

2. A-.committee is appointed to prepare-topics about the economic aspects
of each business. A second committee prepares questions for the
chapter members tq ask the different speakers. A few standard -
questions should be-used for all speakers.

159

>

" 4159




-

g

-

EY

~

&

- ° i §

. n" . . , ¢§ t
'i'é s i\
3. ‘An arrangements committee obta1ns b1ograph?ca1 data about each ™~
. speaker and plans 1ntWoduct1ons for,_chapter meet1ngs Provision
( of information to speakers about th?‘chapter pr1or to the - :

"presentat1onW11| be—hetpfuly < ; ) ' — ‘
4. Another comm1ttee is respons1b1e for follow-up 1etters to participants. .
- -'a .
5. Re]ated act1v1t1es (spec1a1 research projects, news release . about
*  ‘the series, etc ) may be planned. - Rk ) \ T
) ’ ¢ - 4 . ' .’-'- T :\""’ - 4.\' . ) 4 : H :
EXPENSES ' T A e . a .
N Lo, <. \_‘ AL . .

‘G?A. ~

Letterheads and postage for co spondence

J » oS B S - \l' a
. . :' S ‘ [ X -
. . NES . . . - . N ., @ - .-"
SUPPORTERS : S b ) ’
. ' ’ LT A L o -~
advisers . o q;s’ Wow .
" sthool adm1n1strators = apprqva1 of prOJec L ;g:'< N
local chamher of cotimerce - selection of speakers 2® .
bus1ness and commun1ty leaders - speakers for the project .

{' ) .t Q. PO : ‘n f . ° ) l’
poBLICITY ., .~ . A -
competition in compet1t1ve events program (a member would be responsible -

for-a project report) : N ’ . ' ’
pictures for chapter scrapbook . * o
news releases to local media, including schoo] newspaper - .
news’ grt1c]e for Tomorrow's Business Leader
 TIME FRAME, W’ = :

v - ’
can be a cont1nu1ng project for a whole chapter year ’ -

) ) : -
FOLLOM-UP i o , ‘ <
‘Some” type of evaluation should measure the chapter s benef1ts»through .
]earn1ng ¢ . . -
SAMPLE QUESTIONS -FOR SPEAKERS* ' ' ’ )

1. "Can peop]e bé persuaded to buy th1ngs they don"t really need? Is theré .o
anyth1ng wrong with this? R

2. Is there a conflict between ethical behavior and the pursuit of profit? e

. . s
N .

*From PROJECT AWARENESS materials from the National office of FBLA-PBL, Inc

’ v o ' ‘ . ‘l') E
\7 160 S .
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»

3. What kind of incentives

" 4. Do workers share the’ of your business?

>
/4

How importanf is the pursuit of profit in your ]ife?

Many économically/successful people have aftain%dbtheir success by
working six and geven days a week or working 10 or more hours a day.!
Some have experienced ulcers, broken marriages, and other stress. Are
hese things necessary for succeéss? w1]1 you expect to enggpntegz

-

7. Does government's minimum wage law affect the number of emp]qyee§
© you have? . ./

@

8;z|dhy did you decide to go into this particular business? -
/ af ‘

. 9.

Do yeu agree that-most
them? .

gﬁQb]e work harder if more money is in it for

.

~

-

. JOf/‘Doe§ théwégnsumer always want what's good for him/her?

11. Té]] us your secret for success.

-
+

12. What is your opinion of the greatest cause of business failure?
L

N ‘ -

e

- k ~
A ‘<
. L4
& , s L4
. 4
— oo / .
' i
: PO ¢ R \\_/l
L -
t .
A ~
)




‘ ) Chapter 24
. - TAXES AWARENESS PROJECT
E By Larry Row]and §5
e . ’ [
TARGETS
% : N
chapter members
)
ECONOMIC CONCEPTS
taxes * 5
= tax structure
©° investment \ .
savings "
support of government
. . ' VoL . ) N
, OBJECTIVES ¢ ’ ' ' . ) .
--to create an awareness of the history of taxation in the U. S. .
. _ --to understand taxes as a source of gover-nment,,reveﬁue. ’ v
- i --to understand the magnitude énd opportunity for waste created by the

v " Federal budget. | /

"-to enable members to complete their owh tax returns.

a ’
. P

3 . «
) DESCRIPTION T e
- A committee is appointed by the presfdeht of the chapter to arFange the
showing of films and to prepare other chapter programs relating to taxes, o

The length of the anticpated project will determine the number of activities
- that is planned. This could be a ‘year-long project,

. , Members work “through study guides provided ‘under the UNDERSTANDING TAXES
' program of the IRS. If large numbers of members are in a class where
tax information is provided, this might be done as part of a regwar

class. . \ )
. N ‘ . Y .
Chapter programs.might include: an attorney to speak on government's
role in taxation, a CPA to speak on the responsibility of keeping . .

-




-
&

accurate records; a tax service representative to speak on the prepara-
‘\\Qp of tax returns.

Depending upon m%mber knowledge of taxés through th1s and other
prdjects, a related community,senvice or fund ra1s1ng activity might
be planned. (See Chapter 21) N .

Members plan.one or mare work1ng meetingd in wh1ch they prepare their

own tax returns.

As the pr%Ject progresses, remember to send thank you letters to those
who participate in the project..

-

[
-

METHODS AND MATERIALS

UNDERSTANDING TAXES series, }RS (Call nearest IRS off1ce X,
YOUR FEDERAL INCOME' TAX, IRS
(For rural schools, the Farm Supp]ement 'to UNDERSTANDING TAXES would be-
he]pfu] ) - .
Films: ‘“Mone Ta]ks" — .
' "What' Happened to my Paycheck?"
. "The Subject was Taxes"

°

v

TIME FRAME B

Three'to four months; longer if chapter interest is maintained. T~
. e ¢ ) . »

s N
RELATED ACTIVITIES '

Al
5

A pre-project taxes 1nformat1on po]] among members, in the schoo], or
in the community .

A post-project survey or exam to measure members' learning. -

FoT]owlup evaTDations of'éach‘portion"dtuthe profect.

*fhought- st;mu]at1ng speakers or debates on tax-related topics: "Is
the preperty owner overtaxed?," "Should the Federal .Government Have the
Right to Use Social Secur1ty Taxes CoTTect1ons for Soe:a] Programs? "e

s

tc.

£

£

h




Chapter 25

FREE ENTERPRISE FAIR

By Char]es M. Ray

"This act1v1ty description is based on the Free Enterprise Fair at
Bow11ng Green, Kentucky. The fair is‘a two-day, annual event and °
is sponsored and managed by individual faculty members at Western
* Kentucky University; representatives of area businesses and industries,
“professional and. trade associations, and the local chamber of commerce.
The fair has been conducted for six years during’ t Tast week in
September.
A specimen copy of the program booklet.for the fair may be obtained
by writing to Free ‘Enterprise Fair; 514 Grise Hall - Western Kentucky~™
University; Bowling Green, KY 42101 Ask for a copy of the most recent
fair program booklet. LN -

E]

TARGETS

-~

‘Secondary School Students within a 150- m11e rad1us of BowT1ng Green,
Kerrtucky,

College and post-secondary students 1n Bowling Green and the surround1ng
area

The General Public in Bow11ng Green, Warren County and a seven county
surrounding area . .

z

ECONOMIC CONCEPTS

Any concept '
The following concepts/1deas are stressed:

Compet1t1oh . Productivity .
Risk ) ST Responsibility
Cost of Government Regu]atlon to " Enterprise
Taxpayers and Consumers .
~ Profit-as an incentive Ownersh1
Profit as.encourageément for innovation Rule of an
Economic Impact of Jobs on Community
ntrepréneurship ‘
eedom of Choice

Relatjonship of Individual Freedom and

Freedom of Enterprise ~
Contributions of various 1ndustr1es to
' economic system

1651~v54‘.
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-

~of exhibit space, program advert1sements, -and banquet tickets.

* General Session and Keynote Address

OBJECTIVES
--t0 increase understand1ng and awareness of free.enterprise foundat1ons
. among the target groups. -

--to prov1&e a “Forum for discussion and debate of economts/issues.-

+  ==10 de@pnstrate the value and contribution of thexbus1ness commun1ty

through jobs, taxes, contr1but1ons, and philanthropy.

—
v

--to highlight the advantages of a free enterprise economy‘as related
to alternative systems. .

- ’ . . s
* ©

DESCRIPTION : :

. Under the theme "Free Enterprise--The Way America Gets Things Done,"

the“fair is managed by a steering committee comprised of educators,

business people, and students. A chairperson and two co-chairpersons

for each maJor;act1vf%y make up the steering committee. Sub-committees,

for gach maJor activity may enlist additional members. The steering e
¢committee is led by general co-chairpersons, usually one educator and

‘one business person. There.is no paid staff. A1l work is vo]untary

The year-tong project is financed from revenues generated by the‘sale-

The fo]Tow1ng list of sub-committees and the brief exp]anatory notes
suggest the magnitude of the two-day event.

» 5

Activity Committees N -

A «

¢
¢

' *

An evening session, open to the general public, featur1ng a well-known
advocate of free enterprise. Keynote speakers have included President
Ronald Reagan broadcaster Earl N1ght1ngg]e columnpist Jack Kilpatrick,
end economist M1ke Mescon. . - . o

I N . S
Exhibits - ’ ,

5 . . ¢

3

. +

Businesses, industrial compani'es, professional groups and student
organizations construct educational exhibits which depict economic
concepts; some facet of a free enterpr1se economy, or the contributions
of thq‘exh1b1tor to the local économy. These exhibits are not trade-
show exhibits. Up to 20, 000 pEOple have viewed the -70 exhibits at » o
a single fair. Exhibit space is sold and_ a.compittee works with , - ~ :
exh1b1toqs in plannning and des1gn1ng exhibits. ' T

. L4

. , ’ . ) e
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"

Lecture Series

o o

Four or five lectures are conducted by corporate executives, small
business people, or professgona] lecturers. Firms whose executives
have lectured at the qur include General Motors, Hospital Corporation
of America, Eaton, FMC, Colt Industries, Firestone, Western Kentucky *
‘Gas’, Wendy's, Jerrico, Ball_Corporation, Flowers Industries, and

CBS News. Area high school and college students are the major audience
for the lecture 'series. The lecture hall seats 750 people. More than.
half of the lecturers have spoken to capac1ty crowds

Executive/Student Fdrum , . ) " . -

2

College and high school students are invited tgéhéve lunch with area
Tbusiness executives in small groups. Students ask questions and discuss
issues apdwconcerns with the business men and women. .

Educator/Business Banquet -

* ~ak
[¥ -5

Area educators from all levels and bus1ness peop]e meet for food, d1a]og,

and a formal presentation by a speaker familiar with the needs of educators

and committed to- the inclusion of gqonom1c concepts in the schools.

~

The Great Free Enterprise Debate

The University debators and business people, public officials, or other
interested parties conduct a parliamehtary debateé on a cyrrent issue,
such as the FeHeral Reserve's inter®st rate policies, govarnment-financed
medical care, and the social’ security system. The audience participates
by sttting on the side of the auditorium occupied by debaters whose
side of the issue they share and moving if the debaters succeed in
chang1ng their persuasion.

4

Entrepféneurship Series

Sugcessful Tocal entrepreneurs video-tape their "stories" for presentation
to student groups and the general public. Following the final video-tape
presentation, the business peop]e appear at a "]1ve" panel d1scuss1on and
question/answer ‘series. ) -

. . *

Film Festiva]

ﬂ

At intervals throughout the two days educational films are shown. Titles
have included Libra, Chickenomics, The Second Battle of Britton, and the
.Kingdom of Mocca. . Some films are scheduled especially for high school

groups. ° - . ' K

L)

L . e
166 .

167 1

VA




“topic- Cash prizes are awarded tosthe top three winners.

. (budget, accounting, all financial activities) . i}

(] ) . )
4 ) M . -
% ' VT
" - . )

Free Enteﬂarise Essay Contest
* . i - . .
Area high school students write themes about a free-enterprise’related
Winners, their
parents, and their teachers are invited as guests to the banquet.
. ) i

Employee Night - _ g ’

S

Spgcia] programs “for all .facets of the fair (exhibits, lectures, films, |
eté.) are phanned for employees of.local business and industry who attend

the fair after working lours -on one of the two days.

¥
2N T .

St B
Supporting Committees -

Finance

Program
~ i

(publish descriptive booklet, including schedule
free-enterprise messages, and advertisements)

] A

of activities, sponsored

Advertising v

(sel1 program advertisements)

Public Relations °

(arrange all media coverage, luncheon and accomodations for broadcast
arid print- media, press conferences for visiting dignitaries, purchase
paid media cpverage, encourage public service announcements, print

public relations pieces)

—_ -

v .

Education . - - _
(pubTicize the fair among secondary school teachers, administrators, and .
counselors; conduct the essay cqntest) .

Hospitality-
(arrange hosts and accomodations for out-of%;pwn lecturers and other .
participants) L , A \

ey
>

2
»” . N . ] K .

| : 167 : |

- 168‘




\

Ph}sicaﬂ Facilities and Transpor

tation’

(schedule physical facilities fg
bus service from a nearby shoppi

\

o

”»

r all activities and arrange shuttle
ng center where parking ,is adequate)
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1

OTHER PROJECT AND *ACTIVITY MSEAS | '
S

Assign members to "shadow" (follow continuously) a business person

Shadow Project o

for one or more days. Various activities can be bU11t around the

sthings -that they learn. (South Hopkins (kY) FBLA).

- R .
) - .8

Business Appreciation Banquet - «

>

Bus1ness 1eaders and/or chapter supporters are invited to a meal © -

and to answer member questions about their successes, failures, and Lo ,
prob]ems. ’ ’ ¢

Market Surveys and other jobs for business community. - ' %

Deve10p1ng 1nstruments and conduct1ng surveys, aids members 1n

deve]qpqng understandings. (South Hopk1ns (KY) FBLA) ,
¥ ‘ ) .
Incorporate . -

- rl - -

.Chapter or business can form a legal, profﬁp,making corporation,
sell shares, and conduct a busi@ess.!:(Profits, Inc., a corpbratfon

operated by members of ad egohumics‘c ass at South Hopkins High

—
-

. School, Nortonville, KY)

: T \ :

Public Exhibits . .
< - . C s 7
Construct exhibit with free enterprise educational theme at a shopping
mall or busy office complex. . )
, t v




Publish a Book

Wr1te and illustrate .children's book. Distribute to elementary
grades and.tonduct a read1ng program.' Include basic economic

°

- contepts in materjal.:

Statement Stuffers

4 he - - " . - op l. .‘
Writé or secure economic -education leaftets for distribution with

local bank statements or utility bills.

[N

School Assembly Progfam

Plan an economic education program or speaker for an all- student g
assembly program at your school. Qua11ty must be good and plann1ng

mus t bé complete. (Butler County.H1gh School, KY) o

~

' TV/Radio Spot o ,

Produce or purchasg a TV spot with a free enterprise message (such
s "Paper Boy" spot available from National FBLA-PBL and Ed McMahon

tapes available from Field Services Division.)

<

Film Production

NS

B . L. . . &".. -:
Produce a motion picture or video-tape film around a free enterprise
a\'

fheme.” Arrange for showings .to sghool groups, civic groups, or at

LY

a shopping mall (South Hopkins (KY) High School).

N .
Chapter Research Projeck R . N
Engage members in researching'supply/demand or economic jmpact created\.
y by a 10c511y produced or.familiaf product, Report ?eéu]ts\as a
- ) chapter'programﬁor to séudent or civic grohp: w0 . ' '
, Value of a New Job Project . . T
T‘ l.'Ask 1oca} Chamber of Commerce to assisi thg’éhaftér in determiniﬁg
. the “ripple ef%ect of a new businesé or industfz’that Ereates X
el LA .l S
B N o
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“ . ) -

v

number of new jobs in the community." How many other jobs will be
created in retail and* service businesses? How will city or county

tax revenues be affected? - : >
-

Standard of Living Project

Increase chapter or public awareness of U.S. Standard of Living
by activities planned around "What's the Difference?" data avail-

able in teachers guide-from National Federation of fndependent

AN

Business, _or compare current U.S. data with 100-years-ago data-.™ -

Puppet Shows and Skits

Any economic concept can be deve]éped'into a puppet show or skit

,for elementary students, civic groups, or professional organizations.

v -
Floats

Parade floats with a free enterprise theme. are good community
- »® : :

education devices.

E.Q. Test

Test the public, a school group, or other ordanizations on their

*

N

economics quotient, using'facts about'bercentage of profit, cost

. of government, and comparative standards of ®iving.

Entrepreneurship Series

I%ﬁ§ehoo] has video taping equipment, tape interviews with local

>

"business people. Review details of theirjstarting businesses,’

finances, difficulties, prob]eﬁs, reward$. Use the -films for

chapter programs, as a service to classes in the school, etc.
54

A program can be builﬁ/éFgund the. showing of the films followed

by a 1ive panel fiscus3ion among the business peop1e,invo]véd.
- @

Audio récordings and slides could be used if video tabé is not

£l

\

possible. (Resource person: Dr. Larry Finley; Debartment—of

- 171
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Management and Market1ng, Western Kentucky University; Bow11ng

Green, KY 42101 Dr. F1n1ey has condmcted such a program as a

/

part of the Free Enterprise Fair 1n,Bow11ng Green.)

) ¥ . - h
" . .

Highlight Local Business IR

° . .

,Numerous methods can be used for chighlighting and\explaining the

- . . Y
nature of local pusiness ventures:  slide shows, bulletin beard

displays, pub]ig exhipits, media spots, local broadcast Zgograms,

and other-applications may be ‘deyeloped as.independent\ “tivities

_ or as parts of larger projects. Members who engage in siich activitfes

Brainstorm

AR,

TERY h - . vx .
should remembér to look ;for the educational eltement in ‘such activities.

v

Stress the econdmic'princip]e that you will undeMstand more fully .

because of participating in the activity. ‘ -

@

Your chapter may w1sh to condutt-a bra1nstorm1ng sess1on +te come-

up with possible act1v1t1es. "Here are some 1deas to get you started.

-
e = -

Speech contest . o
Organize.a business N
Produce a video tdpe .
Record conversations with. . . about . . . ‘ r
Produce a,skit -, . T -

Tell 1oca1 business success story

Produce aids for elementary-school teachers ,
Plan a program for e]enentary schoo] students

kits . oo
Poster contests - . cte , A
Public polls = - - . :
Debates <« ' -
- Produce 1nformat1on leaflets for grocery bays, bank statements,
utility bill ma111ngs, restaurant p]acemats gte. . .

~ Bumper sticker
Organize "Executive in the Classroom series
+ Study cost of public servjces : ke
© Study resu]ts‘of profit,ihcengﬁve e .

&

%
o

Compet1t1on and' Your Act1vnt1es o

. - .

when you plan a project stress ‘the’ 1earn1ng that will take'p]ace .

among your target group, but remember that you. can enter your proaect

F:




report in competitive events. Somé'suggestions: document every
" facet of the ac;ivity‘by, keeping.notes and records, assign the task
of preparing the report early so the member can gather adeduqte

information, write the report early and revise it several times,

\
L]

write a business report. .
@ *

Radio Spots ° . . .
by Elizabeth Cliburn . A

*
Advertise! Promote! Teach! ~All these activities are possible with a ~
: radio spot announcement concerning FBLA's involvement with the free
enterprise, system. The broadcast industry must give a certain volume
of air time each year to public service announcements and FBLA-PBL ®
announcements qualify fdr this air time. When submitting announcements,
submit 10-, 20-, and 30-second announcements as the stations prefer these
with the 10-second announcements being the most widely used. Some radio
stations prefer having chapter members tape the announcements. Contact .
your local radio station for exact instructions for preparation and sub-
mission of announcements.” Include a tag line so that your chapter wild
ive publicity from the aired announcement. Tag lines might include
ember's and chapter's names or "This is :
o 0F the Chapter of FBLA urging you to support the
free enterprise system. . . "

‘ 10-Second Announcements -

-

"Future Business Leaders of America----- an investment in'your future--
find out what you can do to help today's youth discover free enterprise.
.- Contact your local school for information. ' :

Future Business. Leaders of America--an organization of today's high
school students learning about free enterprise. ‘If you're interested
v, in speaking with them, call .o

.

ﬁéo you really think today's youth is apatg%g%p?' Future Business Leaders

of Amarica is an organization of today's students learning about free,[ o
enterprise and the economic system. They need your support. Call )

to get involved.

-~ n
k3

, . This is (member-namej of the (chapter‘hame) .__chapter _
of the Future Business Leaders of America urging.you to make wise economic
choices and help our chaptér support the-Eree Enterprise System.
- ~—

3 «. It is our respohsibi]jty to keep‘the Free Enterprise System working. .
: © This is - of the | * - "Chapter of the Future
; Business Leaders of America urging you to-help support our Free Enterprise
s . System. L ' .

5 ~ . * ‘
P




Learning more about the Free Enterprise System . .. . This is only one
activity that your local chapter of the Future Business Leaders of

America at . School is doing to prepare its members ‘
for the future. -

(Use before an election):
Free Enterprise is the backbone ofyddr political system and its emphasis.

is on freedom, .Through exercising your freedom to vote; you will be ‘ -
" helping the Futire Business Leaders oft: Amer1ca chapter at '

School support our Free aﬁterpr1se System .

~—
o 20-Second Announcements ’ ' ,
— . . :

When asked to define "free enterpr1se," 24% of the general population

say they don't know what it is. What do you know, about the free enter-

prise system? This is  (member)” urging you to contact the

Chapter of the Future Business Leaders of Amer1ca if you
want to learn more about the free enterprise system. . P

Free Enterprise offers us choices . . . in the.clothes we wear, in the
cars we drive, in the kinds, of jobs available to us, in the food we
eat and iri-the prices we pay for whatever we buy. He]p the . N .
Chapter of the Future Business Leaders of America to Support our Free ‘
Enterprise system by makingcwise choices. .

. - /—?«‘ ) ~

. 30-Second Announcements ‘. T4 . "
Whether we know it or not, Free Enterprise is part of our eve&yday . :
lives ... . It'$ at work when we exchange our work for our wages.
It's working when we exchange our wages,.for the various things we buy.
It's work1ng when we cast ballots for the politital candidates of our
choice. It's our responsibility to keep the Free Enterprise System
free. The Future Business Leaders of America members at
School are concerned about this.” Are you?e_

= ~

How to succeed in business without really trying? Future Business -,

Leaders of America members know that's not possible. An organization .
of high school.students learning about free enterprise, FBLA needs the
benefit.of your experience so that they can work with the community

in finding out whaKb1s possible. If you awke interested in speaking
with them, ca]l School for details. _

I3 o

This is ancfndependent businessman. He make hjs own deliveries.
Does his own se]]fhg Keeps his own books. To us, he's just a
paperboy. But 50% of the people on earth make lower.incomes than he
does. That's right. With a part-time job, he earns: more money than

 half the peoplegon earth. Because he works jn a system that's make

this the wealthiest country on earth. Free Enterpr1se--somet1mes we
forget how well it works. ;
Y

e e

= a Co1e o '




' World Map .Project*

'- . Piepare 'a map of the worldthat shows the existing countries of 50 .
years ago. Color code the map by countries with the various economic
systems--free enterprise, socialistics communista »Prepare a map of the
current world and color code jn the same manner. Compare the two maps
“and identify major changes and’accomplishmée&sﬂjn the countries during

- . the peripds . \
L ) Government Regulations* ¢ ‘ - ‘ " - . -
, Identify ways in which governmen\g¥city, county, etc.) regulates . o
. free ‘enterprise-in your area. What ar the reasons for these regulations?
Identify posikive and negative effects of regulation.
Free Enterprise Place Mats*
\
Prepare FBLA placememats with free enterprise messages, data about
loc#! business or local economy, puzzles, games, etc. Distribute to
.area restaurants and the school cafeteria. . K
Income/Cost of Living Analysis* ‘ -\ B
. , ” 3
‘ » * Prepare a map of the U. S. showing per capita income and cost of
. , Tiving data for each state. Identify possible reasons for variations.
<. v ) . (@
*These ideas were pregargd by Mrs. Mary Ann Gomer.’
. N i ," . * K Kk * *‘ . . : ’
Promotional Messages h °
. by Elizabeth Cliburn
B Promotion df the Free Enterprise economic system in the United States
has been’a part-of Project Awareness and FBLA-PBL's yarious "In Touch
With Business" p cts. Several methods of using the promotional -
’e' messages which a r on the following pages are: : e
' - Bumpér stic ‘ d
) Bank statements, utility bills prepared by computers
) Marquees and signs with changeable messages -
. Postage meter messages prigped on mailings
’ - Company stationery o - - )
. ~ Time and- temperature telephone reporting services -
< ' Patkage inserts for groceries, retail establjshments - . T
‘P';< . Speech, poster, bulletin board themes //////

. . #‘, e ' ’ | 175 e
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Supporting our-heritage of

Free
Free
:Free
. Free
Free
Free
Free
Free
Fbee

. Free

Free

Free

. FBLA

We support the free enterprise sxstem because it supports us!

Free

Free

Our free-enterprise systems includes you.
FBLA--In touch’with the business of America!

. Phi Beta Lambda--the Future's Business Leaders. - o

enterprise is: the backbone of America's strength’ »

. vv o .

Newspaper fillers--usualtly free
Local-advertisers may agree to add these to a cornef*of rout1ne

advertisements . -
House-8rgany (company news]etters)
Promotional giveaways (penc11s, pens, keycha1ns, ba]]oons)
Calendars .. . - oo
Napkins, p]agemats ) 4"“ / . RN
Absentee sheets distributed to schoo] s facu]ty .

.-

B The Messages : ST
'.- 4 LN N

.

~
Enterprise .
™~

/ -
. Sometimes we fordet how well it works.
. + .

. It works because we do. )

‘free enterprise. . . .
. . Ask Us We Care!

Enterprise .
Enterprise .

Enterprise and Free People

Enterprise . . That's what America is all about.

énterprise . . ét's Everybody's Business!

Enterprise . . . It's a great system--pass it on!

Enterprise in focus.

ES

Enterprise. . The buitding block to our way of life.

Enterprise. . . It's the American way! . .

Enterprise. . . It's another word for Ameréca.

N

Enterprise: . A Way of Living .- . ’

* e

supports free enterprise. .
LY .

enterprise is the foundation of a free society.

‘<

-

T T T



"FBLA . . . an organization of tOday's high school students 1Zf:oing about

L Cs

e . r

'FBLA--students learning about free enterprise.

in a free enterpr1se system the emphasis is freedom.

Pr1vate enterprise is not necessar11y free.
Free enterprise js the backbone of our politcal system. .

. . e
Free enterp£1se works because competition works.

Free to choose through a free enterprise system. . ( ’

b
The Free Enterprise System--America's Amazing Success Machine.

Free Enterprise--Is this:any way to l}ive? ,

The real benefit of free.eoterprise %s freedom itse]f.
Free Enterprise. . .Gthe way America gets things done!
FBLA . - helping free entefprise grow

FBLA salutes the free enterprise system

Free Enterprise . . . peop]e make it work.

The free enterprise system is far from perfect but 1t is the best yet

Our free enterprise system has served us well in the past and will continue
to meet ‘the challenges of today -

What would a day in your life be 1ike without the free enterprise system?

Who profits from profits7‘ People do?. Support the free enterprise system. . .

4
The future of free enterpr1se depends upon the futlire's business leaders.
s~
Make an 1nvestment .in your future--f1nd out what.you can do to help today S
students: discover free enterprise. .

~

free enterprise. -

, The free enterprise system has provided more things for more people than

any other economic system in history. - .

*

Competing to find bekter way's to meet the needs 'of a ctranging wor]d--tﬁat's v
what free enterprise is all‘about.- :

-
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< <
- ‘ Ybu can Aave on1y what 500 produce, nothing is truly "free"
, :

-

—
. ' 4
. ?
\;\v . "
& .
O k3 .

ente prise system. 5 o

areat1ng th1ngs-1and JObS that go with them--that S what free enterpr1se
is’ about. L . ™~
Constant produ;t 1mprovement td ant1c1pate and S t1sfy demand--that's
free en erpr1se : . .
Enterpr1se Systems fs alive and well in the hands of the Future
" School.
1 N .
nd_oppontunity are the foundations of the free

7

A".,

1ong
The greatest advantag% of
1nd1v1dual§ o W .,

\ g .z & .
Ind1v1dua1 rewards are dependent on’ one basic pr1nc1p1e--bus1ness must
make a profit,. Sav

. ‘ . ,

o o
bhere s no better way to serve customers than to reward and egﬁourage

roducers. e . X 4 . z&
[ Ty s M ) : .

The man who is not perm1tted to own 1s owned.. L e
e

. “~Innovation, 1nvent1on

the haghest quality of life possible to

N~

o,

"

change a]] depend upon the f dom of the individual
to stand on his/her own feet. , <

ProdugtiVity.‘ . the key to. a successful business.
Te economic system which serves its people best provides maximum freedom
and opportunity, furnishes the greatest amount of goods and services at

the most reasonable prices (in terms ‘of money or_ time worked), and brings

a}L%its peop]e -

Free, enterprise offers us choices . . " he clothes we wear, in the
cars we drive, in the kinds of Jjobs ava11ab1e to us, in the food we eat,
and in the prices we pay for whatever we buy o

~ ’\ -
Free Enterpr1se: An 1nterdependence among those who consume,hprdduce,.
and control®. ’ s ' y ‘ . S

o~ 7

Profitcisn't %he be-all and end-all of business, but ft's a ot like ..

tﬂe free enterpr1se system 1s the reward to &

4y

breathing. You don't live to breathe, but you'can't live without it.
. of
In the free enterpr1se system_ the hope for-prof1t ehcourages new =
product1on, 1nvestment and economic growth. N . -
. B N Rl ' , .
- N \ ¢ ] .
» A \. ' R -
» ) ] .
- ' - {\78 ' !
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* ' .. SOURCES OF,FREE ENTERPRISE INFORMATION
- * ~ . «

*The faollowing soﬁrce27::y have publications, catalogs, or description
.0f free enterprise information_or materials. Wr to them’describing you
project, and they will send information. Many of the activity description
in this report refer to mqteria]s offered by these organizations.

L]

9 R \

. * « . :
THE ADVERTISING COUNCIL, INC. " AMERICAN IRON & STEEL INSTITUTE
+ 825 Third Avenue . 1000 16th Street N.W.
New York, NY 10022 ' Washington DC 20036
AETNA -LIFE AND CASUALTY .CO. AMERICAN PETROLEUM- ANSTITUTE
Film Librariapn - . 1801°K. Street N.W.
151 Farrington v Washington DC 20006

Hartford Connecticut 06156 o , -
. ) AMERICAN STOCK- EXCHANGE INFORMATION

" AGENCY FOR INSTRUCTIONAL TELEVISION ° SERVICES DIVISION .
Box A S 86 Trinity Place
Bloomington: IN 47401 T - New_Yaork, NY 10006 .

. , . . . Y/
AMERICAN ADVERTISING FEDERATION AMWAY CENTER FOR -FREE ENTERPRISE
1225 Connecticut Ave., ¥.W. . ' 7575 East Fulton,oad
Washington,D.C. 20036 Ada:MI 49301 |
ATT:Education-and Research Bureau B oot

v ) ' BENEFICIAL CORPORATION ,
THE AMERICAN BANKERS ASSOC. Bengficial Building
1120 Connecticut Ave., N.W. - .- Wilmington, Delaware .19899 -
Washington D.C. 20036 : - - ’ *

, ) CHANNING'L. BETE CO., INC.
AMERECAN COUNCIL OF -LIFE INS. + .. Greenfield MA 01301

Pt
S

r
S

)

1850 K Street N.W. : , ’
Washington D.C. 20006, ~ R BOBBS MERRILL- COMPANY
. ' . &’ 4300 West 62nd Street
AMERICAN EGONOMIC_ FOUNDATION . .- Indianapolis; IN 46268
51 Fast 42rid Street < . _
New-York, NY 10017 . CHASE MANHATTAN BANK e
‘ o o -} Economics Group of the Chase
AMERICAN ENTERPRISE.INSTITUTE - .Manhattan Bank, N.A. .~ ;
. FOR PUBLIC POLICY RESEARCH "~ ° New York, NY- 10015 - *
1150 17th Street, N.W. - oL Yoy - Co
*Washington DC 20036 ' _ "..CENTER FOR EDUCATION & BESEARCH
' : 7t - 7 UIN FREE ENTERPRISE
. AMERICA'S FUTURE, INC. ’ -Texas A&M University .
542 Maih Street - * ~€ollege Station, TX 77843
“ Néw Rochelle, NY 10801 vt N
R - 2 - - = - .
T . ST, < - S e
- ¥ { S L
n . 7 ) - .’:
) X g;‘f -, by
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CENTER FOR THE STUDY OF
AMERICAN BUSINESS

Washington University

Box-1208

St. Louis, MO 63130.

s

o,\‘-

CENTER FOR THE STUDY OF PRIVATE
.ENTERPRISE ~ ‘

Un1vers1ty of Southern Ca]1fonp1a

School of Bus. Adm. o

Davidson Conf. Center, Rm. 210

Los Angeles, CA- 90007

©

‘-

-

ITIBANK )
conomics Department -
399 Park Avenug ,
New York NY 10022

.

"CHICAGO BOARD iF TRADE .
141 W2 Jackson Blvd.«» o .
Chicago IL 60604

CHAMBER OF COMMERCE 0f <THE
UNITED:STATES

1615 H Street, N.W:

Wash1ngton DC 20006 -

COMMITTEE FOR ECONOMIC
DEVELOPMENT -
477 Madison Avenue
New,York, NY 10022

4

THE CONFERENCE BOARD
845 Third Avenue
New-York NY 10022

DOW JONES & COMPAMY,~INC.” °
The Educational Service Bureau
P.0. Box+300 -

Prxnca{gn NJ 08540

MDUN &. BRADSTREET, INC-.

"~ 99 Church Street .

New York NY. 10007
AMERICAN.TRUCKING ASSOC. JNC
Educational Servicés”
Public Relations Dept._
1616 P Street, N.W.
Washiniﬁ§ﬁ DC 20036,

,Houston, TX 77001

:~ Washington DC 20002

- INTERCOLLEGIATE STUDIES INST:
_14 So. Bryn Mawr Avez .
. Bryn Mawr PA° 19010

EXXON COMPANY, U.S.A.
Public Affdirs Dept.
P.0. Box 2180;

FEDERAL RESERVE BANK OF
Atlanta GA 30303
Boston, MA 02106
Chicago IL 60690
Cleveland OH 44101
Dallas X 75222

" Kansas City MO 64198
Minneapolis MN 55480 °
New York NY 10045
Philadelphia PA 19105

, Richmond VA - 23261

St. Louis MO 63166
San Francisco CA 94120

FOUNDATION -FOR ECONOMIC
EDUCATION, INC. .

Irvington-on-Hudson

New York NY 10533

HERITAGE FOUNDAT ION
513 C Streef N.E.

INTERACT - B . ,
BOX 262 v ‘

Lakeside CA 92040 <« . ’

- INSTITUTE OF LIFE INS.

277 Rark Avenue
New York Ny 10017

~

INVEST-IN-AMERICA NATIONAL
COUNCIL INC.

Architects Building Suite 906

117-So. 17th St.

Philadelphja PA 19103

INSTRUCTIONAL MATERIALS CENTER
The University of Texas at Aust1n
Austin TX 78712 .

v
-
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) JOINT COUNCIL ON ECONOMIC

EDUCATION

1212 Avenue of the Amer1cas

> New York, NY 10036,

JUNIOR ACHIEVEMENT
550 Summer St. ©
. - Stamford CT 06901

THE KIPLINGER WASHINGTON
- . . EDITORS, INC.

- 1729 H Street, N.W.

‘. MWashington DC +20036

. SLIBERTY FUND, INC.
~ 7440 No. Shadeland
Thdianapolis IN -46250

N o 2

- MANUPACTURERS HANOVER TRUST-CO.

350 «Park Avenue "
New York NY 10022

NATTONAL CENTER -FOR VOCATIONAL

EDUCATION

The Ohio.State University

' 1960 -Kenny Road
. @  Columbus OW 43210 -

MCGRAW-HILL BOQK COMPANY

" 1221 Avegue of the Americas

Ney York NY 10020

4

MERRILL LYNCH PIERCE, FENNER

. & SMITH, INC.
. One Liberty Plaza
- 165 Broadway

New York, NY 10006

‘Box 18

. 49
" Jackson MI 39205

MODERN TALKING PICTURE SER.

' 2323 New Hyde Patk.Road
News Hyde Park NY

L MESSISS PP ECONOMICQOUNCIL
-, The, State Chamber of ,Commerce

11040

Detroit MI-

MONEY- MANAGEMENT INSTITUTE
Household Finance Corpgration

Prudential Plaza ) . ‘

Ch1cago IL 60601

* MORGAN GUARANTY TRUST COMPANY -

OF NEW YORK
23 Wall Street

Nggsﬂork, NY 10015

MOTOR VEHICLE MANUFACTURERS ASSOC.
320 New Center Building’
48202 )

-~

NATIONAL ASSOCIATION OF MANUFACTURERS

Education Department
1776 F Street N.W.
wash1ngton DC 20006 ~ 'ﬂ,

NATIONAL ASSOCIATION OF SECURITIES
DEALERS, INC.

1735 K Street, N.W.

Washington DC 20006

NATIONAL BUSINESS EDUCATION'ASSOC.
Dulles Internationa¥ Airport

P.0. Box 17402 '

Washington DC 20041

NATIONAL EBUCATION PROGRAM
900 East Center Avenue

. Searcy AK 72143
" NATIONAL FEDERATION OF &NDEPENDENT

BUSINESS

+ Educatton Dept.

150 W., 20th Avenue’®
San Mateo CA 54403

NATIONAL SCHOOLS COMMITTEE FOR: , .

ECONOMIC EDUCATION, INC.
143 Sound, Beach Avenue - .

OTd Greenw1ch CT 06870 b

NEW YORK STOCK EXCHANGE  \

11 Wa¥l Street .
New York, NY 10005 Tf\\\\\z
. N . T ~Neo

»

&
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PACIFIE ACADEMY- FOR ADVANCED STUDIES U.S. DEPARTMENT OF LABOR
1100 Glendon Ave. Bureau of Labor Statistics '
Suite 1625 Washington DC 20212
Los Angeles CA™ 90024 ~ .
’ . v UNITED STATESINDUSTRIAL COUNCIL ~
J.C. PENNEY COMPANY, INC. , fJu\catwn Foundation -
Educat1ona1 Relations Dept. =~ .- AP.Q. Box-2686. ~
~1301 Avenue of the Americas Nashville TN 37219 .
New York NY 10019 ’ . )
. . WHEELABRATOR-FRYE, INC. | 0
. PHILLIPS PETROLEUM CO. Liberty Lane - - .
<\ Public Affairs Dept. " " Hampton NH 03842 '
4C4 Ph11]1ps Building . - ’ . .
Bartlesville 0K 74004 WORLD RESEARCH INC. .
Campus Studies Institute Division
. PLAYBACK ASSOCIATES . 11722 Sorenty Valley Road
708 Third Avenue - , | \\ San Diego €A 92121
: New York NY 10017 . ' .
- YOUNG AMERICA'S FOUNDATION (YAF)
% SEARS, ROEBUCK AND CO Box 1002 ' A
Consumer Infgrmation Ser . ~ © WoodTand Road ) )
. Dept. 703--Pub¥ic Relations . Sterting VA 22170
Chicago IL 60684 T ° .
SECURITIES INDUSTRY FOUNDATION . ‘ i-f"' :
FOR ECONOMIC EDUCATION - - ot
490 L'Enfant Plaza’ East, S. w . . . )
- wash1ngton DC. 20024 o . .o z
) v o ’ - ‘
SMALL BUS.INESS ADMINISTRATION . o - : ’ ! » - '
Nash1ngton DC 204TB\, . - : L ' B .
SOUTHFNESTERN EUBLISHING 0. - R . . -
510 Madison Roag , . .
-Cincinnati OH . . . Y e
© STANDARD, OIL COMPANY (INDIANA) e e Y , ‘
Pubtic & Government Affa - S . _ I
P.0. Box 5910-A, MC 37 , ; N . B
Chicago IL 60680 o ; . <
- Vs
~ TAX FOUNDATION, INC. . - . S T
" 50 R§EkeFeller-Plaza - = . . : Ca e
New York; NY 10020 P - - ' Tl
* N N LA : ' < ! .
~ U.S. DEPARTMENT-OF COMMERGE - c o0 ' .
* ., ¢ Social and Economi¢ Statistid® - - , .o ’ ' ~¥ N
- " Administration . - - : ™
. Washington DC 20233 oL . g
i ’ A . v e ’ . « e .
S .. i BRI S, -
. ) , s - .
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FREE ENTERPRISE
AQPIO;VISUAL MATERIALS
: T N

‘These materia
L TR .
activities, for chébter programs, or for,showing as part of a project

11d _be helpful in a chapter's self-education

or display on economic education. The entries include the name of the

material,identification (film--16 mm drfless otherwise indicated, film-

etrip, poster, sound/slide presentatioﬁ, etc.; and other available. .
A -

information.) If the source address is not given in the entry, check the

Ld

"Sources of Free Enterprise Information"

—

section of this guide.

4

~

>~

"Chickenomics."

Modern Talking Picture

#

LN

[N

.-

Film.
Service. v

SN A . ‘ N e _
. .. (”eqerprise." Filmstrip - cassett‘e program. NFIBU:

"Free Choices and Free Enterprise," Sound - visugl kit.

Comm1ttee for Economic Education.

'Story of San.Diego Chicken.

¢ N
-

Nafio 1 Schools '

($20.00)

___41 ,"Free To Choose,"o 10 PBS Milton Friedman, programs on free enterprise and
free people ‘available on video tape or 16 mm-film. - (Available from

Penn Communications, Ing. 1350 West 20th Street Erie, PA 16502) -
Expens1ve e . »
® | : :
"The Incred1b1e Bread Machine." ¥Film. WOrﬂd Research, Inc.” Animated.

"The Incred1b1e Voyage of Mark 0 Gu]11ver

Film. 25-min. Cﬁambeffof
. Commerce of the United States. .- .

"Is There Competﬁtibn in The System?"

Film. (h;r' #4908 from Modern

]4 min.

.t

Talking Pictire Service)

“min.

. "The Kingdom of* Mocha."

“Animation.

Film. Mederp Talking Picture Service.. 26~

oV

"A Loaf of Bread " Nat1g%51 Schoo]s Comm1ttee for Econom1c Educat1on

Sound - v1sua1 kit

($20.00)

e

c,"Nancy Posters.".
Set of seven posters on product1v1ty, capital, profit, freedom,

&

Nat1ona] Scho®ls Comm1ttee for Economic Education.

ot

[ ) .and Yinflation. ($5. 00) . .
. b N ) J ,/ ’ .
. > . . .Q$ .
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“Special Report: Free Enterpr1se A slide - sound series (available
from Prentice-Hall, Medlé Jnc., 150 White Plains Road, Tarrytown,
ANY 10591) Emphas1zes nature of mixed economy , profit mot1ve,
potent1a1 for control of our lives, and competition.

v

“A Sound Investment." a sound - slide or sound - filmstrip program
 available from National Schools Comm1tt§i for Economic Education.

‘i&“The System." Film. (order #4905 from Modern Talking Picture Service)
‘ 15 minute discussion 'of meaning of free enterprise.

¢

"What's The Difference?" (poster ava11ab1e fom NFIB)

"What's In A Shirt?" National Schools Commltteé,for Econom1c Educat1on

sound - visual kit ($20.00)

"Wheel of Economic Progress." Poster. National Schools Cemmittee for
Economic Egucation. (.75) .

~#'yho Profits from Profits?" 5113@ presentation. Chamber of Commerce of

the United States. L. - ga.

MWhy the Price?” S]ide presentation.'wChambgr of Commerce of th'
o . States. ’ -
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“concerning availabi]i}y and prices.

>

BIBLIOGRAPHY

. : 7
| These maiérﬁa]s would be helpful to a chapter in planning economic — - -

awareness activities and projects.

. [l

Write to the publisher for information

Many'of the items are free. Price

information is given when it is known. Addresses of publishers, when
g A .

. . © e .
. not given in the entry, are listed in the "Sources of Free Enterprise

@

v .

Y

L)

[4

Information" section of this guide.

, | -

Advertising e%unc11 "The American Economic System and Your Part In
It," "Employment and Youg Part In It," "Productivity and Your Part
In It," and "Inflation and Your Part In It " (booklets available

from 7he Counc1]) /0

e NN ‘ A /s
Allen, John W., David G. Armstrong, and Lawrence C. Wolken. THE ¢, )
FOUNDATIONS OF FREE ENTERPRISE. (Order this booklet and other -
economic_education series from Center for Education and Research
in: Free Enterprise) -
) . .. N
@ﬁerlca “Ihe Trillion Dollar Lemonade Stand." Amerjcan F]etcher
N”%1ona1 Bak. Pamphlet. (Ind1anapo]1s, IN 46277)
"Amer1can Enterpr1se M1]estones, (poster ava1]qb]e from Phillips - <J;f
Petro]eum) . . : y
- ') ‘ ° .
"Amsrican Enterprisé‘Ser1es " Films. Free. Supplementary Project o
Material Available. Phillips Petroleum or Modern Talking Picture = .=
Service. Topics: Land, Peop]e, Inngvation, Organ1zat1oﬁ Govern- .
ment“ ¢ . ) , ’

AMERICAN ENTERPRISE TEACHING NOTES (free newslett r to advisers; order /
from P]ayback Assbciates

<

.

Amoco Pub11c and ‘Government Affairs. "IT'S A GREAT SYSTEM: PASS IT
ON," - booklet and pasters available from Amoco Public & Government
Aﬁ$a1r5r5épartment P. 0. Box 5910-A, MC -3705; Ch1cago, IL 60680.

-

Campbell, Sally R._OUR ECONOMIC SYSTEM, Sears, Roebuck, and Company.

~

Campus Stud{es'fnstitute;

Campus Studies Institute.

ot

)
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“As We' Change' thﬁ ‘or]d L

"Economic ‘Freedom . . .

.(pamph]et)

_ (pe_agph]et)
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Campus Studies Institute. ™SOME PEOPUE THINK THAT THE' GOVERNMENT . . ."

(poster) ‘ : .

. (XN ' o~
‘Chamber of Commérce of the Umited States. "The Profit Pendulum." (free
' sbooklet) v

]

Chilton, Kenneth W. and Murray L. Weidenbaum, SMALL BUSINéSS'PERFORMANCE.
~_IN THE REGULATED ECONOMY (Public Policy Discussion Series), NFIB.

(pamphlet) : - - A
L) - ? . -

'\

* Commonwealth .of Vi;ginia. THE AMERICAN FREE ENTERPRISE SYSTEM. Division
of Secondary Education, Department of Education, Commonwealth of
Virginia, Richmond, VA 23216. (curriculum guide) /

“"Company.-- A Look gt an American Enterprise." Film (ordeﬁ_#11919 from

Modern Talking Picture Service) 28 minutes

CBQper, Arnold C. "ENTREPRENEURSHIP: STARTING A NEW BUSINESS," NFIB
{pamphlet) ) : .

ee Enterprise Fair. (Reproductions'of Executive Lecture Series and
» '\ Fair Programs availab¥e from Free Enterprise Fair, 514 Grise Hall,
Western Kentucky University, Bowling Green, KY 42101.)

"Free Entérprise and Free Men," Financial Executive, July, 1974, pp.
24-30. - '

"Free Eﬁterpr{;e Project, Ph%]]ips Petroleum (developed for DECA as a
- national project) . ,

~

‘ "How To Te%bh. lﬁ:Prqfityfﬁgmﬁéfiiion, Productivity, Automation, Without
* Using Formal Econgmics" National Schools Committee for Economic

Educatipn. © (Valuable for advisers, $2.50) - -

"How- We Live and‘work,’il National Schools Committee for’fconomic Education.
(Secondary grades, $5:50) P

]

I8M. "THOUGHTS ON THE AMERICAN BUSINESS SYSTEM," (booklet available from
International Business Machines, Armonk, New York 10504) ’

Indiana,Profect for Consumer & Economic Education. (Avai]abfe from
Indiana Council for Economic Education; Purdue University; West
‘Lafayette, IN 479@7) .. -8 '

. "Intrddhcing the World of wd[g." National Schob]s Comﬁittég for Economic
# Edleation. _ (Elementary “grades,” $4.50) .

- NFIB, TEACHER'S GUIDE TO ACCOMPANY "WHAT'S THE DIFFERENCE?" (teacher's

A

guide and po'ster)

National Business Educétion ﬁssbciation Yearbooks. - (Advisérs will find
many helpful materials about bdsic economic principles and concepts
in the various annual editions of this yearbook. ) :

Hi]]ips'Petro1eum. THAT'S WHAT AMERICA‘S'ALL ABOUT (boqklgtl o

-
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A Reader's Digest Reprints. (Reprints of economic education articles; order

. » - list from Reprint- Editor, The Reader's Digest, Pleasantvilles NY

charge for ordered reprints)
4 ! » : ' o - e .
! Textron Corporati®h.- "HOW FREE ENTERPRISE WORKS AT TEXTRON," Textron
Corporation, Providence, RI 02903. (booklet) o

105705

L/

- Weidenbaum, Murray L. “THE FOﬁGQTTEN”CONSUMER o T="NFIB- (pamphlet)——
"Where Does .

the Money Go?" National Schools Committee for Economic \
*  Education. T

(play, $2,00) -

" "Where's The Money To g;; Park Place?" American Fletcher National Bank.
. Pamphlet. (Indianapolis, IN 46277) — = o
_____World Research. “INﬁLATION:v A CLOSER LOOK" World Research, Inc.
' (Poster) ] )

World Research. "ONCE UPON A TIME THERE LIVED A KING." (booklet)
r . *

Wheelabrator-Frye, Inc. Annual Reports for Young People Series (childrens
book18TS about economic matters; various titles: "The Kingdom of Erd,"
"Tom's Baloon," etc.) = . ’

nytir Money." Nétioﬂal Schools Committee for Economic Education. T

(pamphlet, 50 for $6.00) ~
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